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Dailies  Strip  Pages,  Clear  All  Wires  for 
Rogers^Post  Smash  Display 

Newspapers  Augment  Huge  Wordage  of  Wire  News — Airplanes  Set  Records 
in  Race  From  Alaska — ^^^Routine  Coverage’’  Broke  Story  for  A*  P. 

VTEWSPAPKRS 


_  stripped  their 

pages  nearly  Irare  and  press  as¬ 
sociations  \irtually  cleared  all  wires 
to  tell  the  people  tire  (nil  story  of  the 
tragic  death  of  Will  Rogers  and  W'iley 
Post  last  Friday  in  an  airplane  crash 
near  remote  Point  fiarrow,  Alaska. 

Many  a  local  nati(jnal  and  interna- 
'.knal  story  was  thrown  out  to  make 
room  for  wl:at  is  generally  tcrmctl  the 
biggest  liuman  interest  story  of  the 
year,  and  wire  news  asstxtiations.  to 
meet  the  demand  for  copy,  detoured  al¬ 
most  eveothing  exceirt  what  they  had 
or  could  dig  tip  on  tlie  famous  comed¬ 
ian  and  the  equally  famous  aviator. 

Picture  files  were  plumbed  from  the 
bottom. 

On  Friday,  according  to  press  asso¬ 
ciation  estimates,  approximately  <X),000 
words  on  the  tragedy  were  cleared. 

Many  newspapers  adcled  hundreds  of 
thousands  of  words  of  description, 
editorials  and  tributes,  and  picture 
jHges,  graphically  showing  the  steps 
in  the  careers  of  the  much-photo¬ 
graphed  i>air.  Saturday  and  Sunday 
the  story  continued  to  run  in  big  space, 
and  impetus  was  added  on  Monday  with 
a  record-oreaking  distribution  of  pic¬ 
tures  of  the  wreck,  and  the  arrival  of 
the  “funeral  flight”  in  the  United 
States.  With  some  dwindling  off  in 
space  on  Tuesday  and  Wednesday,  the 
story  again  took  dominant  space  when 
the  funerals  took  place  on  Thursday. 

Xewspapermeii  estimated  this  week 
that  the  display  on  the  first  two 
days  was  as  great  as  that  on  the  big¬ 
gest  days  of  the  Hauptmann  trial.  It 
demanded  more  resourcefulness  on  the 
part  of  the  newspapers,  however,  be¬ 
cause  many  of  them  chose  to  add  much 
suff  material,  although  the  press  asso¬ 
ciations  did  an  unusual  job  of  cover¬ 
ing  background  and  sidelights. 

Behind  the  surging  sea  of  print  that 
followed  the  crash,  lies  a  romantic, 
dramatic  story  of  news  enterprise  and 
efficiency. 

Point  Barrow,  Alaska,  is  at  the  out¬ 
post  of  civilization.  Nothing  much  hap¬ 
pens  there  of  general  interest  to  the 
public.  But,  as  often  happens,  the  big¬ 
gest  stories  break  in  the  most  out-of- 
the-way  places,  as  it  did  in  this  case. 

The  crash  occurred,  as  far  as  can  be 
discover^,  at  8:18  p.  m.,  Thursday, 

•Maska  time — 1 :18  a.  m.  Friday  Eastern 

Standard  time.  A  native  runner  brought  ceiving  its  full  account  by  Daugherty, 
the  news  to  the  signal  corps  station  at  which  closely  parallel  the  Morgan  re- 
Point  Barrow,  where  it  was  received  by  port  given  out  at  Washington,  at  11  ;12 
Sgt.  Stanley  E.  Morgan.  Morgan,  E.  S.  T.  The  Daugherty  story  was 
who  acted  for  the  Associated  Press,  and  said  to  be  the  first  detailed  account  of 


that  there  was  no  news  there  concern¬ 
ing  the  tragedy  held  up  some  iiews- 
paiters. 

More  sitectacular  from  the  news 
gathering  angle  were  the  tremendous 
efforts  to  get  photos  of  the  wreck  out 
of  .Maska  to  the  United  States  while 
news  interest  was  still  at  the  peak. 

The  .'Associated  Press,  Editor  &  Pub- 
1, isiikr  was  told,  had  made  previous  ar¬ 
rangements  for  picture  coverage  of  the 
Rogers- Post  flight  through  Mr.  Turn- 
hlad,  the  Seattle  manager,  and  T.  L. 
.Sears,  news  photo  director  at  .San 
I'rancisco.  Accordingly  graphic  pic¬ 
tures  of  the  event  were  taken,  with  a 
common  kodak,  by  Qiarles  Brower,  a 
trader  who  was  called  “King  of  the 
Arctic,”  and  Dr.  Henry  Gricst,  a  med¬ 
ical  missionary.  Four  relays  of  air¬ 
planes  combined  to  travel  some  2,500 
miles  at  top  speed  to  bring  the  photos 
from  Point  Barrow  to  San  Francisco. 
The  hazardous  trip  took  42  hours  under 
adverse  weather  conditions.  The  un¬ 
developed  films  were  split  at  Seattle, 
some  lieing  retained  for  immediate  ser¬ 
vice  from  that  point.  The  others  went 
to  San  I'rancisco  where  they  were  wire- 
photoed.  They  caught  some  of  the  late 
editions  of  Monday  morning  papers, 
although  in  the  main  they  appeared  first 
in  the  Monday  afternoon  papers. 

Although  the  .•A.  P.  had  the  natural 
lead  in  pictures,  Ray  Colvin,  news  edi¬ 
tor  of  the  Seattle  Post-Intelligencer, 
which  services  International  News 
Photos,  thought  fast  enough  to  get  ad¬ 
ditional  pictures.  With  International 


By  JOHN  W.  PERRY 


Iiilcmational  News  Service  received  checked,  and  in  a  few  seconds  the 
its  first  flash,  simultaneously  from  Hash  that  set  the  newspaper  world  by 
Seattle  and  Washington  at  10:01  E.  S.  its  ears  was  transmitted. 

T.,  Editor  &  Publisher  was  told.  Other  services  called  the  signal  corps 
The  United  Press  got  its  first  confirma-  later  and  were  told  the  same  news  as 
tion  from  W'ashington,  and  began  re-  that  given  to  the  .-A.  P.,  hut  the  fact 
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deaths  of  famous  people,  the  newspa¬ 
pers  showed  an  instinctive  knowledge 
of  the  many  angles  of  public  interest 
tapped  by  the  dramatic  death  of  Rogers 
and  Post,  and  especially  Rogers.  The 


Will  Rogers  wrote  his  dispatches  in 
many  unusual  places  and  in  all  parts  of 
the  world.  Here  he  is  shown  in  his 
favorite  writing  position — in  a  car  with 
a  typewriter  on  his  knees. 

newspapers  were  especially  interested 
because  some  400  of  them  printed 
Rogers’  brief  dispatches  daily,  the  last 
one  appearing  only  the  day  before  the 
crash.  The  aviation  world  was  greatly 
interested  in  Post,  and  also  in  Rogers, 
as  the  country’s  passenger  No.  1. 
Hollywood  and  movie  goers  knew 
Rogers  as  a  great  luminary.  Radio 
listeners  knew  him.  The  world  of 
politics  accepted  him  as  one  of  their 
own,  and  his  homilies  on  the  foibles  and 
ambitions  of  politicians  will  be  long 
remembered.  His  success  in  the  theatre 
interested  the  sentimental  Broadway 
crowd  tremendously.  Even  Wall  Street 
was  concerned,  and  stock  in  the  Fox 
corporations,  with  which  Rogers  was 
under  contract,  reacted. 

Many  unusual  presentations  of  the 
news  of  the  tragedy  were  offered 
readers  by  newspapers.  Both  metro¬ 
politan  and  small  dailies  vied  to  give 
the  story  the  greatest  prominence  pos¬ 
sible. 

One  of  the  most  unusual  was  that  of 
the  Cleveland  News,  which  turned  over 
its  first  three  pages  to  text  and  pic¬ 
tures,  and  in  other  parts  of  the  paper 
carried  huge  photographs  of  Rogers  and 
Post.  The  Chicago  American  printed  a 
full-page  picture  of  the  comedian,  wav¬ 
ing  his  hat  beside  a  railroad  coach.  The 
picture  was  captioned:  “Good-by,  Will 
Rogers.” 

Representative  of  the  treatment  of 
the  non-metropolitan  paper’s  treatment 
of  the  story,  the  Santa  Monica  (Cal.) 
Evening  Outlook  used  its  entire  first 
page,  with  plenty  of  white  space,  to  say, 
“Farewell,  Friend.”  The  Orlando 
(Fla.)  Reporter-Star  also  devoted  its 
first  page,  with  a  large  portrait  cut,  to 
an  obituary  headed,  “T^e  Death  of  Will 
Rogers.” 

Cartoonists  were  inspired  as  they  sel¬ 
dom  are,  and  many  sincere,  touching 
drawings  adorned  the  front  pages. 
Writers  also  were  inspired  to  do  their 
best  by  the  man  whose  daily  dispatches 
ran  little  more  than  75  words  a  day. 

One  of  the  favorite  devices  was  to 
write  a  short  piece,  in  the  Rogers  man¬ 
ner,  to  show  how  Rogers  himself  might 
have  reported  his  death.  Perhaps  the 
best  of  these  was  one  written  by  Reg 
Manning,  staff  artist  of  the  Phoenix 
Arizona  Republic.  Titled,  “As  He’d 
Have  Said  It,”  it  consisted  of  an  imagin¬ 
ary  Rogers  telegram  carrying  the  head 
cut  and  signature  daily  us^  by  the 
newspaper  on  Rogers  for  years,  and  set 
in  the  middle  of  a  black-bordered  square. 
The  message,  with  a  black  dash  in  place 
of  the  usual  dateline,  attempted  to  fol¬ 
low  the  humorist’s  style,  and  read; 

“Smy,  don’t  you  feel  bad — I  always  knew 


Speech  on  Politics  Started 

Rogers  to  Fame  as  Writer 


A  HUMOROUS  speech  on  politics 
started  Will  Rogers  on  the  road  to 
writing  fame,  a  road  which  led  him  to 
the  pinnacle  of  success  in  the  field  of 
syndicate  writing. 

“It  was  in  the  fall  of  1922,”  V.  V. 
McNitt,  chairman  of  the  McNaught 
Syndicate,  Inc.,  which  distributed  the 
Rogers  dispatches,  told  Editor  &  Pub¬ 
lisher,  “that  we  first  started  to  get 
Will  to  write.  At  the  request  of  some 
of  his  friends  Rogers  was  prevailed 
upon  to  make  a  speech  to  help  Ogden 
Mills  who  was  running  for  Congress. 
Some  of  the  stuff  in  that  speech  I 
thought  had  the  germ  for  a  syndicated 
column.  The  same  idea  occurred  to  the 
New  York  Herald  and  others,  and  there 
was  bidding  for  his  services. 

“We  went  to  Carr  Van  Anda,  then 
managing  editor  of  tlie  New  Yor^k 
Times,  and  broached  the  subject  of  a 
Rogers  column  to  him.  He  was  rather 
skeptical,  because  the  Times  never  used 
a  feature,  but  he  talked  to  the  late 
.\dolph  S.  Ochs,  publisher,  and  at  last 
they  said  they  would  take  such  a  fea¬ 
ture.  I  was  anxious  to  get  the  Times 
in  on  it,  because  Will  admired  that 
paper  greatly,  and  I  felt  that  if  I  held 
out  that  inducement  to  him  I  would 
have  an  advantage  over  the  others. 

“Rube  Goldberg  introduced  me  to 
the  comedian  in  his  dressing  room  at 
the  New  Amsterdam  theatre,  and  it 
was  in  his  dressing  room  that  I  carried 
on  negotiations  with  him.  Will  didn’t 
like  to  give  an  answer  one  way  or 
another,  and  was  inclined  just  to  let 
things  drift. 

“Then  he  started  to  write  for  us.  His 
starting  salary  was  $500  for  a  weekly 
article.  He  was  a  great  admirer  of 
Irvin  S.  Cobb,  whose  ‘My  Favorite 
Stories’  were  running  in  the  newspapers, 
and  Rogers  conceived  the  idea  of 
writing  ‘The  Worst  Story  of  Today’  as 
a  daily  feature.  This  ran  for  a  long 
time. 

“Then  he  bepm  to  rtm  out  of  ma¬ 
terial  and  lost  interest  in  the  feature. 
In  1926,  however,  we  noticed  a  message 
he  sent  to  the  New  York  Times  from 
London  about  Lady  Astor,  and  Frank 
Murphy,  of  our  syndicate,  had  the  idea 
that  a  daily  dispatch  of  this  nature 
would  go  well.  And  so,  after  consult¬ 
ing  with  Mr.  Van  Anda  of  the  Times, 
we  arranged  the  syndication  of  the  dis¬ 
patches.  At  the  time  of  his  death  400 
newspapers  were  receiving  the  daily 
dispatch.  His  Sunday  article  was  also 
widely  used. 


“He  sent  his  copy  daily  to  us  by  wire, 
it  usually  coming  at  night.  We  had  an 
arrangement  with  Western  Union  to 
distribute  it. 

“He  was  a  wonderful  man,  consider¬ 
ate,  kind.  It  was  a  privilege  to  have 
had  business  relations  with  him.  He 
always  saw  that  we  got  his  stuff  on 
time. 

“He  used  to  come  up  to  the  office 
here  in  the  Times  Building,  sit  down 
in  the  first  chair  that  was  available, 
and  put  on  a  regular  show  for  every¬ 
body  in  the  office. 

“The  last  time  I  saw  him  was  several 
months  ago  when  I  went  out  to  lunch 
with  him  and  Frank  Kent.  He  argued 
a  blue  streak  with  Kent  about  the 
merits  of  the  New  Deal.  Kent  himself 
is  a  good  talker  and  he  grabbed  Will 
by  the  shoulders  and  told  him  he  had 
to  be  quiet  a  while  so  he  could  talk. 
They  harrangued  for  hours,  and  when 
I  left  they  were  still  there  arguing. 

“He  was  a  reasonable  man  in  a  finan¬ 
cial  way.  No,  I  don’t  care  to  say  how 
much  he  was  making  from  his  dis¬ 
patches,  but  it  was  more  than  $2,000  a 
week.  He  didn’t  seem  to  think  much 
about  money.  One  time  another  organ¬ 
ization  tried  to  get  him  to  switch  to 
them,  offering  him  $700  a  week  more 
than  we  were  paying.  Rogers  didn’t 
even  tell  us  about  it  until  after  several 
months  when  he  mentioned  it  casually. 

“An  example  of  his  considerateness 
was  the  time  when  he  was  seriously, 
almost  critically  ill  in  California.  We 
never  even  knew  his  illness  was  seri¬ 
ous.  His  dispatches  came  along  regu¬ 
larly,  only  missing  one  or  two. 

“It  was  an  honor  and  a  privilege  to 
have  known  him.” 

The  New  York  Times  reminisced 
Aug.  17  about  Rogers’  relations  with 
that  paper.  It  recalled  that  Rogers 
cabled  the  newspaper  from  London  ask¬ 
ing  if  the  Times  would  pay  the  cable 
tolls  on  a  brief  message.  The  Times 
said  it  would  and  the  dispatch  praising 
Lady  Astor,  “who  don’t  throw  rocks 
at  American  tourists,”  was  sent  as  a 
letter  to  the  Times.  Instead  of  initting 
it  in  the  letter  column,  however,  the 
Times  put  it  on  the  first  page  of  the 
second  section.  The  messages  came 
quite  regularly  from  then  on  and  always 
occupied  the  same  position. 

During  this  four-month  interim  there 
was  no  talk  about  his  remuneration. 
Then  McNaught  began  syndication  of 
the  dispatches. 


I’d  have  to  make  this  Trip  sometime,  and 
there’s  no  pilot  I’d  rather  take  it  with  than 
Old  Wiley.  Who  do  you  think  I  run  into 
up  here — Knute  Rockne — remember  that  old 
rascal — and  Flo — golly!  Was  glad  to  see 
him  again — and  my  mighty  good  old  friend, 
Nick  Longworth — and,  oh,  yes.  Cal,  I  mustn’t 
forget  Cal — there’s  so  many  of  my  old 
cronies  that  I  can’t  name  ’em  all  here.  Well, 
we  certainly  had  a  fine  visit.  I’m  going  to 
have  my  hands  full  renewing  old  acquaint¬ 
ances. 

“I’m  going  to  kinder  miss  congress — I  al¬ 
ways  got  a  big  kick  out  of  kiddin’  ’em — 
but  they’re  a  pretty  fine  bunch  of  fellers 
when  you  get  to  know  ’em. 

“I  gotta  get  back  to  my  blathering — and 
when  you  make  this  Trip,  I’ll  be  seeing 
you. 

“Yours, 

"Will  Rocees." 

The  Birmingham  Age-Herald  utilized 
a  similar  device. 

Many  of  the  newspapers,  of  course, 
had  their  local  angles  to  dig  up  and 
present,  for  many  newspapermen  were 
acquainted  with  the  comedian.  South 
Bend,  Ind.,  for  instance,  knew  him  well 
through  his  friendship  with  the  late 
Knute  Rockne,  and  J.  M.  Stephenson, 
editor  and  publisher  of  the  News-Times, 
wrote  a  personal  tribute,  with  a  picture 
of  Rogers  taken  in  Mr.  Stephenson’s 
office.  The  Dallas  Morning  News 
carried  a  Page  One  black-bordered  box 
stressing  the  affection  of  newspapers  for 
Rogers,  starting  “Newspapers  never 
had  a  better  friend  than  Will  Rogers. 
He  read  them  and  relied  upon  them.” 
The  New  York  Times,  whose  only  fea¬ 
ture  was  the  Rogers’  dispatch,  told  of 


its  beginning  relations  with  the  man. 

Rogers  came  from  Qaremore,  Okla., 
and  the  way  the  Claremore  Daily  Prog¬ 
ress,  which  takes  no  news  service,  cov¬ 
ered  its  biggest  story  is  something  that 
will  long  be  remembered  in  that  com¬ 
munity.  Willard  L.  Bassman.  news 
editor,  said  his  paper  got  the  flash  by 
wire  at  9:15  a.  m.,  and  had  an  extra 
out,  with  all  the  coltunn  rules  turned, 
at  10:30.  The  paper  is  printed  on  a 
flat-bed  press,  and  was  working  with  a 
short-handed  staff.  At  that  it  was  on 
the  street  an  hour  before  the  metropoli¬ 
tan  extras  arrived.  The  editorial 
column  was  rimmed  with  black  and  said 
succinctly:  “Will  Rogers,  our  favorite 
son,  is  dead!  Grief  chokes  us,  as  we 
dedicate  the  editorial  column  of  the 
Progress  to  the  great  humorist  today, 
who  during  his  lifetime  made  millions 
laugh  at  his  wit,  and  now  so  suddenly 
makes  us  all  cry!”  It  was  written  by 
W.  C.  Kates,  editor.  Through  special 
arrangements  made  by  Rogers,  the 
McNaught  Syndicate  had  daily  supplied 
the  Progress  with  the  Rogers  dis¬ 
patches.  The  extra  out  of  the  way,  the 
Progress  force  put  out  their  regular 
edition,  which  carried  details  of  the 
crash,  as  A.  P.,  U.  P.  and  I.  N.  S. 
placed  their  facilities  at  the  disposal 
of  the  four-page  daily. 

Newspapers  throughout  the  country 
are  assisting  in  the  raising  of  a  fund 
to  build  a  memorial  to  Rogers  in  Clare- 
more.  This  fund  was  started  by  R.  B. 
Page,  publisher  of  the  Wilmington 


(N.  C.)  Star-News.  It  is  planned 
finance  the  memorial  by  contribution, 
of  one  cent  each. 


The  only  critical  comment  on 
death  that  this  writer  has  seen  wat  ^ 
by  William  A. 

Caldwell,  in  the 
Hackensack  (N. 

J.)  Bergen  Ei’e- 
ning  Record. 

After  highly 
praising  the  qual¬ 
ities  of  the  come¬ 
dian,  he  said  there 
was  “no  steel” 
in  Rogers’  pen 
“.  .  .  and  there 
was  no  steel  in 
Mr.  Rogers.” 

Sales  of  extras 

of  the  crash  were  Habolo  Tuikiub 
disappointing  in 


many  sections  of  the  country,  while 
others  claim  great  gains.  In  New  York 
circulation  managers  reported  extra 
sales,  but  nothing  comparing  with  other 
sensational  news  stories.  In  (Chicago 
it  was  said  that  sales  reached  a  record- 
breaking  total  for  1935.  In  San  Fran¬ 
cisco  sales  mounted  70,000  copies,  it  is 
reported.  Philadelphia  papers  reported 
a  25  per  cent  increase.  Des  Moines 
Register  and  Tribune  said  their  street 
sales  were  the  greatest  since  the  find¬ 
ing  of  the  LinbCTgh  baby.  Richmond, 
Va.,  papers  said  they  had  big  gains! 
Increa^  were  also  reported  from  Indi¬ 
anapolis. 

The  flash  on  the  crash  was  broadcast 
through  the  Press-Radio  Bureau  at 
9:56  E.S.T.  Transradio  got  the  flash 
from  its  newly  organized  Seattle  bureau. 
Editor  &  Publisher  was  told,  and  put 
the  story  on  the  air  at  10:01  ES.T, 
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FRACAS  AS  BODIES  ARRIVE 

(By  UUeraph  to  Eoitoi  &  Puiliseu) 

Los  Angeles,  Aug.  21 — News  photo¬ 
graphers  attem^ing  to  cover  the  actuad 
transfer  to  hearses  of  the  canvas- 
shrouded  bodies  of  Will  Rogers  and 
Wiley  Post  on  arrival  of  the  big  trans-  J 
port  at  Union  Terminal  Monday  even¬ 
ing  claim  rough  handling  by  Los  An¬ 
geles  police  and  deputy  sheriffs  in  oust- 
ting  them. 

The  fracas  started  soon  after  the  plane 
taxied  directly  from  the  runway  into 
the  hangar  where  the  hearses  awaited 
Steel  doors  had  slid  shut  on  the  crowd 
composed  mainly  of  state,  county  and 
city  officers,  newsmen  and  airport  of¬ 
ficials. 

Attorney  Oscar  Lawler,  acting  for 
Mrs.  Rogers,  had  requested  that  no 
photographs  be  taken  of  the  body  of  the 
humorist,  police  said. 

An  unidentified  cameraman,  trying 
for  a  picture  through  the  glass,  set 
off  a  flash  bulb  outside.  Perry  Fow¬ 
ler,  Herald-Express  photographer,  was 
espied  by  officers  on  his  perch  in  the 
girders  over  a  suspended  office  where 
he  had  staked  out  three  hours  earlier. 
He  was  hustled  brusquely  from  the 
hangar  by  three  or  four  officers,  he 
said.  Previously  he  had  hidden  the 
candid  camera,  and  when  it  was  found 
police  were  content  with  stripping  it  of 
film. 

Qiff  Wesselman,  Hollywood  dtise*- 
News  cameraman,  was  spun  around  hr  i 
a  deputy  sheriff  as  he  started  to  leave; 
and  then  was  struck  in  the  right  ear  by  F 
the  fist  of  a  husky  policeman,  accordhn 
to  other  newsmen  present. 

Tom  Treanor,  Los  Angeles  Tinut 
reporter,  was  grabbed  by  a  half  dozen 
deputy  sheriffs  and  police  as  he  stood 
near  a  door,  and  was  pushed  and  shoved  i 
around  and  finally  tossed  from  thti 
building,  he  said,  receiving  a  slightly! 
blacken^  eye,  scratched  nose  and) 
wrenched  leg. 

Although  Treanor  and  Wesselman 
are  understood  to  be  planning  a  demand: 
for  investigation,  no  formal  protest  haii 
been  filed.  A  checkup  revealed  no  i^j 
tographs  were  obtained  of  the  body  I 
transfer. 

“It  was  all  understood  with  the 
papermen,”  said  Capt.  William  Bright 
of  the  sheriff’s  office.  “One  of  tho>R 
[tried  to  sneak  a  picture  and  was  pdj 
lout.  That’s  all  there  is  to  it.” 
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USED  ‘ADVERTISING  CLUB’  HOPSON  ADMITS 

Withdrew  Copy  From  New  York  Times  and  Other  Papers  Because  of  Editorial  Attitude,  Utility 
“King”  Testifies — “Hopped  On”  Dailies  For  Printing  “Half-Truths” 


By  JAMES  J.  BUTLER 

(Editor  &  Publisher  Correspondent) 


Washington,  d.  c,  Aug.  22— 

Table-thumping  and  bellicose, 
utilities  magnate  Howard  C.  Hopson 
faced  the  Black  in%estigating  committee 
this  week  to  charge  the  press  with 
printing  “half-truths”  regarding  the 
holding  company  bill,  and  to  admit  ex¬ 
erting  pressure  upon  newspapers  to 
fight  the  “death  sentence.” 

His  attitude  contrasted  sharply  with 
earlier  appearances.  The  smile  was 
gone  from  his  face,  his  complexion  until 
now  florid,  was  turned  white,  and  his 
voice  was  raised  as  he  leaned  far  over 
the  witness  table  to  assail  the  press 
and  flout  the  committee’s  threats  of 
contempt  proceedings.  Into  the  teeth 
of  his  inquisitors  he  threw  a  charge  of 
wilful  suppression  of  facts  which  he 
sought  to  inject  into  the  investigation, 
and  he  stood  toe  to  toe  with  Senator 
Hugo  Black  in  vigorous  outbursts. 

The  inquiry  up  to  the  present  had 
been  eclipsed  by  a  quarrel  between  the 
Senate  and  the  House  investigating 
committees  over  custody  of,  and  the 
right  to  question,  the  utilities  man  and 
alleged  generalissimo  of  the  forces 
fighting  the  Wheeler- Ray  burn  bill. 
There  were  a  few  heated  exchanges  in 
the  days  immediately  after  the  quest 
for  the  missing  Hopson  ended  with  ser¬ 
vice  of  a  House  committee  subpoena  in 
a  New  Jersey  place  of  refuge,  but  none 
matched  this  week’s  warlike  perfor- 
mance. 

It  was  not  until  the  committee,  sitting 
in  special  session,  passed  a  resolution 
instructing  Hopson  to  answer  questions 
directly  and  refrain  from  making 
speeches,  under  penalty  of  further  con¬ 
tempt  citation,  that  he  dropped  his 
fighting  tactics.  The  lengthy  “order” 
was  read  to  him  at  the  opening  of 
Tuesday’s  hearings. 

Making  his  first  appearance  before  the 
Senate  committee  last  Friday  evening, 
Hopson  frankly  admitted  his  group 
several  years  ago  had  withdrawn  adver¬ 
tising  from  the  Nezv  York  Times,  in  re¬ 
prisal  for  unfavorable  editorials,  but 
was  unsuccessful  in  dictating  that  pa¬ 
per’s  editorial  policy.  In  explanation, 
he  said : 

“The  editorial  policy  of  the  Times 
did  more  harm  than  all  our  adver¬ 
tisements  did  good.  I  saw  no  point 
in  carrying  advertising  in  a  paper  that 
carried  such  half-baked  editorials.” 

Hopson  disclosed  he  sent  an  emissary 
to  the  editors  of  the  Times  in  an  effort 
to  convince  them  that  the  fight  of 
AG&E  was  in  the  interests  of  investors. 
-Asked  if  the  visit  was  a  success,  he 
replied:  “Their  editorials  were  about 
the  same  thereafter.  Some  were  good 
and  some  were  very  bad.  One  about 
the  dead-man  story,  emanating  from 
Washington  was  very  bad.” 

“I  don’t  think  that  any  business 
should  continuously  attempt  to  do  busi¬ 
ness  with  a  concern  that  apparently 
thinks  that  the  business  is  not  what  it 
should  be.”  Mr.  Hopson  testified.  “I 
would  not  buy  groceries  continuously 
of  a  grocer  who  thought  that  I  was  not 
honest,  and  I  do  not  think  that  he  ought 
to  be  trying  to  do  business  with  me. 

*  We  ought  to  let  each  other  alone.” 
“Then  do  I  understand  by  that  an¬ 
swer  to  the  question  which  I  asked,” 
^rsued  Senator  Black,  “has  it  or  not 
been  your  practice  and  the  practice  of 
your  company  to  refrain  from  advertis- 
tng  in  papers  that  had  things  which 
you  considered  to  be  antagonistic  to  the 
utility  business,  _  and  to  advertise  in 
papers  that  carried  information  favor¬ 
able  to  the  utility  business?” 

•  ^  "''°tild  not  say  that  is  a  prac¬ 

tice,  but  we  have  done  it  at  times”  was 
the  reply. 

Later,  pressing  on  the  same  point, 
^enator  Black  asked  “if  it  is  not  true 
that  it  has  been  the  policy  of  your  com¬ 
ity  to  refrain  from  advertising  with 
those  papers  and  magazines  that  you 
considered  that  the  news  items  or  edi¬ 
torials  were  antagonistic  to  the  utilities 
business  ( 


“No,  I  would  not  say  that,”  Hopson 
replied.  “We  have  lots  of  times  ad¬ 
vertised  in  the  Scripps-Howard  papers, 
and  1  have  never  read  anything  in  them 
favorable  to  the  utilities  industry.” 

“Has  it  or  not  been  a  practice  with 
other  institutions,  other  papers  that  did 
not  have  the  wide  and  broad” - 

Mr.  Hopson  (interrupting)  : 

“I  don’t  think  of  any  now  that  it 
was  the  practice  with.  There  may  have 
been  other  cases  and  there  may  not.” 

little  later  Senator  Black,  referring 
again  to  the  withdrawal  of  advertising 
from  the  New  York  Times,  said : 

“-'\s  a  matter  of  fact,  in  exactly  the 
same  time  and  the  same  telegram  that 
you  told  them  that  the  advertisements 
should  be  withdrawn  from  the  New 
York  Times,  you  also  suggested  that 
the  advertising  should  be  increased  in 
the  Hearst  jiapers?” 

“Why  not?”  Mr.  Hopson  replied. 
“We  are  trying  to  save  the  investors.” 

“You  did  that?” 

“Why,  yes.” 

Senator  Black  had  Mr.  Hopson  read 
for  the  record  a  telegram  he  had  sent 
to  Mr.  Hearst. 

It  read  as  follows : 

“New  York,  May  31. 
"William  Randolph  Hearst, 

“San  Simeon,  Calif. 

"Hope  you  will  do  your  utmost  to 
prevent  possible  attempt  at  dictatorship 
which  seems  to  many  to  be  forecast  by 
the  suggestion  that  there  will  be  a  series 
of  announcements  as  to  proposed  cour¬ 
ses  to  meet  crises  which  defeated  New 
Dealers  allege  is  about  to  occur  as  a 
result  of  the  Supreme  Court  decision. 

H.  C.  Hopsox.” 

Senator  Black  then  introduced  an  edi¬ 
torial  from  the  •New  York  American  of 
June  2  signed  by  Mr.  Hearst  and  cap- 


(Special  to  Editob  &  I'ublishek^ 
HICAGO,  Aug.  19 — Charging  news¬ 
papers  are  influenced  by  advertising 
of  large  chain  store  organizations  and 
are,  therefore,  not  giving  the  public  the 
entire  story  of  the  pending  Robinson- 
Patman  bill  to  regulate  chain  store 
practices.  Congressman  Wright  Patman 
(D)  of  Texas  delivered  two  addresses 
here  today  before  independent  business 
men  of  the  Chicago  area.  Both  rneet- 
ings  were  sponsored  by  the  National 
Independent  Business  Social  Civic  Or¬ 
ganization  and  cooperating  trade  groups. 

Congressman  Patman,  after  explain¬ 
ing  the  provisions  of  House  Bill  No. 
8442  and  predicting  that  the  bonus  bill 
will  pass  at  the  January  session  of  Con¬ 
gress,  referred  to  the  coming  fight 
against  chain  stores  as  the  “battle  of 
the  century.”  Prefacing  his  attack  on 
newspapers  as  “friendly  criticism,”  the 
chairman  of  the  committee  investigating 
trade  practices  of  large  scale  retail  and 
wholesale  organizations  said  in  part: 

“They  (Wall  Street  bankers)  have 
tremendous  powers  through  newspapers, 
radio,  screen,  stage,  and  all  other  medi¬ 
ums  of  communication.  Through  their 
means  of  communication  they  can  dis¬ 
seminate  all  kinds  of  false  and  mis¬ 
leading  propaganda.  The  people’s  rep¬ 
resentatives  are  not  in  a  position  to  dis¬ 
seminate  the  truth  so  quickly  or  so 
effectively.  The  tremendous  advertising 
bills  that  the  chain  stores  pay  will  cer¬ 
tainly  cause  all  newspapers  to  be  abso¬ 
lutely  fair  with  them  and  in  some  cases 
it  is  well  known  it  influences  the  opin¬ 
ions  of  editorial  writers.  Therefore, 
these  Wall  Street  parasites  with  their 
enormous  power  and  unlimited  money 
and  credit,  through  the  control  of  at 
least  a  part  of  the  press  and  other 
means  of  communication  have  every  ad¬ 
vantage  over  the  people.” 


tioned  “Which?  American  Democracy 
or  Personal  Dictatorship.” 

Hopsen  revealed  he  favored  giving 
more  advertising  to  the  Hearst  news¬ 
papers,  but  denied  he  had  any  communi¬ 
cation  with  Mr.  Hearst,  and  he  also  dis¬ 
closed  he  urged  effort  to  switch  the 
Scripps-Howard  and  Gannett  publica¬ 
tions  to  the  utilities’  side. 

“The  Scripps-Howard  group  would 
lie  worth  20  New  York  Times,”  he 
declared.  “Besides  the  Scripps-Howard 
and  Hearst  newspapers  are  holding 
companies  themselves.  They  were  told 
if  this  bill  passed  the  heat  would  soon 
be  turned  on  them.” 

Tills  week,  for  the  first  time,  Hopson 
came  to  the  forefront  as  a  crusader 
against  piopagr.nda.  He  directed  his 
shafts  particularly  against  press  service 
stories  from  Washington. 

Quizzed  for  specific  instances  of  un¬ 
truthful  articles  in  newspapers,  Hopson 
admitted  he  was  unable  to  cite  any. 
But,  he  declared,  such  news  stories 
had  appeared  from  time  to  time  and 
whenever  he  discovered  them,  he  had 
“hopped”  on  the  newspapers. 

Asked  by  Senator  Black  if  he  re¬ 
called  having  made  very  vigorous  com¬ 
plaint  against  the  .Associated  Press 
with  reference  to  its  stories  in  connec¬ 
tion  with  Wheeler-Rayburn  Bill  activi¬ 
ties,  Hopson  said  he  couldn’t  recollect 
what  might  be  called  “very  vigorous 
complaints,”  Irut  said  there  were  a 
good  many  dispatches  out  of  Washing¬ 
ton,  by  the  .A.P.  and  U.P.  and  all 
other  press  services,  and  that  he  felt 
if  they  knew  more  about  the  facts 
they  would  have  read  entirely  different. 

“There  was  so  much  propaganda  out 
of  Washington  that  v/as  anti-utility, 
that  I  do  not  see  how  any  newspaper- 


The  speaker  referred  to  newspapers’ 
alleged  favoritism  to  chains  as  a  “short¬ 
sighted  policy,”  declaring  that  as  soon 
as  the  chains  have  gained  control  at 
the  expense  of  the  small  independent 
merchant,  they  will  discontinue  their 
newspaper  advertising  and  use  hand¬ 
bills,  as  many  are  already  doing.  In 
this  connection,  he  asserted  that  news¬ 
papers  “exist  partly  by  reason  of  gov¬ 
ernment  bounty”  and  by  such  virtue 
should  give  the  public  “full,  fair  and 
complete  information  on  both  sides  of 
every  public  question.” 

Congressman  Patman  argued  that  chain 
stores  “dry  up  the  reservoir  of  credit” 
in  small  communities  when  they  force 
independent  merchants  out  of  business 
by  virtue  of  their  cut  rate  prices  to 
customers. 

He  declared  it  was  to  the  consumer’s 
advantage  to  keep  independent  mer¬ 
chants  in  business,  predicting  the  “sky 
will  be  the  limit”  so  far  as  prices  are 
concerned  when  large  chain  stores  get 
control. 

Congressman  Patman  defined  House 
Bill  No.  8442  provisions  as  follows: 

“Making  it  unlawful  for  any  person 
engaged  in  commerce  to  discriminate 
in  price  or  terms  of  sale  between  pur¬ 
chasers  of  commodities  of  like  grade  and 
quality,  to  prohibit  the  payment  of 
brokerage  or  commission  under  certain 
conditions,  to  suppress  pseudo-advertis¬ 
ing  allowances,  to  provide  a  presump¬ 
tive  measure  of  damages  in  certain 
cases  and  to  protect  the  independent 
merchant,  the  public  whom  he  serves, 
and  the  manufacturer  from  whom  he 
buys,  from  exploitation  by  unfair  com¬ 
petitors.” 

A  similar  bill  has  been  introduced  by 
Senator  Robinson  in  the  Senate  and  is 
pending  before  the  Judiciary  Committee 
of  that  body. 


man  possibly  could  give  the  truth  to  the 
public  unless  somebody  hopped  in  to 
find  it  out,”  Hopson  said. 

“So  you  were  hopping  on  them  all?” 
Black  inquired. 

"Well,”  answered  Hopson,  “we  were 
trying  the  best  of  our  ability.” 

Asked  who  they  “hopped  on,”  and 
kow  they  went  about  it,  Hopson  re¬ 
plied  he  could  not  recollect,  and  under 
further  pressure  by  Black  insisted  he 
could  remember  nothing  with  reference 
to  the  A.P. 

Hopson  explained  that  the  newspa¬ 
pers  were  full  of  the  Wheeler-Rayburn 
Utility  bill  all  the  time,  and  went  on 
to  say  that  whenever  he  read  anything 
inaccurate  and  unfair,  that  concerned 
things  he  knew  about,  he  tried  to  get 
it  corrected,  if  it  was  “bad  enough.” 

Here  again  Black  inquired  how  he 
tried  and  what  he  did. 

Hopson  answered:  “We  had  our  peo¬ 
ple  write  and  interview  the  newspaper 
editors,  newspaper  proprietors,  and  the 
writers  for  the  A.  P.,  the  managers  of 
the  A.  P.,  and  said,  ‘Here  is  an  article, 
and  this  is  only  half  the  truth.  And 
the  rest  of  the  story  is  so-and-so.  We 
wish  you  would  go  and  verify  it,  and 
then  we  wish  that  you  would  make 
certain  that  the  next  time  you  print 
anything  about  this,  that  you  will  have 
all  of  the  facts  and  not  merely  half  of 
them.” 

Hopson  insisted  that  he  had  never 
gone  to  see  any  of  the  publishers  per¬ 
sonally,  and  could  not  recollect  having 
ever  discussed  the  situation  with  any 
publishers  over  long  distance  phone 
from  Miami.  He  did  say,  however,  that 
ha  had  one  of  his  men  make  such  con¬ 
tacts. 

Confronted  with  a  telegram  sent  over 
his  signature  from  Miami  to  New  York 
complaining  that  the  Associated  Press 
was  censoring  articles,  Hopson  ex¬ 
plained  that  press  releases  given  to  A. 
P.  appeared  in  newspaers  in  some  sec¬ 
tions  of  the  country  and  not  in  others, 
and  that  a  reason  was  sought.  Hopson 
added  that  an  explanation  was  made  of 
the  mechanical  difficulties  encountered 
ill  newspaper  publishing. 

Despite  Hopson’s  statement  that  he 
had  protested  vigorously  against  the 
press  service  stories  out  of  Washing¬ 
ton,  chiefs  of  the  bureaus  here  said 
they  received  no  complaint,  direct  or 
indirect.  The  bureau  heads  are:  Byron 
Price,  Associated  Press;  George  R. 
Holmes,  International  News  Service; 
Lyle  Wilson,  United  Press,  and  Wil¬ 
liam  K.  Hutchinson,  Universal  Service. 

Senator  Black  demanded  from  Hop- 
son  the  circumstances  surrounding  ap¬ 
pearance  of  utility  advertising  in  the 
Miami  (Fla.)  Herald,  its  withdrawal, 
and  subsequent  re-insertion.  Hopson  in¬ 
sisted  he  had  not  discussed  advertising 
arrangements  with  the  Herald,  but  that 
he  noticed  the  copy  was  no  longer  run¬ 
ning  and  had  informed  his  associates 
that,  in  his  opinion,  the  newspaper  was 
a  good  medium. 

“Did  you  have  up  the  question  of 
advertising  in  the  Miami  Herald  at  any 
time  on  the  Wheeler-Rayburn  Bill  and 
take  it  up  with  them  personally?”  Black 
asked. 

Hopson  replied :  “I  don’t  recollect  that 
there  was  any  discussion  with  me  per¬ 
sonally  about  the  Wheeler-Rayburn  bill 
about  advertising.” 

“Do  you  remember  dropping  your 
advertising  from  the  Miami  papers  for 
a  time?”  the  chairman  continued. 

Hopson  answered:  “Well,  our  adver¬ 
tising  people  thought  that  the  circula¬ 
tion  of  the  Miami  papers  was  such  that 
we  did  not  get  value  received,  but  I 
do  not  think  that  there  was  any  con¬ 
nection  between  whether  we  did  or  did 
not  advertise  in  the  Miami  Herald,  as 
to  any  attitude  which  they  had  about 
this  legislation;  in  fact,  before  I  knew 
whether  we  were  advertising  with  them 
(Continued  on  page  12) 
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F.  C.  C.  COMMISSIONER  SAYS  RADIO 
SHALL  NOT  HAVE  POLITICAL  POWER 

George  Henry  Payne,  Speaking  in  Idiaca,  Says  Commission  Was 
Organized  to  Prevent  Formation  of  a  “Fifth  Estate” — “Radio 
Battles  For  No  Rig^its,”  He  Tells  College  Editors 

(By  telegraph  to  Editor  &  Publisher)  time  to  time  has  taken  steps  to  put 

ITHACA,  N.  Y.,  Aug.  22 — “There  is  relations  with  this  arm  of  the  govern- 
a  fundamental  danger  in  the  idea  meiit  on  a  higher  plane,”  he  told  the 
more  or  less  casually  advanced  that  the  college  men. 

broadcasting  business  constitutes  a  "Unfortunately,  those  who  decide  on 
‘Fifth  Estate’  in  our  government,”  what  the  public  wants  are  in  the  main 
George  Henry  Payne  of  the  Federal  interested  in  the  money-making  side 
Comnninicatioiis  Commission  told  the  of  radio  and  have  little  sense,  comiiara- 
.Vmerican  Association  of  Agricultural  tively,  of  the  obligation  that  tlie  govern- 
College  Editors  at  its  meeting  at  Cor-  ment  owes  to  the  people  in  the  matter 


nell  yesterday. 


of  the  regulation  of  a  public  utility. 


“It  is  because  people  through  their  Due  of  the  dangers  of  the  present  pro- 
government  will  not  tolerate  creation  of  gram  system  is  its  tendency  to  crush 
a  ‘Fifth  Estate’  that  they  have  taken  individuality  and  individual  expression 
over  control  of  the  air  and  have  passed  and  to  extend  the  dead  lever  of  dull- 
laws  regulating  the  use  of  the  air,”  the  ness,”  he  observed. 


sjieaker  added. 


Commissioner  Payne  dwelt  at  length 


“It  was  to  prevent  creation  of  radio  on  a  coinjiarison  of  broadcasting  policies 
political  iKiwer  that  the  Federal  Com-  in  this  country  and  in  foreign  lands, 
inunications  Commission  was  brought  stressing  the  fact  that  commercialism 
into  existence.  The  members  of  the  of  the  airwaves  is  prevented  in  many 
Federal  Communications  Commission  other  countries  by  barring  advertising 
are  sworn  to  safeguard  the  interest  of  from  radio. 

the  public,”  Mr.  Payne  said  further.  Broadcasting  in  this  country  is  su- 
“They  would  be  doing  less  than  their  perior  in  that  there  is  free  political  dis- 
duty  if  they  did  not  seize  every  opitor-  cussion,  but  inferior  in  that  it  is  cul- 


tunity  to  do  so. 


“Unfortunately  there  is  a  division  of  declared 


turally  lower  than  aboard,  the  speaker 


EDITOR  A  PUBLISHER 

Aug.  25-28— International  Asso¬ 
ciation  of  Printing  House  Crafts¬ 
men,  convention,  JVetberland 
Plaza  Hotel,  Cincinnati. 

Sept.  7-8 — Fall  meeting,  Texas 
Newspai»er  Publishers’  Assn., 
Plaza  Hotel,  Corpus  Christi, 
Tex. 

Sept.  7-14 — International  Typo¬ 
graphical  Union,  79th  annual 
convention,  Montreal. 

Sept.  13-15 — California  News¬ 
paper  Publishers  Association, 
Northern  group  meeting,  Stan¬ 
ford  University. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers’  Assn.,  fall  meet¬ 
ing,  Madison  Hotel,  Atlantic 
City,  N.  J. 

Sept.  16-17 — New  York  State 
Publishers  Association,  fail  meet¬ 
ing,  Saratoga  Springs,  N.  Y. 

Sept.  19-20 — Associated  Court 
and  Commercial  Newspapers, 
meeting,  Minne.apolis. 

Sept.  22 — Ozarks  Press  Assn., 
fall  meeting.  Willow  Springs,  Mo. 


UPHOLDS  PRESS  CONFIDENCE 

Judge  Excuses  Reporter  From  Testi¬ 
fying  at  Criminal  Trial 


DRUG  BILL  DOOMED  AS  I 
CONGRESS  HALTS 

Hope  Is  Abandoned  for  Me«SB„  I 

Omitted  from  “Must”  List New  ♦ 

Push  Planned  for  January  1 

(Special  to  Editor  &  ^UBLISHEt) 

Washi.ncton,  D.  C,  .\ug.  19— Hoo* 
for  enactment  of  the  Coiieland  fo^ 
drug-cosmetic  bill  was  abandoned  this 
week  when  it  failed  to  obtain  a  place  on 
the  President’s  final  list  of  “must”  bills  ? 
drawn  up  at  Sunday  night’s  White 
House  conference. 

W'ith  a  favorable  vote  of  the  Senate 
and  public  hearings  iK'fore  a  House  sub. 
committee  concluded,  it  needed  only  j 
word  of  endorsement  from  the  Presi-  ) 
dent  to  insure  passage.  When  the  ’ 
President  and  his  conferees  made  publk  ' 
the  titles  of  bills  to  be  pushed  in  the 
closing  week  of  this  session,  with  the 
Copeland  bill  missing,  its  spimsors  im- 
mediatly  began  to  lay  plans  to  place  h 
among  the  lirst  measures  for  considera¬ 
tion  in  January. 

.Adjournment  does  not  kill  pending 
legislation.  Those  measures  not  acted 
upon  are  held  in  abeyance  until  the 
second  session  of  the  74th  Congress, 
con  veiling  in  J  anuary .  However 
should  the  Copeland  bill  fail  of  adop^ 
tion  during  the  short  session  which  is 
predicted  for  next  year,  the  entire  pro- 


Judge  Qiarles  S.  Colden  in  Queens  ceeding  of  public  hearings  would  have 


opinion  as  to  how  that  public  interest  Glenn  K.  Rule,  U.  of  Maine,  was  County  Court.  Long  Island  City,  N.  Y.,  to  be  repeated  in  1937. 
is  to  lie  best  safeguarded.  Among  those  elected  president  of  the  college  editors,  on  Aug.  19  upheld  the  right  of  a  news-  oern  rrtMTAiNPP  “utado 
who  favor  the  slahts  qtto  are  the  com-  Judges  made  the  following  awards:  best  paperman  to  refuse  to  reveal  sources  of  BttK  i  Aiwt-K  WAR 

mercial  broadcasters,  and  then  there  are  technical  bulletin,  Ohio,  first  place,  his  information,  when  the  Brooklyn  pp  Canned  I 

many  who  believe  that  improvement  will  Geneva,  second,  Colorado,  third ;  best  I'-atilc  reporter  covering  the  trial_  of  m  n  i  a 

come  naturally  in  the  course  of  time.  jMipular  bulletin,  Cornell,  Ohio,  New  four  alleged  members  of  the  notorious  New  Bottle  Ai 

“.Against  these  are  opposed  institu-  Ha.mpshire;  periodical  bulletin.  North  Rifle  Gang  was  called  to  the  witness  (Special  to  Koirot.  & 

tions  of  learning,  educators,  publicists  t'arolina,  Geneva,  West  X'irginia;  en-  stand.  „  ,  .  -  nr-  Chicago,  Aug.  ..1.  1 


many  who  believe  that  improvement  will 
come  naturally  in  the  course  of  time. 

“.Against  these  are  opposed  institu¬ 
tions  of  learning,  educators,  publicists 


who  are  strongly  in  favor  of  educational  tire  press  service,  Kansas,  Cornell,  Ohio ; 
programs  and  higher  standards  of  broad-  weekly  series  of  short  jiaragraphs,  Cor- 
ca.sting.”  nell.  North  Carolina,  Ohio;  radio  ser- 

Quoting  from  the  xfnxirt  on  “Radio  vice,  Cornell,  Oregon,  Kansas. 


u,lc  reporter ’covering  the  trial  of  Campaign  on  Canned  Beverage  Open, 
iir  alleged  members  of  the  notorious  — New  Bottle  Announced 

ifle  Gang  was  called  to  the  witness  (Special  to  Editor  &  Publisher) 

Hid.  Chicago,  Aug.  21. —  Keenly  aware  of 

Judge  Colden  in  excusing  T.  Norman  the  over-the-counter  sales  iwssibilities 


?urton  K.  Wheeler  by  S.  Howard  with  Ohio  and  Kansas  tving  for  second  -sourws  of  his  information.  If  you  feel  m  Iwal  newspapers.  Initial  inserttons 
Ivans,  Mr.  Payne  cited  the  suggestion,  place  and  North  Caroliiia  taking  third  'P  the  stand),  it  ran  1,560  lines  with  alternate  size  copy 

roiitained  in  the  report,  for  establish-  place.  may  mterf ere  with  this  right  you  are  varying  from  575  to  550  lines  dur 


Broadcasting”  prepared  for  Senator 
Burton  K.  Wheeler  by  S.  Howard 
Evans,  Mr.  Payne  cited  the  suggestion, 
contained  in  the  report,  for  establish¬ 
ment  of  a  bureau  of  standards  with  re¬ 
gard  to  the  character  of  programs  by 
those  stations  applying  for  licenses. 

Pointing  out  that  the  press  has  fought 
for  human  rights  and  against  political 
corruption  and  has  refused  to  be  in¬ 
timidated  by  either  power  or  wealth,  Mr. 


Tlie  sweepstakes  thus  went  to  Cornell, 


Palmer,  Eagle  reporter,  who  also  coy-  of  canned  beer,  Pabst  Corpontioo 
ered  the  arrest  of  the  defendants,  said  introduced  its  “Tap-a-Can’’  Export 
“this  court  recognizes  the  right  of  a  Beer  to  Chicagoans  here  today,  with 
newsjiaiicrman  to  refrain  from  divulging  large  announcement  advertising  copy 


H.  A.  CASEY  GOES  TO  HEARST 

Scripps-Howard  Man  Will  Join  Pro¬ 
motion  Department 


may  interfere  with  this  right  you  are  varying  from  575  to  550  lines  during 
at  liberty  not  to  take  the  stand  at  this  September  as  a  part  of  the  introductory  I 
time.”  campaign.  ' 

Assistant  District  Attorney  John  H.  At  the  same  time,  Pabst  is  ra^dly 
W.  Krogmanii,  called  Palmer  to  the  expanding  its  canned  beer  advertising 
stand  in  an  effort  to  strenj^hen  police  in  a  number  of  cities  in  the  east  and 
testimony  when  Detective  Capt.  Henry  south.  From  an  original  test  announco 
Flattery  identified  him  as  a  reporter  who  nient  in  Rockford.  Ill.,  and  Cedar 


Pavneadd^  that  the  Harry  A.  Casey,  for  the  last  seven-  covered  the  investigation.  The  alleged  Rapids.  la.,  the  Pabst  “Tap-a-Can" 

no^XhK”  ^  Senpps-Howard  News-  i.rutal  beating  of  defendants  by  police  l)eer  advertising  has  spread  to  more 

“In  thp  saW,„rH,n.r  nf  rh.  advertising  was  “invented”  to  discredit  signed  con-  ,han  a  dozen  cities,  including  Bostoi, 

interest  we  if  '.«a'«Ber  of  the  Ht/a»ito  Gcoriiiaii  .-Iwcr-  fessions  now  in  evidence,  the  prosecu-  Dallas.  Houston.  Memphis  and  several 


interest  we  must  be  wary  not  to  let 
false  ideas  creep  into  the  public  con- 


ican,  will  join  the  promotion  depart-  tion  maintains, 
ment  of  the  General  Offices  of  Hearst 


downstate  Illinois  towns.  Advertising 


sci^sne^through  sXle  nronacanda  bv  °  v  v  Judge  Golden’s  ruling  followed  the  is  being  released  in  other  cities  as 

those  uninterested  in  nublic  riehts  ”  he  York,  on  bpt.  1,  ac-  rejiorter’s  request  that  he  be  subpoenaed  soon  as  distribution  of  the  canned  Ex- 

cSfnu^  ^  ®  a  witness  before  testifying  at  the  port  beer  can  be  made.  Pabst  offidali 


continued. 

“There  is  no  doubt  that  if  the  govern¬ 
ment  had  been  lax  in  exercising  its 
rights  or  if  it  should  cease  to  exert  its 
power  of  regulation  there  might  arise 


Hearst  offices. 

GARETH  JONES  MURDERED 

Gareth  Jones,  correspondent  of  the 


BIG  GILLETTE  CAMPAIGN 


stated.  Advertising  is  being  jdac^  by 
Morris,  Windmuller  and  Enzingtr, 
local  agency. 

Meanwhile,  Owens-Illinois  Glass 


Newspaiiers  reaching  all  cities  of  50,-  Comiiany  has  announced  a  new  type 


another  estate  that  would  be  more  pow-  Manchester  (Jnardian,  and  former  sec-  (KM)  or  more  are  to  lie  used  in  a  big  of  li^r  bottle  to  compete  with  canned 

<'rful  than  the  people’s  government  and  rctary  of  David  Lloyd-George,  was  mur-  „ew  advertising  camjiaign  by  Gillette  i^eer.  The  new  liottle  is  called  “stubby" 

that  Fourth  Estate  which  as  an  unfet-  dered  in  China  by  bandits,  it  was  estab-  Safety  Razor  Company  explaining  jg  hailed  as  a  one-trip,  no  deposit 

tered  and  free  press  had  been  the  right  lished  last  week.  His  liody  was  iden-  nianufacturing  processes  in  an  effort  non  returnable  beer  bottle.  It  measure 


arm  in  the  development  of  democracy 
and  popular  institutions.” 


titi^  b\'  emissaries  sent  to  Inner  Alon-  to  show'  quality'  of  Gillette  prod-  nearly'  seven  inches  in  height  as  coni- 


golia.  Mr.  Jones  had  been  kidnapiied  ucts 


pared  with  the  old  size  of  nine  and 


The  Commissioner  charged  the  entire  ’9'’. ransom  and  was  killed  while  nego-  Magazines  will  also  be  used,  as  well  one-half  inches,  yet  holds  12  ounces  oi 
nation  is  being  fed  from  a  few'  broad-  Nations  for  his  release  were  under  way,  as  jHiint-of-sale  displays  and  trade  b^r.  Advantages  of  the  new  bottk; 
casting  centers  appealing  to  the  unin-  reixirted.  jiapers.  are  cited  as  follows :  Will  be  used  on 

telligent,  because  their  numbers  are  ■  long  distance  shipments  due  to  lighter 

larger.  Control  of  the  larger  chains  weight  and  compactness;  does  not  havt 

and  the  character  of  their  programs.  1Mir\X/Q  AMIN  ITCAXITDI?  UI^UI  l/”'I4XC  t*!  be  returned;  keeps  beer  cooler;  and 

and  ill  a  lesser  degree  the  independent  AINU  l  UKt  WGMLIUH  customer  sees  contents. 

stations  IS  an  indicated  necessity,  he  IN  THIS  ISSUE  - 

declared.  MACKEY  IS  OPTIMISTIC 

Payne  echoed  the  protest  of  Senator  .  ^  “Yes.  you  can  certainly  quote  me  as 

heeler  that  radio  is  making  its  pro-  Kudner  Onpns'^tHrk  Driv^  7  being  optimistic.”  smiled  Joseph  T. 

grams  nothing  but  advertising  schemes  Kudner  Opens  D^e  in  September .  7  Mackey,  e.xecutive  vice-president  and 

and  they  are  selling  shoes  and  old  7  “tt  .  o  treasurer  of  ^  MerS^^^^ 

clothes  and  evervitimw  CP  Hkp  a  notun  Newscast  Control  Urged  by  California  Group .  9  ucaMuci  ui  uic  .  uua  • 

simp.”  Dei elSei7  of  broadcastr  Blackwell  Decision  Soon .  . .  10  Company,  just  before  sailing  A^ 

has  been  left  nrimarilv  to  nafent  Gilson  Gardner  Dies  in  Washington .  11  ••tIi'imk 

7id  the  Editor  Bangs  Released  From  Jail .  12  uual  business  trip  to  Europe,  Thti« 

ana  me  equipment  manutacturers.  he  WHnt  Onr  Rnadpre  id  seem  to  be  picking  up  m  various  direc 

regretted,  adding:  “If  really  fine  things  Om  Readers  Say .  4  ,1^^^  a„d  printing  and  pub- 

have  crept  in,  it  has  been  largely  as  Personal  .  19  lishing  conditions  on  the  other  sick 

a  sop  to  Cerberus.  Eyes  of  the  F^ess ..!.!!!!!!.  !  22  seem  more  than  satisfactory  in  several 

“In  this  country  the  political  activity  Pass  in  Review  .  . .  24  countries.” 

of  broadcasters  is  a  regrettable  fact,”  Retail  News  and  Notw  .  .  .  . .  .  . . .  .  .  . . .  .  .  .  .  .  .  .  . .  .  29  - 

declared  the  Commissioner,  adding  it  Our  Own  World  of  Letters  30  DIVIDEND  DECLARED 

is  impossible  to  walk  out  of  the  Com-  Advertisers  and  Advertising  31-32  The  Globe- Democrat  Publishing  Co, 

muni^tions  Commission  office  without  Obituary . 33  St.  Louis,  Mo.,  recently  declared  tht 

stepping  on  broadcast  lawyers.  Shop  Talk  at  “Thirty” . 36  regular  quarterly  dividend  of  $1.75  a 

“The  present  commission  is  cognizant  share  on  its  preferred  stock,  payabk 

of  this  intolerable  condition  and  from  _  Sept.  1  to  holders  of  record  Aug.  20. 
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are  cited  as  follows :  Will  be  us^  <» 
long  distance  shipments  due  to  lighter 
w'eight  and  compactness ;  does  not  havt 
to  be  returned;  keeps  beer  cooler;  and 
customer  sees  contents. 

MACKEY  IS  OPTIMISTIC 

“Yes,  you  can  certainly  quote  me  as 
being  optimistic.”  smiled  Joseph  T. 
Mackey,  e.xecutive  vice-president  and 
treasurer  of  the  Mergenthaler  Lintoypf 
Company,  just  before  sailing  .\ugiKl 
22  on  the  S.  S.  Aquitania  for  his  an¬ 
nual  business  trip  to  Europe.  “Things 
seem  to  be  jiicking  up  in  various  direc¬ 
tions  over  here,  and  printing  and  puh- 
lishing  conditions  on  the  other  side  • 
seem  more  than  satisfactory  in  several 
countries.” 

DIVIDEND  DECLAI^D 

The  Globe- Democrat  Publishing  Co, 
St.  Louis,  Mo.,  recently  declared  the 
regular  quarterly  dividend  of  $1.75  a 
share  on  its  preferred  stock,  payabk 
Sept.  1  to  holders  of  record  Aug.  20. 


[ 
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KUDNER  opens  ^ick  Allowances  More  Than  Pay  Bill  For 
drive  IN  SEPTEMBER  ^ 

Advertising  oj  Liggett  Drug  Chain 


ROUNSEVELL  IS  JAILED, 
RELEASED  ON  BOND 


Will  Launch  New  Agency  With  Newt- 
paper  and  Outdoor  Campaign 
— Erwin,  Waaey  Takes  In 
Carroll  Dean  Murphy 


Huick  .\lutor  Company  will  launch 
a  national  advertising  campaign  in 
newspapers  and  on  billl)cartls,  starting 
in  September,  through  the  newly  an¬ 
nounced  advertising  agency  of  Arthur 
Kudner,  Inc.  This  statement  was  given 
to  Kuitor  iS:  ri  BListiER  detinitely  this 
week  by  T.  H.  Corpe,  I'linl,  Mich., 
Huick  advertising  chief.  A  magazine 
campaign  will  follow  for  November  and 
December,  he  added. 

The  Ihiick  campaign  will  thus  spring 
into  activity  practically  with  the  open¬ 
ing  of  the  new  Kudner  agency,  which 
is  sclwluled  to  begin  operation  Sept.  1. 

L.  K.  Judd,  director  of  advertising 
and  public  relations  for  Cioodyear  Tire 
it  Rubber  Company,  announced  that  the 
Kudner  agency  would  handle  his  com¬ 
pany’s  account  but  would  say  nothing 
about  immediate  placements. 

Other  accounts  attributed  to  the  new 
agency  have  iteen  unofficially  confirmed, 
with  formal  announcement  expected 
next  week.  These  included :  General 
Motors  institutional  advertising,  Fisher 
Body,  True  Story,  several  of  the  Na¬ 
tional  Distillers  accounts.  The  Kudner 
list  will  also  include  Standard  .\ir  Con¬ 
ditioning,  .\nchor  Line,  Koppers  Coke. 

Tlie  new  agency  is  expected  to  have 
a  staff  of  about  a  hundred,  most  of 
them,  like  Mr.  Kudner,  going  from  the 
present  Frwin  Wasey  agency. 

Mentioned  among  them,  in  addition  to 
men  named  here  last  week,  are  Frank 
Chance,  contact  man  on  Fisher  Body; 
Graham  Starr,  contact  on  National  Dis¬ 
tillers  and  new  business ;  R.  J.  Dust¬ 
man.  contact  National  Distillers;  Rob¬ 
ert  Stewart,  contacts  on  Standard  Air 
Conditioning.  Anchor  Line,  and  Kop- 
jjtrs  Coke. 

(By  telegraph  tg  Editok  &  Pcblishe*) 
Chicago,  Aug.  22 — In  a  joint  state¬ 
ment  issued  late  today,  Z.  D  Potter, 
executive  vice-president  of  Erwin.  Wa¬ 
sey  &  Co..  Ltd.,  Chicago,  and  Carroll 
Dean  Murphy  announced  amalgamation 
of  Carroll  Dean  Murphy,  Inc.,  with 
Erwin.  Wasey  Company.  There  will 
he  no  change  in  the  name  of  the  en¬ 
larged  agency.  The  merger  comes  as 
an  aftermath  of  the  recent  resignation 
of  .\rthur  Kudner  former  president  and 
treasurer  of  the  Erwin.  Wasey  Com¬ 
pany.  to  form  his  own  agency,  and  with¬ 
drawal  of  Leo  N.  Burnett  as  vice-presi¬ 
dent  in  the  Qiicago  office  to  organize 
his  own  advertising  firm. 

Mr.  Murphy,  president  and  treas¬ 
urer  of  his  organization  since  1917,  be¬ 
comes  vice-president  and  head  of  plans 
and  copy  of  the  Chicago  office  of  Er¬ 
win.  Wasey.  Mr.  Murphy  and  Myron 
T.  Harshaw,  senior  vice-president  and 
secretary  of  Carroll  Dean  Murphy 
agency.  Iiecome  stockholders  and  direc¬ 
tors  of  the  enlarged  agency.  The  prin¬ 
cipal  accounts  of  the  Murphy  agency 
will  continue  under  the  personal  direc¬ 
tion  of  Messrs.  Murphy  and  Harshaw. 

W.  Frank  McClure,  associated  with 
the  Murphy  organization  for  the  past 
four  years,  retains  and  will  continue  to 
serve  accounts  that  have  been  under 
his  iiersonal  attention.  He  will  main¬ 
tain  offices  at  his  present  address,  3.S 
E.  Wacker  drive,  .and  will,  it  is  under¬ 
stood,  have  a  further  announcement  to 
make  in  the  near  future. 

Today’s  announcement,  following 
close  uiK)n  the  election  of  Gerald  Page- 
Wood  as  vice-president  of  Erwin,  Wa¬ 
sey,  completes  reorganization  of  the 
Chicago  office,  Mr.  Potter  stated.  The 
amalgamated  interests  will  serve  the 
former  Murphy  agency  accounts  through 
the  various  Erwin,  Wasey  offices. 

Mr.  Murphy  founded  his  own  agency 
lo  years  ago,  having  previously  lieen 
one  of  the  chief  senior  editors  of  Sys- 
Magazine  in  charge  of  editorial 
activities  dealing  with  marketing  and 
advertising.  He  is  author  and  editor 
of  some  50  books  and  many  magazine 
articles.  He  e.xpressed  extreme  satis- 


ALLOW’ANCES  running  as  high  as 
.  $12,000  a  year  for  newspaper  ad¬ 
vertising  were  revealed  in  a  statement 
of  allowances  received  by  Liggett  Drug 
Company,  Inc.,  which  has  Ijeen  filed 
with  the  siHicial  House  Committee  on 
Investigation  of  the  .\merican  Retail 
I'ederation.  This  committee,  heedad  by 
Representative  Wright  Patman  of 
Texas,  is  the  one  which  recently  ob¬ 
tained  the  list  of  allowances  received 
by  the  Great  Atlantic  &  Pacific  Tea 
Company,  as  reported  in  this  laper  on 
July  27. 

Allowances  for  newspaper  advertising 
were  comparatively  scarce  in  the  Lig¬ 
gett  list,  however.  Only  a  dozen  of 
the  hundred  cases  listed  made  any  men¬ 
tion  of  newspaper  advertising.  The  rest 
were  nearly  all  allowances  for  window 
and  counter  displays — sometimes  re¬ 
ferred  to  as  rentals  for  display  space 
in  retail  stores. 

The  total  amount  of  allowances  more 
than  paid  Liggett’s  full  advertising  bill, 
and  left  a  substantial  profit,  according 
to  figures  furnished  the  committee  in 
a  letter  from  W.  Watt,  executive  vice- 
president  of  Liggett,  giving  the  follow¬ 
ing  statements : 

“(1)  The  total  amount  received  by 
Liggett’s  in  the  form  of  compensation 
and  allowances  for  window  and  counter 
displavs  during  the  year  19.14  were 
$797,386.56. 

“(2)  The  amount  received  for  the  first 
six  months  of  the  vear  1935  was  $379,- 
94123. 

“(3)  The  total  amount  expended  for 


advertising  during  the  year  1934  was 
$638,044.13;  for  the  first  six  months  of 
1935,  $320,530.06. 

"(4)  So  far  as  we  know,  this  com¬ 
pany  lias  not  received  any  other  bene¬ 
fits  or  advantages  from  these  manu¬ 
facturers  or  suppliers  not  available  to 
the  trade  generally.” 

\  separate  Liggett  letter  gave  the 
company's  total  sales  for  1934  as  $44,- 
046,094. 

The  allowances  for  newspaper  adver¬ 
tising  are  given  in  the  accompanying 
table,  together  with  the  trade  and  cash 
discounts  shown  on  invoices. 

The  allowances  for  displays  include 
such  lump  sums  as  these:  Liggett  & 
Myers  Tobacco,  $3,300  a  month.  Beech¬ 
nut  Packing,  $650  a  month.  Chocolate 
Sales  Corporation,  $(>00  a  month.  Life 
Savers,  Inc.,  $6,125  a  year.  Win. 
Wrigley,  Jr.,  Co.,  $9,000  a  year,  Zo- 
nite  Sales  Corporation,  $3,000  a  year. 
Bayer  Company,  $32,000  a  year,  (len- 
eral  Drug  Co.,  $4,500  a  year.  Chas. 
H.  Phillips  Chemical,  $21,250  a  year. 
Parke,  Davis  &  Co.,  approximately 
$20,000  a  year. 

More  of  the  allowances,  however,  are 
proportioned  to  the  amount  of  goods 
iiandled.  Many  firms  allowed  5  per 
cent  or  10  iier  cent,  sometimes  with  a 
provision  that  purchases  must  exceed 
siiecified  figures.  Others  gave  allow¬ 
ances  in  goods,  not  in  cash. 

Following  is  a  full  list  of  the  com¬ 
panies  that  gave  allowances  specifi¬ 
cally  for  ‘‘newspaper  advertising”  or 
“adtertising 


Discounts  shown  on  invoices  i 


('■illette 
Razor 
tion  . , 


S  a  f  e  t  yj 
Corpora-  Net 


Kutex  Co . Net 


Modess  Corpora- Net,  3%  on  car- 

tion  .  load  lots . 

Diamond  Match  .Most  items  net; 

Co  .  few,  15% . 

Lehn  &  Fink . 15%;  10-cent 

items  net . 


.Additional  compensation  and 
allowances  for  window  and 
counter  displays  and  adver¬ 
tising 


Method 


2%, 


and 


E.  K.  Squibb  &  Net  . 

Sons  . 

Carbona  Products  Minimum  15%, 
Corporation  maximum  20%.. 

C  olgate-Palmolive- 
Peet  Co . Net  . 


net 

3354 


Marcus  &  Lesoine  I6f^%  ., 

Sterno  Corp . Minimum 

maximum 
and  20% 

laidy  Esther  Co..  .Minimum  15%, 
maximum  3754  % 

Camiiaoa  Sales  Co.  Minimum  15%. 

maximum  20  and 
10%  . 


16%  purchases  . iDisplays. 

10%  purchases  of  blades  Displays, 
(standard  brands)  payable 
in  merchandise.  . 

25%  purchases  of  Probak  Newspaper  ad- 
Tr.  blades  payable  in  mer-  vertising  and 
,  chandise.  displays. 

2%  $‘1,000  per  month  for  news-  Displays, 
paper  advertising,  10_%  pur- 
,  chases  Kotex  and  Kleenex. 

2%;10%  pur.-hases,  $1,000  per  Newspaper 

quarter  year  . , . '''J?'*’"*' 

2%  6254  cents  case  on  some  items,  .Advertising. 

$1.25  case  on  others . , 

2%  $900  per  month . Uisplays 

newspaper 

advertising. 

1%  $2,400  per  year  . ^STsing. 

2%  $750  per  month  when  sup-  Newspaper 
plier's  products  are  adver-  advertising 

tised  . 

2%  $4,000  for  first  6  months  of 
1935  for  newspaper  adver¬ 
tising  . . . 

2%  .Actual  cost  of  advertisements 

pl.iced  in  newspapers . 

1  %  Actual  cost  of  advertisements 
placed  in  newspapers . 


10%  of  purchases  for  news¬ 
paper  advertising  on  those| 

Items  advertised. 

During  period  Feb.  5,  1935,  Newspaper 
to  April  12,  1935,  $6  per  advertising, 
gross  on  every  purchase  of 
1  gross  or  more  at  one  ttme, 
of  deal  consisting  of  60- 
cent  size  of  Italian  Balm 
and  home  dispenser. 

During  period  April  IS,  1935, 
to  July  31,  1935,  $3  on 
every  purchase  of  12  deals 
or  more  at  one  time  of  deal 
consisting  of  Dreskin  and 
i  Italian  Balm. 


Editor  of  Panama  American  Accused 
of  Criminal  Libel  for  Calling 
Fort  Clayton  ‘‘Suicide  Post” 

— Is  Now  Free  on  Bail. 


Nelson  Rounsevell,  editor  of  the  Pan¬ 
ama  (C.  Z.)  .Inu'rican,  was  released 
from  the  Balboa  jail  Aug.  19  on  bail 
furnished  by  ten  Panama  Canal  employes 
amounting  to  $2,500.  He  waived  pre¬ 
liminary  hearing  in  the  magistrate‘s 
court  on  five  charges  of  criminal  libel 
filed  by  Major  Gen.  Harold  B.  Fiske 
and  Colonel  J.  V.  Heidt  as  a  result  M 
attacks  on  conditions  at  Fort  Clayton 
published  in  the  Panama  .American.  The 
('ate  of  the  trial  will  be  set  after  the 
arrival  of  Louis  Waldman  of  New  York, 
'.lie  defense  attorney. 

Mr.  Rounsevell  entered  the  jail  Aug. 
16  after  withdrawing  the  $2,500  cash 
liail  which  he  had  deposited  wlien  ar¬ 
rested.  The  magistrate  then  informed 
him  he  would  accept  the  personal  bonds 
of  ten  canal  employes,  but  Mr.  Roun- 
scvell  refused  the  offer,  alleging  they 
might  jeopardize  their  jKisitions.  Mr. 
Rounsevell  carried  on  his  editorial 
work  in  his  cell. 

Mr.  Rounsevell  has  conducted  a 
spirited  campaign  against  F'ort  Clayton 
as  a  ‘‘suicide  post,”  asking  for  the  fix¬ 
ing  of  responsibility  for  conditions  that 
have  caused  an  ‘‘epidemic”  of  suicides. 
He  has  charged  that  many  of  the  sol¬ 
diers  have  taken  up  the  smoking  of 
marihuana  because  they  have  lieen 
driven  to  e.xcessive  tasks  in  the  hot  sun. 
This  dope,  he  contends,  has  driven  them 
insane. 

The  editor  has  accused  Major  Gen. 
F'iske  and  Col.  Heidt  as  being  respon¬ 
sible  for  these  conditions.  There  were 
four  suicides  and  one  attempted  suicide 
at  the  post  over  a  period  of  six  weeks. 

.•\n  official  explanation  that  the  smok¬ 
ing  of  "hay”  and  excessive  labor  did  not 
drive  the  men  to  suicide  was  flouted  by 
Mr.  Rounsevell. 

The  Panama  .Association  of  News¬ 
papermen  adopted  a  resolution  uphold¬ 
ing  Mr.  Rounsevell. 


POYNTER  REGAINS  CONTROL 


faction  in  the  new  arrangements  and 
announced  the  following  principal  ac¬ 
counts  which  he  will  continue  to  serve: 

Acme  Card  System,  Wilson  &  Co., 
Baltimore  and  Ohio  Railroad,  First 
National  Bank  of  Chicago,  Culver  Mili¬ 
tary  Academy,  Chicago  Title  and  Trust 
Company,  White  Cap  Company,  Cream¬ 
ery  Package  Company,  American  Seal 
Cap  Company,  and  several  other 
smaller  accounts,  including  all  business 
placed  through  his  Philadelphia  office. 

.Accounts  under  the  personal  super¬ 
vision  of  Mr.  McClure  include:  Stevens 
Hotel,  Northwestern  University,  Uni¬ 
versity  of  Chicago,  Central  Y.  M.  C.  A. 
and  A'.  W.  C.  .A.,  .A.  G.  Becker,  .Alton 
Railroad,  James  E  Benett.  Horder’s 
and  Chicago  Kent  College  of  l^w. 


SPONSORED  AIR  SHOW 

An  air  show  sponsored  recently  by 
the  Indianapolis  Times  for  its  junior 
aviators  attracted  a  crowd  of  30,000  to 
the  Municipal  Airport.  In  addition  to 
stunt  aviators,  a  demonstration  of  the 
planes  of  the  junior  aviators  was  held. 
The  show  lasted  four  hours.  Charles 
E.  Carll,  managing  editor,  opened  the 
event. 

WEST  TEXAS  PRESS  ELECTS 

Midland  was  awarded  the  next  con¬ 
vention  of  the  West  Te.xas  Press  Asso¬ 
ciation  at  the  concluding  session  in  Big 
Springs  .Aug.  17.  FL  B.  Harris,  of 
Rule,  was  re-elected  president.  .A  cup 
for  the  best  weekly  newspaper  went  to 
the  Scurry  County  Times  of  Snyder. 


Takes  Over  Stock  in  St.  Petersburg 
Times  and  Wins  Presidency 

(By  telegraph  to  Editor  &  Pvblisbex) 

St.  Petersburg.  Fla.,  Aug.  21 — 
Paul  Poynter,  publisher  of  the  St. 
Petersburg  Times  for  23  years,  texlay 
was  reinstated  at  president  and  general 
manager  of  the  paper  as  the  result 
of  settlement  and  adjustment  of  a  dis¬ 
pute  over  2,900  shares  of  Times  Pub¬ 
lishing  Company  stock.  He  had  been 
ousted  July  1  by  those  who  held  claims 
against  him,  and  eight  days  later  he 
had  the  company  thrown  into  receiver¬ 
ship.  The  receivership  will  be  ended 
soon.  The  paper  is  in  sound  financial 
condition. 

The  stock  in  dispute  was  held  by 
William  J.  Smith  and  Hazel  A.  Smith 
of  Waukegan,  Ill.  On  July  1  Smith 
became  president  of  the  Times.  Today 
when  Poynter  was  elected  president. 
Smith  was  elected  to  his  former  position 
of  chairman  of  the  Ixiard  of  directors. 

Upon  transfer  of  the  stcKk  to  Poynter 
today,  Mrs.  Paul  Poynter,  Russell 
Stratton,  and  Alice  Smith  became  di¬ 
rectors,  succeeding  Howard  Mathison, 
Don  Grady  and  Glen  Miller,  who  re¬ 
signed. 


GUCK  HEADS  COMMITTEE 

Homer  Guick,  Chicago  Herald  and 
P.xaminer  publisher,  has  been  appointed 
chairman  of  the  Constitution  Day  Com¬ 
mittee  celebration  to  be  held  in  Chic- 
cago  Sept.  17.  Col.  Robert  R.  McCor¬ 
mick,  Chicago  Tribune  publisher,  will 
be  chairman  of  the  program  the  evening 
of  Sept.  17  at  which  Col.  Frank  Knox, 
Chicago  Daily  Nezvs  publisher,  will  lie 
one  of  the  sjieakers.  Merrill  C.  Meigs. 
Chicago  American  general  manager,  is 
a  member  of  the  executive  committee. 
S.  F'.  Thomason,  Chicago  Daily  Times 
publisher,  has  been  invited  to  take  part. 


/ 
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PAPER  BRAVES  ‘FLUKE’ 
SEDITION  LAW 


M  easure  Which  Alahama  Governor 
Overlooked  Vetoing  Is  Challenged 
in  Strong  Language  hy 
Dothan  Eagle 


Alabama’s  new  anti-sedition  statute 
which  became  a  law  when  Governor 
Graves  inadvertedly  waited  one  day  too 
long  to  veto  the  bill  has  been  challenged 
by  Julian  Hall,  editor  of  the  Dothan 
(Ala.)  Daily  Eagle,  who  declared  that 
his  newspaper  was  interested  in  mak¬ 
ing  a  test  case  of  the  measure. 

At  the  same  time  two  administration 
bills  have  been  introduced  in  the  legis¬ 
lature  to  repeal  the  anti -red  law  and 
Governor  Graves  has  called  on  the  leg¬ 
islators  personally  to  remove  the  fluke 
measure  from  the  statute  books.  In 
his  veto  he  declared  present  laws  relat¬ 
ing  to  anarchy  are  sufficient  and,  that 
“thought  cannot  be  killed  by  force.’’ 

“As  a  newspaper  believing  implicitly 
in  the  fundamental  importance  of  free 
siJeech  and  a  free  press,  the  Eiagle  is 
interested  in  testing  this  drastic  and 
wholly  unnecessary  law,’’  said  Editor 
Hall. 

“Therefore  we  advocate  the  over¬ 
throw  of  .\labama’s  government  by  vio¬ 
lence.  We  urge  the  citizens  to  arm 
themselves  with  shillalahs,  set  out  for 
Montgomery  and  whale  Hell  out  of 
the  members  of  the  legislature  who 
voted  for  the  anti-sedition  bill.  We 
advocate  that  they  be  chased  out  of 
the  historic  and  chagrined  old  Capital 
and  backs  to  the  dunghills  of  their  barn¬ 
yards. 

“After  these  ex-statesmen  are  thor¬ 
oughly  subdued,  we  advocate  that  the 
government  of  Alabama  be  changed 
from  a  so-called  democracy  to  one  of 
communism.  Blood  will  be  shed,  of 
course,  but  capitalism  and  the  curse  of 
private  profit  must  be  destroyed,  all 
property  seized  by  the  people,  to  be 
owned  by  the  people,  and  all  profits  to 
be  shar^  alike  by  every  one— ^white, 
blacl^  old,  young  competent,  incom¬ 
petent,  Christian  and  heathen. 

“Come  comrades  1  Let’s  be  march¬ 
ing  1  Down  with  democracy  1  Down 
with  capitalism  with  its  swollen  secur¬ 
ity  scavengers  and  bloated  bond¬ 
holders.” 

The  new  law  provides  a  fine  of 
$1,000  and  up  to  one  year’s  imprison¬ 
ment  for  conviction  of  anyone  under 
its  terms. 

One  definition  of  sedition  is  “print¬ 
ing,  publishing,  editing,  issuing  or 
knowingly  circulating,  selling,  distribut¬ 
ing,  or  public  displaying  of  any  book, 
paper,  document,  cut,  cartoon  or  writ¬ 
ten  or  printed  matter  in  any  form  ad¬ 
vocating,  advising  or  teaching  that  the 
government  of  the  United  States,  or  of 
^is  state  or  of  any  political  subdivision 
thereof  should  be  overthrown  or  sub¬ 
verted  by  force  or  violence.” 


C.  S.  STANTON  TO  NEW  YORK 

C.  S.  Stanton,  a  managing  editor  of 
various  Hearst  newspapers  since  1907, 
leaves  the  San  Francisco  Examiner 
shortly  to  do  editorial  work  with  Hearst 
Publications,  New  York  City.  Mr. 
Staton  first  became  a  Hearst  managing 
editor  as  an  executive  of  the  San  Fran¬ 
cisco  Examiner.  He  went  to  the 
Chicago  Herald  &  Examiner  in  1915, 
returned  to  the  San  Francisco  Examiner 
in  1918  and  then  again  shifted  to  Chi¬ 
cago.  His  third  term  as  San  Francisco 
Examiner  managing  editor  began 
slightly  more  than  a  year  ago.  His  suc¬ 
cessor  in  San  Francisco  has  not  been 
announced. 


R.  L.  OWENS  TO  ABERDEEN 

.  Robert  L.  Owens,  associated  with  the 
Grand  Forks  (N.  D.)  Herald  for  four 
years,  has  taken  an  executive  position 
with  the  Aberdeen  (S.  D.)  American- 
News.  Both  the  Grand  Forks  Herald 
and  the  Aberdeen  paper  are  Ridder 
Brothers  newspapers.  Mr.  Owens  is  a 
brother  of  Leo  E.  Owens,  publisher  of 
the  St.  Paul  Dispatch,  another  Ridder 
paper.  A  farewell  party  was  given  by 
the  Herald  for  Mr.  Owens  recently. 


Editor  &  Publisher  for  August  24,  1935 


IS  IT  TOO  LATE  TO  CORRECT  THE  ERROR? 


ARGENTINE  PRESS 
GAG  IS  VOIDED 


With  Censorship  Measure  Under  Bit¬ 
ter  Attack  from  Many  Quarters, 
Attorney  General  Rules  It  Out 
As  Unconstitutional 


Harper  in  Birmingham  Age-Herald 


F.  R.  FORD  NAMED  EDITOR 


Succeeds  Late  Frederick  R.  Peters  on 
Evansville  (Ind.)  Press 

.\ppointment  of  Frank  R.  Ford  as 
editor  of  the  Evansinlle  (Ind.)  Press 
to  succeed  the  late  Frederick  Romer 
Peters  was  an¬ 


Editor  Wins  Fight  to 
Inspect  Public  Records 


Frank  R.  Ford. 


nounced  Monday 
by  John  H.  Sor¬ 
rells,  executive 
editor  of  the 
Scripps  -  Howard 
Newspapers. 

Mr.  Ford,  who 
is  37,  has  been 
managing  editor 
of  the  Press 
since  April  21, 
1931,  and  has 
been  in  charge  as 
acting  editor 
since  the  death 
two  months  ago 
of  Mr.  Peters. 


The  new  editor  started  his  newspaper 
preer  in  Marietta,  O.,  his  home  town, 
in  1916,  following  his  graduation  from 
high  school.  He  worked  on  the  three 
Marietta  newspapers,  the  Journal,  Reg¬ 
ister  and  Times,  for  five  years  and 
during  that  time  attended  Marietta  col¬ 
lege  for  three  years.  In  1921  he  became 
city  hall  reporter  for  the  Ohio  State 
Journal  of  Columbus,  and  two  years 
later  went  over  to  the  Columbus  Citicen 
as  general  assignment  man.  On  the 
latter  paper  he  also  was  assistant  city 
editor. 

For  a  year  Mr.  Ford  was  editor  and 
general  manager  of  the  Warren  (Pa.) 
TribMu;,  and  later  returned  to  the  Citi¬ 
zen  as  re-write  man.  He  went  to  the 
Press  from  the  Citizen. 

Mr.  Ford,  who  is  married  and  has  a 
10-year-old  daughter,  Carolyn,  has  been 
with  the  Scripps-Howard  Newspapers 
for  12  years. 


.\s  the  climax  of  a  two-month  cam¬ 
paign,  Palmer  Holman,  publisher  of  the 
Minnetonka  (Minn.)  Herald,  Aug.  17 
won  a  fight  to  force  Justice  of  Peace 
L.  E.  Christ  of  Wayzata  to  permit  notes 
to  be  taken  from  court  records  for  the 
purposes  of  publication.  Christ  has  in¬ 
structed  City  Clerk  E.  L.  Johnson  to 
permit  anyone  to  make  notes  from  the 
docket. 

The  climax  of  the  fight  was  reached 
a  week  ago  when  Holman  filed  a  peti¬ 
tion  for  a  writ  of  mandamus  with  Judge 
H.  D.  Dickenson  of  Hennepin  county 
district  court  in  Minneapolis  ordering 
Christ  to  show  cause  at  a  hearing  Aug. 
28  why  he  should  not  be  compelled  to 
permit  notes  to  be  made  from  the 
docket. 

The  battle  started  some  time  ago 
when  Holman  sought  access  to  the  rec¬ 
ords  to  secure  information  for  a  story 
for  his  paper.  CTirist  said  that  the  best 
people  in  the  community  came  into  his 
court  and  to  disclose  information  con¬ 
cerning  them  would  make  the  Herald 
a  scandal  sheet.  He  declared  he  felt 
the  people  of  the  community  had  no 
desire  to  see  their  paper  so  used.  Hol¬ 
man  said  the  court  action  would  be 
dropped. 


NEW  BUFFALO  AGENCY 

.\dvertising  Associates,  a  general  ad¬ 
vertising  agency,  has  opened  at  1611 
Amherst  street,  Buffalo,  with  Gerald 
O.  Kaye,  formerly  of  Advertising  Trade 
Service’s  editorial  staff,  as  president  and 
general  manager. 


KNOX  PARTY  IN  ACCIDENT 

Colonel  Frank  Knox,  president  and 
publisher  of  the  Chicago  Daily  News, 
while  en  route  to  Charleston,  W.  Va., 
to  fill  a  speaking  engagement,  met  with 
an  automobile  accident  in  Covington, 
Va.,  Friday,  August  16,  when  the  car 
in  which  he  was  riding,  collided  with 
that  of  a  negro.  The  car  was  so  badly 
damaged  that  the  party,  composed  of 
Mrs.  Knox,  the  chauffeur  and  Col. 
Knox’s  secretary.  John  O’Keefe,  was 
forced  to  spend  the  night  in  Covington. 
None  was  injured. 


The  Argentine  government’s  July  13 
decree  requiring  press  associations  and 
foreign  corresjwndents  to  post  cashtwnd 
and  submit  to  after-filing  censorship  of 
their  dispatches  was  declared  uncon¬ 
stitutional  by  Attorney  General  Juan 
Alvarez  on  .August  20. 

The  subject  of  bitter  editorial  at¬ 
tacks  by  the  English-speaking  and  na¬ 
tive  press  of  the  country,  .Argentina’s 
effort  at  rigid  suppression  of  unfavor¬ 
able  news  and  controlling  correspon¬ 
dents  whose  “gocxl  faith”  was  in  ques¬ 
tion  was  supiKjrted  by  Dr.  Leopoldo 
Melo,  minister  of  the  interior.  The 
Attorney  General  has  informed  him 
that  “the  executive  iwwer  exet'eds  its 
authority  in  ordering  by  decree  that 
news  agencies  and  correspor.dents  must 
register,  post  bond  and  file  copies  of 
all  dispatches  for  official  inspection. 
The  e.xecutive  further  lacks  authority 
to  impose  punitive  measures  on  viola¬ 
tors  of  these  regulations.” 

The  attorney  general  pointed  out, 
according  to  United  Press  disj^tches, 
that  if  news  contains  inaccuracies  not 
forbidden  by  law,  the  executive  power 
has  no  faculty  for  d^laring  that  such 
news  constitutes  a  crime.  His  decision 
also  says  that  precautionary  measures 
suggested  against  offenclers  would  have 
the  effect  of  hurting  journalists  who 
send  accurate  news. 

Tlie  Argentine  press  virtually  defied 
the  government  to  enforce  the  decree. 
Several  American  correspondents,  in¬ 
cluding  the  Nctv  York  Times  staff, 
made  preparations  to  move  headquar¬ 
ters,  others  openly  refused  to  post  bond. 
No  effort  has  been  made  in  the  interim 
to  enforce  the  regulation,  pending  the 
findings  of  the  attorney  general. 

La  Nacion  in  Buenos  Aires  said  edi¬ 
torially:  “If  the  government  merely 
was  awaiting  the  opinion  of  the  attorney 
general  to  determine  what  fate  should 
be  accorded  this  unusual  decree,  this 
decisive  examination  should  dispell 
doubts,”  El  Mundo  wrote:  “A  demo¬ 
cratic  government  not  only  must  take 
into  account  constitutional  and  legal 
mandates,  but  also  the  serene  current 
of  public  opinion.” 

The  attorney  general’s  ruling  was 
highly  applauded  by  the  Buenos  Aires 
Herald,  published  in  English,  which 
previously  had  editorially  warned  the 
government  that  “Ill-judged  and  un¬ 
constitutional  decrees  may  be  made 
operative  in  Argentina — if  the  public 
and  the  courts  permit — but  their  juris¬ 
diction  does  not  extend  one  yard  be¬ 
yond  the  frontiers  of  the  republic.” 
The  Herald  said  the  New  York  Times 
refusal  to  comply  amply  demonstrated 
this  point. 

A  cable  dispatch  from  the  Times  in¬ 
dicated  that  the  attorney  general’s  rul¬ 
ing  “does  not  affect  the  secret  censor¬ 
ship  the  postal  authorities  maintain  in 
cable  and  radio  offices.  Counter  clerks 
are  compelled  to  act  as  censors  with  im¬ 
perative  orders  to  refuse  transmission 
to  any  dispatch  “detrimental  to  the 
country.”  This  phrase  has  sometimes 
been  interpreted  as  prohibiting  the 
transmission  of  unfavorable  market 
news.  The  sender  is  not  informed  that 
his  dispatch  has  been  held  up.” 


NEW  GETCHELL  ACCOUNTS 

New  accounts  placed  with  J.  Stirling 
Getchell,  Inc.,  New  York,  are  Mme. 
Helena  Rubinstein,  toilet  preparations. 
New  York,  and  Kelly-Springfield  Tire 
Companv. 


McGovern  heads  a.p.  group 

James  L.  McGovern,  editor  of  the 
Bridgeport  Times-Star,  has  been  elec¬ 
ted  president  of  the  Connecticut  circuit 
of  the  -Associated  Press.  Others  elec¬ 
ted  at  the  annual  meeting  in  Waterbury 
were :  vice-president,  Thomas  Fergu¬ 
son,  publisher,  Manchester  Herald; 
secretary-treasurer,  Roger  A.  Connolly, 
managing  editor.  New  Haven  Register. 
William  J.  G.  Meyers,  retired,  veteran 
chief  of  the  A.  P.  in  Connecticut,  told 
of  his  trip  around  the  world,  recently 
completed.  He  gave  the  members  and 
editors  an  insight  into  the  handling  of 
news  by  A.  P.  bureaus  in  21  countries 
he  visited. 
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260,000  ATTEND  THREE  CHICAGO  EVENTS 


One  section  of  the  estimated  throng  of  130,000  spectators,  the  largest  gathering 
that  has  assembled  in  the  Chicago  territory  for  a  sporting  event,  who  saw  the 
William  Randolph  Hearst-Chicago  Herald  and  Examiner  Gold  Cup  outboard 
motorboat  speed  championships  held  at  the  Diversey  Beach  Lagoon,  Sunday, 

Aug.  18. 


View  showing  the  Chicago  Daily  News'  ninth  annual  sailboat  regatta  held  at 
Navy  Pier,  Chicago,  Aug.  17,  attracting  more  than  50,000  spectators  who  jammed 
the  pier  and  shore  line. 


View  of  the  sixth  annual  Chicagoland  Musical  Festival,  sponsored  by  the 
Chicago  Tribune  and  associated  newspapers,  held  at  Soldiers’  Field,  Chicago, 
Saturday  evening,  Aug.  17.  A  crowd  estimated  at  80,000  attended  the  festival, 
despite  late  afternoon  rainfall  that  threatened  to  keep  music  lovers  away  from 

this  event. 


newscast  control 
asked  by  C.N.P.A. 

Executive  Session  at  California  Con¬ 
ference  Asks  Government  to  Work 

Toward  British  Broadcasting  Sys¬ 
tem — Newspaper  Week  Oct.  14 

Fctleral  regulation  of  radio  news 
broadcasting  was  .advocated  in  a  reso¬ 
lution  iwsscd  by  directors  of  the  Cali¬ 
fornia  Newsi)aper  Publishers  Associa¬ 
tion  at  an  executive  meeting  held  in  Los 
.\ngeles.  Tlie  resolution  was  the  after- 
math  of  a  survey  of  membership  opinion 
on  the  broadcasting  of  news  obtained 
from  press  assiKiations. 

Directors  selected  Santa  Monica  as 
the  site  of  tbe  1936  convention.  J. 
Crothers  t>f  the  Eureka  (Cal.)  Hum¬ 
boldt  Times  was  named  a  member  of 
the  advisory  lK)ard  to  succeed  the  late 
C.  L.  Day  of  the  Humboldt  Standard. 

Text  of  the  radio-press  association 
resolution  follows ; 

"We  the  directors  and  advisory  board 
of  the  California  Newspaper  Publishers 
.Association  in  executive  session  hereby 
strongly  disapprove  of  and  strongly  pro¬ 
test  the  use  of  news  broadcasts  over 
radio  stations. 

"We  go  even  further  and  recommend 
that  by  Federal  enactment  a  start  be 
made  to  return  to  the  i)eople  the  air 
channels  now  used  by  commercial  in¬ 
terests,  similiar  to  the  plan  now  in  effect 
in  Kngland  whereby  the  air  is  used  only 
for  the  l)enetit  of  the  i)eople  as  a  whole.” 

The  committee  set  October  14  to  20 
inclusive  as  Xewspaiier  Week.  M.  R. 
Henry,  Lwermorc  Herald  was  named 
chairman  of  Newspajxjr  Week  plans  for 
weekly  newspaixTs  with  T.  Harwood 
Young,  HclIyzL'ood  Citizen-Ncivs  acting 
for  the  dailies. 


SPEEDIER  ORIENTAL  PICTURES 

P.  O.  Department  Asks  Bid*  on  Clip- 
per  Ship  Airmail 

(Special  to  Editok  &  Publisher) 

Washi.ngton,  D.  C.,  Aug.  20 — The 
Post  Office  Department  has  asked  bids 
on  a  contract  to  carry  air  mail  between 
Los  .Angeles,  Cal.,  and  Canton,  China, 
over  a  route  that  will  lop  12  days  off 
the  time  now  required  to  transport  news¬ 
papers  and  news  pictures  between  those 
IKiints. 

Proposals  must  be  in  by  October  21, 
and  prospective  contractors  must  be 
ready  to  show  willingness  and  ability  to 
begin  operations  within  one  year  from 
that  date.  A  10-year  contract  is  of¬ 
fered,  and  the  government  will  reserve 
the  right  during  this  period  to  order 
changes  in  equipment,  routes  or  landing 
places.  One  stipulation  is  that  no  bid 
will  be  accepted  from  any  concern  that 
pays  a  salary,  including  bonuses  or 
other  rewards,  in  excess  of  $17,500.  The 
maximum  rates  to  be  paid  are  $2  a  mile 
for  the  specified  load  and  $1  a  pound 
for  every  thousand  in  excess  of  the 
specified  load,  which  is  800  pounds.  Un¬ 
less  authorized  by  the  Department  of 
^mmerce,  carriage  of  passengers  will 
be  prohibited. 

All  classes  of  mail  will  be  accepted, 
but  newspapers  and  other  matter  which 
enjoys  a  lower  rate  in  ordinary  mailing 
must  carry  first-class  postage  if  sent 
over  the  air  route. 

traced  TIMES’  HISTORY 

•Arthur  Hays  Sulzberger,  publisher 
of  the  .Vr7c>  York  Times,  was  the  prin- 
npal  speaker  at  exercises  held  at  the 
Baptist  (Thurch  at  East  Poultney.  Vt., 
Aug.  17  in  connection  with  a  three- 
day  sesqui-centennial  celebration.  Mr. 
Sulzberger,  son-in-law  of  Adolph  S. 
Dchs,  late  owner-publisher  of  the  Times. 

historical  paper  dealing  with 
the  founding  of  the  Times  in  1851  by 
tieorge  Jones  and  Henry'  T.  Raymond, 
^mnes,  native  of  East  Poultney  village, 
began  as  the  business  manager  of  the 
Dmes  and  later  was  editorial  director. 
He  was  instrumental  in  the  campaign 
which  led  to  the  downfall  of  the  Tweed 
^g  m  New  York.  _  In  the  afternoon 
Mrs.  Sulzberger  dedicated  a  marker  in 
tront  of  the  home  where  Jones  was 
Mrn.  Another  marker  was  placed  in 
iront  of  the  home  of  Horace  Greeley, 
tounder  of  the  New  York  Tribune. 


ATHOL  NEWS  BUYS  CHRONICLE 


Ma*«achu«etts  Daily  Eliminates  Com¬ 
petitor  for  $5,000 

The  .Athol  (Mass.)  Daily  News  pur¬ 
chased  the  Athol  Chronicle  and  Church 
Record  .August  13  and  the  following 
day  took  over  full  possession  of  the 
68-year-old  weekly’s  plant,  files  and  as¬ 
sets.  The  Daily  News  will  move  all 
office  and  mechanical  equipment  to  its 
new  building  on  Main  street,  Athol, 
September  1.  It  holds  an  eight- 
year  lease  on  the  new  location,  where 
an  up-to-date  newspaper  plant  will  be 
installed. 

The  change  in  quarters  will  provide 


eight  hundred  additional  square  feet  of 
floor  space,  a  Main  street  entrance,  sky¬ 
light  illumination,  pneumatic  tubes  for 
delivery  of  news  copy,  and  an  improved 
office  arrangement. 

The  purchase  price  of  the  Athol 
Chronicle  and  Church  Record  was 
$5,000. 


GEORGE  DeWlTT  RESIGNS 

George  DeWitt  has  resigned  as  man¬ 
aging  editor  of  the  Chicago  Herald  and 
Examiner,  it  was  announced  this  week 
by  Victor  Watson,  associate  publisher. 
Mr.  Watson  will  again  assume  active 
charge  of  the  editorial  department  in 
the  capacity  of  managing  editor. 


A.  P.  EDITORS  TO  MEET 
IN  CHICAGO  OCT.  14-15 


Needs  of  Small  Dailies  to  Be  Stressed 

at  National  Gathering — Devel¬ 
opment  of  Photo  Service 
Also  Listed  as  a  Topic 

The  .Associated  Press  Managing 
Editors’  .Association  will  hold  its  annual 
national  convention  at  the  Edgewater 
Beach  Hotel  in  Chicago,  Oct.  14  and 
15,  according  to  an  announcement  made 
by  Oliver  Owen  Kuhn,  general  chair¬ 
man  of  the  organization.  It  is  expected 
that  several  hundred  managing  editors 
from  all  over  the  United  States  will 
attend.  Frank  B.  Noyes,  president  of 
the  .A.  P. ;  Kent  Cooper,  general  man¬ 
ager,  and  a  large  number  of  news  as¬ 
sociation  executives  in  various  parts  of 
the  United  States  likewise  will  attend 
the  Chicago  meeting. 

•At  this  year’s  session,  special  em¬ 
phasis  will  be  given  to  the  problems 
confronting  newspapers  in  the  smaller 
cities.  Tbe  development  of  photo  and 
engraving  plants  and  the  extension  of 
the  picture  service  are  subjects  which 
will  be  given  special  consideration. 

In  addition  to  the  regular  program, 
which  soon  will  l)e  announced,  round 
table  discussions  of  common  problems 
will  feature  the  meeting. 

On  the  night  of  Oct.  14,  the  annual 
dinner  of  the  organization  will  be  held 
in  the  Ball  Room  of  the  Edgewater 
Beach  Hotel.  A  special  entertainment 
jjrogram  is  being  prepared  by  Columbia 
Broadcasting  System. 

According  to  Mr.  Kuhn,  managing 
editor  of  the  Washington  Star,  unusual 
interest  in  the  Chicago  meeting  is  being 
shown. 

Oversea  Call  Made  to 
Correct  Daily’s  Error 

Calling  a  person  “a  humble  bank 
clerk”  instead  of  an  executive  brought 
an  oversea  telephone  criticism  to  the 
Port  Chester  (N.  Y.)  Daily  Item. 

Timothy  M.  Godde,  a  former  resi¬ 
dent,  was  reported  engaged  to  the  for¬ 
mer  Delphine  Dodge,  heiress  to  the 
Dodge  millions. 

Edward  J.  Hughes,  managing  editor 
of  the  Item  was  called  by  (jodde  from 
London,  England,  asking  the  correction 
that  he  was  an  assistant  secretary  of  the 
Flmpire  Trust  Company. 

In  a  front  page  story,  Mr.  Hughes 
related  the  incidents  of  the  trans-atlantic 
message  and  ended  the  feature  story: 

“Really,  though,  ye  ed  is  a  proud 
guy.  It  isn’t  every  country  editor  whose 
articles  are  the  subject  of  transatlantic 
calls  and  who  gets  to  be  called  up  even 
to  be  bawled  out — at  $30  for  the  first 
three  minutes  and  $10  for  every  minute 
thereafter,  for  total  of  some  $63.  He 
was  an  important  official  of  his  New 
York  bank  and  is  not  to  be  regarded  as 
a  palooka.” 

The  marriage  took  place  this  week. 


BUY  INTO  DAILY 

A.  W.  Huckle,  publisher  of  the  Rock 
Hill  (S.  C.)  Evening  Herald  and  Tal- 
lK)t  Patrick,  publisher  of  the  Goldsboro 
(N.  C.)  News- Argus  have  obtained  in¬ 
terest  in  the  Coticord  (N.  C.)  Daily 
Tribune.  The  Tribune  had  been  pub¬ 
lished  by  J.  B.  Sherrill  from  1910  until 
his  death  about  18  months  ago.  It  \vas 
then  carried  on  by  his  estate  of  which 
his  son,  W.  M.  Sherill,  is  executor. 
The  paper  now  will  be  published  by  a 
corporation  formed  by  Messrs.  Sherrill, 
Huckle  and  Patrick  and  A.  C.  Cline, 
for  19  years  an  employe  of  the  paper. 
Under  the  new  organization  Mr.  Sher¬ 
rill  will  continue  as  editor  and  Mr. 
Cline  will  be  business  manager. 


TELETYPES  INSTALLED 

To  facilitate  their  news  service  from 
Hibbing  and  Virginia  (Minn.),  the 
Duluth  Herald  and  News-Tribune  have 
installed  teletype  machines  in  these  com¬ 
munities  for  the  use  of  their  correspon¬ 
dents.  News  dispatches  formerly  were 
sent  by  bus,  with  spot  news  items  trans¬ 
mitted  by  telegraph  or  telephone. 
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BLACKWELL  DECISION  ( 
EXPECTED  SOON  1 

Federal  Trade  Body  Ends  Hearings 
in  Newspaper  Case  Alleging  Un¬ 
fair  Competition — Several 
Witnesses  Heard 

(Special  to  Editos  &  Publisher) 
Blackwell,  Okla.,  Aug.  20— Testi¬ 
mony  in  the  Federal  Trade  Commis¬ 
sion’s  hearing  against  the  Blackwell 
Daily  Jourml,  an  afternoon  paiier,  for 
alleged  unfair  competition,  conchuled 
in  Oklahoma  City  Monday.  Judge  Wil¬ 
liams  C.  Reeves,  Washington,  trial 
examiner,  is  to  file  his  summary  and 
findings  within  two  weeks  and  decision 
is  expected  to  follow  shortly. 

John  H.  Strong,  manager  of  Carl 
Magee's  Weekly  lieviezi',  Oklahoma 
City,  and  formerly  managing  editor  and 
publisher  of  the  Journal,  and  Roy 
Watts,  Jr.,  formerly  Journal  advertising 
solicitor,  were  among  the  witnes.ses 
heard  on  the  final  day  of  the  trial. 

The  Journal  is  charged  by  the  com¬ 
mission  with  selling  advertising  be¬ 
low  cost  of  pro<luction  and  below  the 
cost  at  which  the  Blackwell  Moriiiiu/ 
Tribune  can  produce  similar  adver¬ 
tising;  with  falsely  repre.senting  to 
prospective  customers  that  the  Tribune 
was  on  the  verge  of  financial  failure, 
and  seeking  to  establish  a  news]>aper 
monopoly  by  forcing  the  Tribune  out 
of  business. 

Strong  testified  that  \V'.  S.  Lovelock, 
former  Journal  advertising  man,  told 
other  Journal  solicitors  "there  is  tuilv 
room  for  one  newspaper  in  Blackwell 
and  that  is  what  we  are  here  for  and 
we  might  as  well  tell  the  advertisers 
about  it.”  In  reply  to  this.  Strong 
.said,  E.  M.  McIntyre,  publisher  of  the 
Journal,  advised  that  it  would  be  bad 
judgment  at  tins  time. 

Strong  testified  that  his  title  of  man¬ 
aging  e<litor  and  publisher  was  “in 
name  only.”  He  was  with  the  Journal 
from  start  of  publication,  June  11,  1933, 
to  Xovember  of  that  year. 

Watts  testified  that  during  his  em¬ 
ployment  with  the  Journal  he  frequently 
talked  over  salary  matters  with  Pub¬ 
lisher  McIntyre.  He  said  that  McIn¬ 
tyre  told  him.  “when  we  get  into  the 
Tribune  building  we  will  raise  adver¬ 
tising  rates  to  where  they  should  be 
and  then  be  able  to  pay  better  wages.” 

Further  testimony  by  Stromr  revealed 
that  McIntyre  had  discussed  several 
times  the  advisability  of  purchasing  a 
mortgage  of  the  Tribune.  Strong  said 
he  advised  McIntyre  that  “it  would  be 
cutting  our  own  throats.” 

Qualifying  as  an  expert  witness  be¬ 
cause  of  20  years’  experience  with  sev¬ 
eral  newspapers,  John  H.  Payne,  busi¬ 
ness  manager  of  the  Oklahoma  City 
News  testified  concerning  the  income  of 
a  newspaper. 

Payne’s  qualifications  were  objected 
to  by  the  Journal  counsel,  but  the  ob¬ 
jection  was  overruled. 

Payne  said  that  the  income  of  news¬ 
papers  comes  first  from  advertising  and 
second  from  circulation.  paper  en¬ 
deavors  to  pay  the  cost  of  the  circula¬ 
tion  department  and  part  of  the  news¬ 
print  from  the  sul)scription  revenue,  and 
the  only  other  income  is  from  advertis¬ 
ing. 

From  70  to  75  per  cent  of  the  income 
is  derived  from  advertising  and  from  25 
tc  30  per  cent  from  circulation,  he  sairL 
The  purpose  of  printing  news,  editorials 
and  other  features  is  to  attract  and  en¬ 
tertain  readers  in  order  that  a  more 
desirable  advertising  medium  may  be 
offered  to  prospective  space  buyers. 

Evidence  introduced  earlier  in  the 
hearing  showed  that  the  Journal  cut  its 
advertising  rate  to  15  cents  per  inch  in 
November,  1933,  and  that  it  remained  at 
that  price  until  August  I,  1935. 

The  Journal  previously  had  testified 
that  it  was  losing  business  because  of 
the  Tribune’s  exclusive  advertising  con¬ 
tracts.  These  went  into  effect  Feb.  1, 
1934 — three  months  after  the  Journal 
had  cut  its  rate  to  15  cents — and  con¬ 
cluded  in  May,  1935. 

The  Journal  filed  a  written  motion 
that  the  case  be  dismissed  on  the 


30,000  SIGN  HARTFORD  SAFETY  PLEDGE 


BROADCASTING  TREND 
SHARPLY  UPWARD 


July  Time  Sales  of  NBC  and  CBS  2S 
Per  Cent  Greater  Than  in  1934 

Better  Than  Margin  in  Any  g 

Previous  Month 


Business  Manager  Francis  S.  Murphy  of  the  Hartford  Times  (right)  and  George 
1).  Newton,  safety  expert  of  Travelers  Insurance  Company,  make  plans  for 
signing  of  safe-driving  pledge  by  5,000  home  office  employees  of  the 

T  ravelers. 


Sponsored  by  the  Safety  Council 
of  the  Hartford  (Conn.)  Times,  un¬ 
der  the  leadership  of  Business  Manager 
F'raiicis  S.  Murphy,  a  .safe-driving 
pledge  was  signed  by  30,0(M)  persons  in 
and  about  Hartford  in  the  first  six  days 
of  the  campaign  for  safe  and  sane 
driving. 

The  campaign  was  begun  immediately 
following  reports  of  12  <lead  and  47  in¬ 
jured  in  automobile  accidents  during  the 
week-end  concluding  .-Kugust  12. 

The  results  were  almost  immediate. 
There  were  no  deaths  in  the  Hartford 
area  during  the  week-end  concluding 
.\ugust  19. 

The  Times  obtained  the  cooperation 
of  the  state  police,  the  motor  vehicles 
tlei)artment.  the  churches,  insurance 


companies,  business  houses  and  the  pub¬ 
lic  as  a  whole,  to  make  motorists  con¬ 
scious  of  their  individual  responsibility. 

pledge  was  promoted,  by  which 
autoists  promised  they  would  (1)  drive 
at  moderate  sjjeed  and  on  own  side  of 
the  road;  (2)  not  pass  cars  on  curves 
or  hills;  (3)  to  stop  at  stop  signs; 
(4)  not  to  “jump”  traffic  lights;  (5) 
in  city  traffic  to  be  particularly  watch¬ 
ful  for  (ledestrians  stepping  into  the 
line  of  traffic  from  parked  cars;  ((>) 
always  to  give  hand  signals  showing  in¬ 
tention  of  turning  to  the  left,  stopping, 
turning  to  the  right,  and  to  signal  when 
pulling  out  from  a  parked  position;  (7) 
to  l)e  fair  to  other  drivers  in  all  re¬ 
spects  and  to  refrain  from  reckless 
driving. 


grounds  that  the  evidence  did  not  sup- 
jKirt  the  charges  and  failed  to  show  a 
state  of  facts  that  w'ould  vest  the  com¬ 
mission  with  jurisdiction. 

The  motion  is  to  be  considered  by  the 
commisson  as  Judge  Reeves  was  of  the 
opinion  he  had  no  authority  to  pass  on  it. 

.\t  the  conclusion  of  hearing  of  testi¬ 
mony.  the  attorney  for  the  commission 
move<l  to  have  the  case  held  open  sub¬ 
ject  to  reconvention  up<m  notice,  pend¬ 
ing  the  decision  of  the  commission  upon 
some  of  Judge  Reeves’  rulings,  which 
kept  out  testimony  of  Clyde  Muchmore. 
Ponca  City  publisher;  and  others  as  to 
the  interest  of  Lew  Wentz,  multi-mil¬ 
lionaire  dll  man  from  Ponca  City,  Carl 
Haun,  Blackwell  oil  man,  and  other 
parties  in  the  Journal. 

The  motion  was  denietl.  Reeves  said 
that  under  the  rules  he  must  close  the 
case,  but  the  commission  may  reopen 
the  hearing  if  it  wishes  to  review  his 
rulings. 

Judge  Reeves  said  both  sides  may  file 
written  briefs  to  tie  considered  by  him 
iK'fore  he  presents  his  finding  to  the 
commission. 


CONFIDENCE  BILL  GAINING 


their  information,  the  “confidence”  bill 
movement  gained  further  headway.  The 
same  protection  is  now  embodied  in 
California  law. 

Julian  Hall,  editor  of  the  Dothan 
(Ala.)  Eagle  clipped  the  copy  of  the 
New  Jersey  confidence  bill  from  Editor 
&  Publisher  and  sent  it  to  his  legis¬ 
lature.  The  first  week  of  August  the 
bill  sailed  through  the  house  and  then 
passed  the  senate  with  a  big  majority 
the  following  week.  The  bill,  as  it  be¬ 
came  law,  carried  immunity  features 
similar  to  New  Jersey's  provisions. 

The  California  legislature  has 
amended  her  code  of  civil  procedure, 
which  protects  confidential  communica 


POST  SUED  OVER  CONTEST 


Fo 

S 


Network  broadcasting,  although  drop¬ 
ping  in  July  to  the  lowest  actual  total 
of  the  year  in  accordance  with  seasonal 
trends  showed  evidence  of  a  sharp  up. 
turn  when  compared  with  the  trends 
of  previous  years.  In  this  respect  it 
roughly  parallels  the  upturn  in  news- 
[laiK-r  linage  in  July,  reported  here  last 
week. 

I'igures  released  this  week  by  Na¬ 
tional  .\dvcrtising_  Records  showed  a 
total  of  $3,119,4()5  for  National  and 
Columbia  broadcasting  systems,  com¬ 
pared  with  $3,447,574  in  June  and  com- 
liared  with  a  iieak  of  $4,854,861  in 
March.  This,  however,  was  25  per 
cent  greater  than  the  total  of  July, 
1934,  the  liest  gain  over  1934  that  any 
month  this  year  has  yet  made.  The 
highest  previous  (lercentage  was  22.6 
in  h'cTruary,  and  the  lowest  6.6  i)er  cent 
in  May. 

.\s  compared  with  the  average  trend 
of  the  last  four  years,  July  network 
broadcasting  showed  a  gain  of  31.4  per 
cent,  thus  ending  the  long  decline  in  the 
broadcast  index — from  140.5  in  Jan¬ 
uary  to  125.3  in  June. 

Both  companies  shared  in  the  actual 
loss  and  the  comiiarative  improvement. 
The  NBC  total  for  July  was  $2,208,935, 
comi)ared  with  $2,380,845  in  June.  The 
July  figure  was  118.5  per  cent  of  July, 
19.34.  the  best  jicrccntagc  since  March. 

The  (.  BS  total  was  $910,470  for  July, 
or  144.4  iK*r  cent  of  July,  1934.  The 
best  previous  percentage  this  year  was 
124.6,  in  January.  In  June  this  year 
the  CBS  total  was  $l,06(i,729,  and  in 
July,  1934  it  was  $630,290. 

Total  broadcast  time  sales  for  the 
first  half  of  1935,  including  regional 
network,  national  non-network,  and 
local,  as  well  as  national  network  broad- 
casting,  amounted  to  $45,075,972,  ac¬ 
cording  to  the  compilations  of  the  Na¬ 
tional  .Association  of  Broadcasters, 
riiis  was  17.9  per  cent  more  than  the 
838,221,480  piled  up  in  the  first  halt 
of  1934. 

Careful  readers  of  the  newsi>aper  lin- 


Two  More  State*  Give  Reporter 
Immunity  on  News  Sources 

WJien,  Aug.  22,  Governor  Graves  of 
.Alabama  signed  the  bill  protecting 
Alabama  newspaper  men  from  punish-  age  figures  imblished  here  last  week 
ment  for  withholding  the  sources  of  noted  an  unfortunate  error  in  the  retail 


jiercentages  for  July  in  the  two-column 
bc>x.  The  percentages  given  were  du¬ 
plicates  of  these  for  the  department 
store  classification.  Correct  percent¬ 
ages  for  retail  linage  for  July  are; 
Percentage  of  1934,  1029._  Editc*  & 
Publisher  Barometer,  92.5. 


North  Carolina  Circulation  Man  Al¬ 
leges  Use  of  Promotion  Idea 

.Aaron  Sapiro,  New  A’ork  attorney, 
has  filed  suit  in  the  New  A’ork  State 
.Supreme  Court  in  behalf  of  M.  H. 
Brandon,  circulation  manager  of  the 


.-  I  .  ..  j  I-  »  Chariot  e  (N.  C. )  Ob^ertrr,  who  seeks 

tions  between  attorney  and  client,  con-  ,  '  t-r  the 

r  j  r  1  u  •  •  1  to  recover  $/5,UUU  damages  irom  me 

and  mntf»«;Qant  and  nnvcirian  and  -r-s  *  v  »  , 

New  York  Post,  Publishers  Service 


STONEMAN  IN  ETHIOPIA 

William  H.  Stoneman.  Chicago  Daily 
News  correspondent,  has  arrived  at  .Ad¬ 
dis  Abalia,  cajiital  of  Ethiopia,  to  cover 
the  impending  war.  His  first  dispatch 
received  by  the  Daily  News  was  sent 
by  short-wave  beam  radio  to  London 
and  then  by  cable  to  the  Cnited  States. 
Mr.  Stoneman  was  formerly  Daily  News 
Rome  corresjxmdcnt  before  going  to 
Russia. 


fessor  and  confessant  and  physician  and 
patient.  The  code  has  l)«n  “amended 
to  prohibit  punishment  for  contempt  of 
newspaper  publishers,  editors  or  re- 
ixirters  for  failure  to  disclose  the  source 
of  any  information  published. 


UCENSE  WOULD  SKIP  PRESS 

(Special  to  Editor  S:  Publisher) 

Washington,  D.  C.  -Aug.  20 — The 
O’Mahoney  Bill  to  license  interstate 
business  was  passed  over  at  the  White  of  1932  he  revealed  the  plan  and  dis- 
House  conference  to  determine  what  cussed  it  with  Mr.  Sarzen  of  the  Pub- 


Company,  Inc.,  and  Paul  Sarzen, 
memiier  of  the  Publishers’  Servia 
Company,  who  are  named  defendants  in 
the  complaint. 

Brandon  alleges  the  Post  conducted 
in  January,  1935,  a  “Story  Without 
A  Title”  contest,  which  was  based 
uiKin  a  circulation  iilan  which  he  alleges 
was  originated  by  himself.  Mr.  Br^- 
don  further  alleges  that  in  the  spring 


PERMANENT  N.  E.  GUILD  NEAR 

.Approval  of  plans  by  which  perman¬ 
ent  organization  of  a  New  England 
District  Council  of  the  .American  News¬ 
paper  Guild  may  be  effected,  was  made 
by  delegates  to  a  provisional  confer¬ 
ence  at  the  Hotel  Bridgeway  in  Spring- 
field.  Mass.,  Aug.  18.  The  plan,  drawn 
up  by  the  Springfield  delegation,  awaits 
only  ratification  by  a  majority  of  New 
FIngland  guilds  before  it  becomes  a 
working  basis  of  a  permanent  council. 


bills  should  be  rushed  to  enactment  be¬ 
fore  adjournment  of  Congress,  but  con¬ 
sideration  was  promised  when  the  sec¬ 
ond  session  of  the  74th  Congress  con¬ 
venes  in  January.  The  bill  proposes  a 


licensing  system  which  will  restore  hy  Sarzen  directly  or  indirectly  with 


much  of  the  original  NRA  control,  but 
limited  to  inter.state  operations  and  ad¬ 
ministered  by  the  Federal  Trade  Com¬ 
mission.  It  has  a  specific  exemption 
from  its  jurisdiction  of  “any  corpora¬ 
tion  engaged  in  publishing  newspaiiers.” 


lishers’  Service  Company,  Inc.,  a  sub¬ 
sidiary  of  the  Post,  with  the  expressed 
understanding  that  the  disclosure  and 
discussion  was  “wholly  confidential” 
and  that  the  plan  was  not  to  be  used 


out  arrangements  first  having  been 
made  with  Mr.  Brandon  for  suitable 
compensation. 

The  story  around  which  the  New 
A’ork  Post  contest  was  huilt  was  written 
by  E.  Phillips  Oppenheim. 


Editor  &  Publisher  for  August  24,  1935 
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GILSON  GARDNER  DIES 
IN  WASHINGTON 


I  For  Many  Year*  He  Wa*  Intimate 
Secretary  of  E.  W.  Scripp* — Capital 
Correipondent  25  Year* — Friend 
of  Theodore  Roo*eveit 

Gilson  Gardner.  Washington  corrcs- 
IHjiident  of  tlie  Scripps-Howard  News¬ 
papers  and  author  of  "Lusty  Scripps,’’ 

J  a  biography  of 

E.  \V.  Scripps, 
died  in  Washing¬ 
ton  .\ug.  16.  He 
was  66  years  old. 
He  died  in  Imii- 
ergency  I  lospital 
as  a  result  of  a 
heart  attack. 

M  r.  Gardner 
was  long  associ¬ 
ated  with  IL  W. 
Scripiis  as  his  in¬ 
timate  secretary, 
and  was  his  au¬ 
thorized  hiogra- 
Gilson  [i.vRosrR  pPpr.  He  was 

also  a  trustee  of  the  Scripps  estate  and 
beneticiary  under  the  Scripps  will. 

He  was  a  friend  and  counsellor  of 
Theixlore  Roosevelt  and  was  known  to 
manv  i>olitical  figures.  He  had  l)een  a 
\Vashington  correspondent  25  years  and 
was  known  for  astute  political  obser¬ 
vations. 

Mr.  Gardner  was  born  in  Chicago, 
and  after  graduating  from  Williams 
College  he  obtained  a  law  degree  at 
.Vurth western  University  in  1894,  and 
was  admitted  to  the  bar  that  same  year. 

He  started  his  newspaiier  career  as 
reporter,  telegraph  editor,  and  editorial 
writer  on  the  Cliicoffo  Daily  Nezesjm 
1893,  serving  that  paper  two  years.  For 
ten  years  then  he  was  with  the  Chicago 
Journal,  serving  in  many  capacities, 
riiully  as  Washington  correspondent. 
He  then  joined  the  Scripjis  organiza¬ 
tion  as  Washington  correspondent  of 
the  Xcwspajier  Enterprise  Association. 
)  Subsequently  he  served  with  several 
Scripps-Howard  papers. 

When  Colonel  Roosevelt  returned  in 
1910  from  his  .\frican  adventure,  it  was 
Mr.  (iardner  who  met  him  and  filed 
from  Khartum  the  first  interview  given 
out  by  Roosevelt  after  emerging  from 
the  jungle.  It  was  in  large  part  on  the 
reports  received  from  Mr.  Gardner  that 
the  former  President  "charted"  his  fu¬ 
ture  jKilitical  course. 

During  the  most  controversial  phases 
of  the  Progressive  movement  Mr.  Gard¬ 
ner  had  the  full  confidence  of  all  those 
who,  desi>ite  differences  among  them¬ 
selves,  were  equally  devoted  to  its  fun¬ 
damental  principles  and  he  was  through¬ 
out  the  trusted  friend  of  Roo.sevelt, 
Senator  La  Follette.  Gifford  Pinchot 
and  others. 

A  ready  champion  of  the  under¬ 
privileged,  Mr.  Gardner  was  active  in 
the  liberal  movements  of  his  time. 
Throughout  the  woman  suffrage  cam- 
laign  he  worked  with  his  wife  and  the 
National  Woman’s  party,  of  which  she 
was  a  memtjer,  for  the  Susan  B.  .An- 
t  thony  amendment  to  the  Constitution, 
i  and  was  himself  arrested  during  a 
I  "demonstration”  for  protesting  police 
;  brutality  to  a  wom.in. 

Mrs.  (iardner,  who  was  Miss  Ma¬ 
thilda  Hall,  daughter  of  Fred  Hall, 
^itor  for  many  years  of  the  Chicago 
Tribune,  survives  him. 

Mr.  Gardner  was  the  author  also  of 
“.\  New  Robinson  Crusoe,”  and  "The 
Life  of  William  Kent.” 

He  was  one  of  the  founders  of  the 
J  Penguin  Club  and  a  member  of  the 
1  National  Press  Club. 


j  JAEGER  JOINS  REITER 

I  ^'srlcs  P.  Jaeger,  formerly  with  the 
t  Chicago  Tribune,  Webb  Publishing 
I  Company  and  Macy  &  Klaner,  Inc., 
I  has  joined  with  Virgil  Reiter,  Jr.,  Chi- 
I  c^o  radio  station  representatives,  with 
I  offices  at  333  N.  Michigan  avenue. 


has  silvercote  account 

Critchfield  &  Co.,  Chicago,  has  been 
appointed  to  direct  the  advertising  of 
iulvercote  Products,  Inc.,  Chicago, 
•Takers  of  insulation  materials. 


STARTING  WORK  ON  NEW  JOURNAUSM  BUILDING  SOON 


PROPOSED  BUILDING 


.Vrehitert’s  drawing  <»f  new  Universily  of  Missouri  Journalism  Building. 


(Special  to  Editor  &  Publisher) 
OI.U.MBIA,  Mo..  Aug.  1.3— Associ¬ 
ate  Dean  Frank  L.  Martin  of  the 
School  of  Journalism  of  the  University 
of  Missouri  this  week  told  Editor  & 
PiTU.isiiKR  that  erection  of  a  new 
$15(),(XK)  building  to  supplement  the 
present  home  of  the  .Missouri  School 
of  Journalism  will  begin  in  the  very 
near  future.  .Some  alterations  will  l>e 
made  in  Jay  H.  Neff  Hall,  present 
building  housing  the  school,  in  order 
that  the  two  buildings  can  lie  combined. 


The  new  building  will  be  identical  in 
apiiearance  with  Neft  Hall,  set  at  right 
angles  to  the  older  building,  and  the 
two  joined  by  an  arch  in  such  a  man¬ 
ner  as  to  provide  an  entrance  way  to 
the  northeast  corner  of  the  .Missouri 
campus. 

The  structure  will  provide  additional 
publishing  facilities,  care  for  an  in¬ 
creased  enrollment  in  the  school’s 
lalxiratory  courses  and  provide  extra 
classrooms  and  office  space.  Dean 


.Martin  explained  to  the  press  this  week. 

He  said  the  general  architectural 
plans  for  the  building  were  known  by 
Dr.  Walter  Williams,  dean  and  founder 
of  the  school,  and  had  been  approveil 
by  Dean  Williams  shortly  before  his 
death  two  weeks  ago. 

Jay  H.  Neff  Hall,  present  home  of 
the  schiKil,  is  a  gift  of  Ward  A.  Neff 
oi  the  Coni  licit  Dailies,  given  in  mem¬ 
ory  of  his  father,  and  dedicated  in  1920. 
Ward  Neff  is  an  alumnus  of  the  Mis¬ 
souri  school. 


ADS  COPY  STYLE  OF 
SUNDAY  FEATURES 

Serie*  of  26  Full  Page*  Stres*e*  the 

Human  lntere*t  in  Corporations, 
Each  Being  Dressed  Up  With 
Art  and  Headlines 

(.Special  to  Editor  &  Publisher) 

Phil.xuelphia,  .Vug.  19 — .A.  series  of 
26  full-iiage  institutional  advertisements, 
appearing  in  the  l^hiladelphia  Dccord  ior 
a  selected  list  of  clients,  is  believed  to 
be  the  first  of  its  kind  in  the  United 
States.  One  Canadian  paper  is  known 
to  have  published  a  similar  series. 

Done  in  the  style  of  a  Sunday  maga¬ 
zine  feature  page,  the  copy  is  dressed 
up  with  appropriate  art  and  set  with 
an  eight-column  banner  line.  It  differs 
from  a  feature  section  page  only  in  the 
matter  of  a  border  of  well-known  trade 
marks — those  of  the  26  firms  and  in¬ 
stitutions  iiarticipating  in  the  series. 
This  liorder  runs  down  the  left  hand 
side  of  the  page  and  across  the  bottom. 
The  page  appears  every  Sunday. 

Subject  matter  for  each  advertisement 
is  supplied  by  the  company  it  concerns 
and  the  story  is  written  by  a  member 
of  the  Record  staff.  The  advertiser 
makes  payment  on  a  straight  space 
basis. 

Commenting  on  the  unusual  series,  ad¬ 
vertising  men  here  characterized  it  as 
“the  most  legitimate  form  of  institu¬ 
tional  advertising.”  It  carries  the  hu¬ 
man  interest  appeal  of  a  news  feature 
page  by  giving  readers  the  romantic 
or  dramatic  aspect  of  a  business,  they 
]X)inted  out,  but  at  the  same  time  pre¬ 
sents  it  “honestly  and  frankly”  as  an 
advertisement  instead  of  hanging  it  pre¬ 
cariously  on  a  paid  advertisement  on 
the  same  page  or  elsewhere  in  the 
paper. 

.\  well-turned  out  story  emphasizes 
the  spectacular,  the  humorous  and  the 
unusual  about  each  firm.  .\lso  pre¬ 
sented  are  its  claims  to  supremacy  in 
its  field,  the  soundness  and  integrity  of 
its  business  structure,  its  history,  scope 
and  ixjlicies,  names  of  the  officers  and 
directors,  a  photograph  of  the  president 
and  a  few  remarks  by  him,  and  perhaps 
thumbnail  sketches  of  the  principal  of¬ 
ficers. 

Large  art  layouts  are  frequently  used 
to  attract  reader  interest.  For  instance, 
in  the  sixth  ad  of  the  series,  which  ap¬ 
peared  yesterday,  that  of  the  Philadel¬ 
phia  Electric  Company,  a  layout  of 
five  pictures  dominated  the  top  of  the 
page  under  a  banner  line  which  stated: 
"Philadelphia  Electric  Operates  Over 
2,(XJ0  Square  Miles.” 

The  two  top  pictures  were  aerial  photos 


of  the  Conowingo  hvdro-elcctric  plant 
and  the  company’s  Richmond  electric 
generating  station  on  the  Delaware 
River.  The  other  art  included  the 
.abandoned  Edison  Station  in  the  heart 
of  the  city,  once  the  largest  electric 
station  in  the  world,  as  it  appeared  in 
1889;  a  group  in  front  of  the  country’s 
second  oldest  electric  company’s  office 
here  in  1892,  of  which  the  advertiser’s 
present  secretary  is  the  only  survivor, 
and  a  view  of  the  utility’s  president  at 
his  desk. 

Each  page  advertisement  carries  a 
box  stressing  the  value  of  trade  marks. 
These  differ  from  week  to  week.  Typi¬ 
cal  in  the  page’s  message  is  the  one 
carried  yesterday  under  the  caption 
“Trade-Marks  Are  Public  Assets”: 

“Trade-marks  do  more  than  identify 
goods  of  manufacturers.  They  do  more 
than  guarantee  the  ultimate  user  high 
quality.  Trade-marks  are  the  main¬ 
stays  of  business — liecause  people  have 
learned  to  demand  branded  merchandise 
and  to  depend  on  service  known  for  its 
excellent  facilities.  Such  purchases  of 
trade-marked  products  and  services 
create  work,  provide  permanent  em¬ 
ployment.  The  trade-marked  product 
in  reality  is  a  public  asset ;  its  presence 
on  a  package  helps  the  sale,  holds  busi¬ 
ness  and  makes  it  for  Philadelphians.” 

Other  firms  represented  in  the  series 
are  the  Bell  Telephone  Company  of 
Pennsylvania ;  Abbott’s  Dairies,  Inc. ; 
Pennsylvania  Railroad ;  Philadelphia 
National  Bank;  Quaker  Sugar  Refin¬ 
eries;  Philadelphia  and  Reading  Coal 
and  Iron  Co. ;  Vogt  Packing  Co. ;  Lee 
Tire  &  Rubber  Co.;  Horn  &  Hardart 
restaurant  chain ;  Pennsylvania  Com¬ 
pany  for  Assurances  on  Lives  and 
(iranting  .Annuities;  Philadelphia  Gas 
Works ;  Philadelphia  Coke  (Company ; 
Pennsylvania  Salt  Company;  Sun  Oil 
Company  ;  Albert  M.  Greenfield  &  Co. ; 
Continental  Distilling  Company ;  Read¬ 
ing  Company ;  and  Baltimore  &  Ohio 
Railroad. 


CLAIMS  CLEVER  IMITATION 

Injunction  proceedings  were  filed  in 
Manhattan  Supreme  Court  this  week 
by  Street  &  Smith  Publications,  Inc., 
against  Popular  Publications,  Inc.,  seek¬ 
ing  to  restrain  the  defendants  from  pub¬ 
lishing  Dime  Sport  Magazines. 

.An  affidavit  submitted  by  George  C. 
Smith,  president  of  the  plaintiff  corpo¬ 
ration,  charged  that  the  publication  com¬ 
plained  of  is  a  clever  imitation  of  his 
prcxluct  which  is  Sport  Story  Magazine, 
and  constitutes  unfair  competition.  The 
complainant  claims  an  exclusive  right  to 
the  word  "siiort”  in  a  title  of  a  maga¬ 
zine. 


AUTO  COPY  BRINGS  RETURNS 


Buying  Wave  Likely  to  Run  Into  Fall, 
Says  De  Soto  Executive 

“The  millons  of  dollars  spent  in 
newspapers  and  magazines  during  the 
depression  years  to  herald  mechanical 
advances  in  motor  car  construction  arc 
now  bringing  in  business,”  declared  L. 
G.  Peed,  vice-i>resident  and  general 
sales  manager  of  the  De  Soto  Motor 
Corp.,  who  returned  recently  from  an 
extensive  business  trip  in  the  Middle 
West  and  on  the  Pacific  Coast. 

Mr.  Peed  expressed  belief  that  the 
buying  urge  that  has  sent  new  car 
sales  records  soaring  since  the  first  of 
the  year  gives  every  indication  of  last¬ 
ing  well  into  the  fall. 


NAMED  BY  GENERAL  FOODS 

General  I'oods  Corporation,  New 
York,  has  made  the  following  personnel 
assignments  on  the  staff  of  General 
FockI  -Sales  Company,  Inc. 

C.  I..  Canipbcll,  vice-president  in  charge 
of  merchandising  for  JelI-().  Jell-O  Ice 
t;rcam  Powder,  Swans  Down  Cake  Flour,  and 
Minute  Tapioca. 

J.  K.  Evans,  vice-president  in  charge  of 
merchandising,  and  R.  II.  Bennett,  associate 
advertising  manager,  for  .Maxwell  House 
Coffee.  Franklin  Baker  Coconut,  and  Dia- 
monil  Crystal  Shaker  Salt. 

C.  II.  Cager.  vice-president  in  charge  of 
merchandising,  and  R.  B.  Donnelly,  associate 
advertising  manager,  for  Postum  Cereal  and 
Instant  I’ostum,  Walter  Baker  Cocoa  and 
Chocolate.  I.a  France,  Satina,  and  Cal-X. 

C.  (i.  Mortimer,  vice-president  in  charge 
of  merchandising,  and  Mrs.  E.  B.  Meyers, 
associate  advertising  manager,  lor  Calumet 
Baking  Powder,  Sanka  Coffee.  Log  Cabin 
Syrup,  Certo,  and  Sure-Jell. 

Carl  Whiteman,  vice-president  in  charge 
of  merchandising,  and  F.  M.  Smith,  asso¬ 
ciate  advertising  manager,  for  Post  Toasties, 
Post’s  40  per  cent  Bran  Flakes.  Crape-Nuts, 
Crape-Nuts  Flakes,  and  Post’s  Whole  Bran. 

C.  A.  Wiggins  continues  as  associ.ate  ad¬ 
vertising  manager  for  institutional  and  bulk 
products.  Marie  Sellers  has  been  appointed 
director  of  the  eonsumer  service  department. 


STEWART-JORDAN  NAMED 

C.  &  C.  Sales  Corporation  General 
Motors  Building,  New  A'ork,  has  ap¬ 
pointed  Stewart-Jordan  agency,  Phil¬ 
adelphia,  to  handle  advertising  of  its 
product,  EvanwtxKl  Brake  Balancer,  a 
IKirtable  low-cost  brake  service.  Trade 
and  consumer  publications  and  direct 
mail  will  be  used  and  u.se  of  newspapers 
also  is  contemplated. 


FOX  TO  OPEN  AGENCY 

J.  Leslie  Fox,  former  WLS  commer¬ 
cial  manager,  is  opening  his  own  ad¬ 
vertising  agency  in  Chicago  Sept.  1. 
The  new  firm  will  be  known  as  Radio 
Publicity,  Inc.,  with  offices  at  221  N. 
LaSalle  street.. 
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USED  ‘ADVERTISING  CLUB’ 
HOPSON  ADMITS 

(Continued  from  page  5) 


Editor  Bangs  Released  From  Jail; 

Served  101  Days  For  Contempt 


or  not,  they  printed  a  very  vigorous 
editorial.” 

Questioned,  Hopson  recalled  that  he 
had  suggested  to  his  New  York  office 
that  the  advertising  be  restored  to  the 
Miami  papers  and  in  addition  to  that 
tliere  should  be  inserted  in  the  Miami 
papers  all  advertisements  which  had 
previously  been  missed.  He  understood 
the  advertisements  had  been  withdrawn 
because  winter  visitors  had  gone  home, 
he  said. 

The  utility  head  was  unable  to  ex¬ 
plain  a  telegram  sent  to  his  New  York 
office  ‘‘advising  write-up  of  statement 
appearing  on  front  page  of  Miami  Her¬ 
ald  this  morning  under  A.  P.  Wash¬ 
ington,  May  15,  date  line”,  but  said  he 
could  probably  tell  to  what  it  related 
if  he  were  able  to  see  the  paper  of  that 
date. 


Asked  if  he  knew  anybody  connected 
with  the  Miami  Herald,  Hopson  re¬ 
plied  that  he  knew  the  publisher,  Mr. 
Shutts,  “a  little,  just  an  acquaintance,” 
and  had  also  met  a  photographer  who 
wanted  his  picture  and  a  special  writer 
who  wanted  a  story  or  description  to 
go  with  it. 

Hopson  could  not  remember  talking 
with  any  of  them  about  putting  a  state¬ 
ment  in  the  paper  which  he  had  pre¬ 
pared  and  ‘‘doubted  if  any  statement  I 
prepared  got  into  any  Miami  papers, 
so  far  as  I  recollect.” 

Under  questioning  Hopson  related 
how  he  made  an  effort  to  have  correc¬ 
tions  made  of  certain  articles  appear¬ 
ing  under  the  name  of  “Whirligig.” 
“From  time  to  time  the  so-called  Whirl¬ 
igig  printed  what  I  regarded  as  very 
inaccurate  and  misleading  statements, 
and  whenever  I  read  any  of  them  I 
ask^  our  New  York  office  to  call  the 
Whirligig  people’s  attention  to  the 
fact  and  urged  that  they  get  the  whole 
truth  instead  of  only  a  quarter  or  a 
half  of  it,”  Hopson  related. 

At  this  point,  Hopson  and  members 
of  the  committee,  engaged  in  a  discus¬ 
sion  of  what  is  advertising  and  what  is 
publicity. 

Asked  for  his  distinction  between 
publicity  by  advertising  and  by  news 
releases,  Hopson  declared  that  one  is 
paid  advertising  and  the  other  is  what 
he  would  call  news  releases  or  hand¬ 
outs,  which  are  not  paid  for. 

He  described  the  purpose  of  news  re¬ 
leases,  or  handouts,  “to  educate  the 
readers  of  the  newspapers  as  to  what 
the  facts  are  about  the  utility  industry 
and  the  effect  of  this  proposed  legisla¬ 
tion  upon  that  industry.”  .^sked  if 
that  constitutes  “propaganda,”  Hopson 
admitted  it  was  if  it  is  truthful,  and 
said  both  the  company’s  ads  and 
newspaper  releases  were  truthful. 
Later  he  also  agreed  that,  in  a  broad 
sense,  both  are  for  “publicity.” 

Here  the  witness  revealed  himself  as 
the  author  of  the  “widows  and  orphans” 
advertising  campaign— copy  calculated 
to  convince  readers  that  enactment  of 
the  Wheeler-Rayburn  bill  would  de¬ 
stroy  the  estates  of  such  dependents. 
He  disclosed  he  had  directed  adver¬ 
tising  writers  for  the  utility  companies 
to  stress  the  emotional  side  more  and 
devote  less  space  to  “appeals  to  rea¬ 
son.” 

This,  he  told  the  committee,  was  a 
defense  strategy,  made  necessary  by  the 
fact  that  members  of  Congress  were 
“appealing  to  emotion ;  were  stirring 
up  passion  and  prejudice.  Something 
had  to  be  done  to  show  there  was  an¬ 
other  side  of  the  question.” 

Hopson  defended  the  emotional  ap¬ 
peal,  adding  that  it  impressed  him  more 
than  any  other. 

“Did  you  ever  think  about  the  widows 
and  orphans  when  you  were  selling 
this  stock?”  Senator  Sherman  Minton 
of  Indiana,  interjected.  The  witness 
answered  with  a  show  of  heat:  “Yes, 
and  my  company  would  still  be  paying 
dividends  had  it  not  been  for  increased 
taxes,  increased  expenses  caused  by  the 
NRA,  and  by  legislation  forcing  lower 
rates !” 


Editor-mayor,  ciare  w.  h. 

Hangs  of  Huntington,  Ind.,  was  re¬ 
leased  from  jail  Aug.  17,  ending  his 
101-day  imprisonment  for  defying  an 
injunction  against  selling  municipal 
electric  light  and  power  in  comi)etition 
with  the  Northern  Indiana  Power  Com¬ 
pany.  Si)ecial  Judge  David  E.  Smith 
on  the  day  previous  made  permanent  a 
restraining  order  against  the  mayor  and 
his  cohorts  in  favor  of  the  power  com¬ 
pany. 

The  mayor-publisher’s  freedom  was 
ordered  by  the  Indiana  Supreme  Court 
when  a  $1,500  appeal  bond  was  posted 
I)ending  a  final  decision  on  the  ques¬ 
tion  of  whether  the  Huntington  News 
editor  was  in  contempt.  It  was  his  re¬ 
fusal  to  post  bond  early  in  May  that 
resulted  in  his  commitment  to  jail.  The 
granting  of  a  permanent  injunction  by 
judge  David  paved  the  way  for  Bangs 
to  appeal. 

No  sooner  had  Mayor  Bangs  been 
freed  than  he  announced  he  had  found 
a  way  to  get  around  Judge  Smith’s 
order  to  tear  down  the  city  poles  and 


wires  serving  residences  even  though 
he  apparently  will  have  to  stop  making 
further  extensions  under  cover  of  dark¬ 
ness.  Mayor  Bangs  said; 

“We  will  not  disconnect  the  service 
we  already  have  extended.  As  I  under¬ 
stand  the  law,  this  will  be  within  our 
legal  rights  if  our  appeal  is  i)erfected 
in  20  days  of  the  30  days  allowed  us. 
The  fight  has  just  begun  and  we  will 
not  quit.” 

The  court’s  ruling  Aug.  16  not  only 
upheld  contentions  of  the  power  com¬ 
pany,  but  directed  the  city  to  discon¬ 
nect  its  wires  to  600  homes  and  places 
of  business.  The  court  held  that  un¬ 
der  Indiana  law,  the  city  of  Hunting- 
ton  has  no  legal  right  to  compete  with 
a  private  company  in  a  commercial  field 
and  added: 

"The  law  is  the  law  regardless  of 
public  opinion.” 

Mayor  Bangs,  who  continues  to  pub¬ 
lish  his  newspaper  in  Huntington,  is 
writing  a  series  of  articles  on  his  anti¬ 
utility  crusade  for  the  Chicago  Herald 
and  Examiner. 


When  questioning  was  directed  along 
lines  of  profits  made  bfy  Hopson  in 
corporations  other  than  Associated 
(las  &  Electric,  the  utility  prince  pro¬ 
tested  loudly  against  being  denied  the 
right  to  make  complete  statements. 

"You’re  trying  to  make  me  tell  a 
half-truth  and  I  won’t  do  it,”  he  com¬ 
plained,  pounding  the  table.  “You’ve 
only  got  a  half  truth  in  the  record 
now!  You  don’t  want  the  whole 
truth,”  he  accused. 

This  brought  Senator  Black  to  his 
feet  with  a  demand;  “You’ll  have  to 
withdraw  that  right  away !” 

“Well,  I  won’t  withdraw  it  unless 
I  get  a  chance  to  tell  the  whole  truth,” 
Hopson  countered.  Tlie  statement  was 
not  withdrawn. 

Hopson  later  stated  that  when  Fred 
S.  Burroughs,  vice-president  of  the  As¬ 
sociated  Gas  &  Electric  Company,  was 
testifying  before  the  Black  committee 
that  he  had  suggested  that  releases  be 
sent  out  by  timed  wire  service  to  the 
Coast  and  to  Chicago,  as  he  was 
anxious  that  Burroughs’  testimony 
should  receive  adequate  and  complete 
treatment  in  every  newspaper  where  it 
was  possible. 

Hopson  denied  any  interest  in  Daniel 
Starch  &  Company,  which  handles  ad¬ 
vertising  for  Associated  Gas  &  Electric, 
and  other  public  utilities,  adding :  “I 
presume  my  sister  has  an  interest,  in¬ 
asmuch  as  she  is  the  wife  of  Dr. 
Starch.”  Later  Hopson  said  under 
question  that  the  company  did  all  of  the 
advertising  for  AG  &  E. 

Going  through  the  personal  corre¬ 
spondence  of  Hopson,  piece  by  piece, 
to  have  it  identified,  Hopson  agreed 
that  he  had  directed,  from  time  to 
time,  the  release  of  statements  in  New 
York  so  as  to  get  the  best  publicity,  and 
in  one  telegram  had  directed;  “Hold 
Burroughs  publicity  memorandum. 
Tuesday  morning  papers  much  better 
than  ^^onday  afternoon.  We  shall  do 
everything  possible  to  obtain  widened 
publicity.” 

One  of  the  exhibits  read  into  the 
record  was  a  telegram  sent  by  Hopson 
from  Miami,  Fla.,  March  18,  to  Roger 
Barton,  New  York  advertising  repre¬ 
sentative.  The  message  commented  on 
copy  about  to  be  run  and  calculated  to 
w'in  votes  in  the  House  of  Representa¬ 
tives  where  the  bill  was  then  pending. 
In  his  wire,  the  utility  chief  remind^ 
that  representatives,  at  that  point,  were 
‘‘more  important  than  senators,”  but 
ordered  that  “stronger  language”  be 
used  when  the  bill  reached  the  Senate. 

Hopson’s  advertising  philosophy  was 
outlined  to  the  committee  after  a  tele¬ 
gram  which  he  sent  from  Miami  to 
New  York  was  introduced  warning 
against  introduction  of  anything  into 
advertising  matter,  “merely  to  bite  and 
stir  up  the  anger  of  the  other  side 
without  doing  any  particular  good  to 
arouse  sentiment  where  it  will  count 
in  our  favor.”  Hopson  had  some  dif- 


the  rotund  Hopson  than  of  the  declared 
purpose,  which  was  to  determine  the 
nature  and  extent  of  lobbying  on  the 
Wheeler-Rayburn  utility  holding  com¬ 
pany  bill.  It  was  intended  to  study  the 
activities  both  of  the  corporations  and 
the  New  Deal  backers  of  this  legisla¬ 
tion,  but  as  yet  it  has  not  moved  into 
the  second  phase  of  the  subject. 

At  the  Hearst  newspapers’  head¬ 
quarters  in  New  York  no  cornmem 
was  made  on  the  Hopson  testimony 
further  than  that  scores  of  persons 
send  Mr.  Hearst  telegrams  every  day 
on  every  conceivable  subject,  and  that 
for  more  than  a  year  Hearst  papers 
have  been  discussing  the  subject  of 
dictatorships. 

Frank  E.  Gannett,  commenting  on  a 
statement  by  Mr.  Hopson  indicating 
that  the  attitude  of  the  Gannett  papers 
was  satisfactory  to  his  companies, 
said : 

‘‘Either  Mr.  Hopson  has  been  grossly 
misinformed  as  to  the  attitude  of  oar 
papers,  or  he  was  attempting  to  mis¬ 
lead  the  members  of  Senator  Black’s 
committee. 

“No  newspapers  in  the  area  in  which 
the  .Associated  operates  have  been  more 
vigorous  and  outspoken  in  their  d^ 
nunciation  of  its  methods — particularly 
as  to  its  financial  operations  and  its 
attempts  to  control  public  opinioa 

“So  far  as  I  can  judge  from  what 
I  know  of  Mr.  Hopson’s  management 


ficulty  remembering  one  Wagley  and 
one  Vanderpoel,  mentioned  in  another 
Miami  telegram.  Vanderpoel,  he 
thought,  was  financial  editor  of  the 
Chiiago  Times.  He  was  later  de¬ 
scribed  as  with  the  Chicago  .dmerican.  .  a 

(Robert  P.  Vanderpoel  is  Chicago  Associated,  and  his  ideas  con-  I 

American  financial  editor.  He  was  on  cernmg  the  place  of  such  utility  hold-  ij 


He  was  on 
vacation  this  week  and  could  not  be 
reached  for  a  statement.) 

.As  to  Wagley,  Hopson  was  unable  to 
say  whether  he  is  a  newspaperman. 
The  telegram  said  of  these  two; 
“Pleased  about  Wagley,  Vanderpool 
and  other  affiliated  papers  in  other 
cities  very  helpful  just  now,  and  if 
letter  writing  by  their  clientele  can  be 
produced  the  large  circulation  will  liav* 
strong  effect.” 

Hopson  advised  against  long  adver¬ 
tisements,  preferring  brief  appeals  which 
would  be  more  readily  understandable. 
He  also  recommended  use  of  morning 
newspapers  when  possible. 

Hopson’s  preference  for  Hearst 
Newspapers  as  an  advertising  medium 
was  based,  he  told  the  committee,  on 
a  wide  study  that  convinced  him  their 
circulation  does  not  reach  a  field  al¬ 
ready  covered  by  other  newspapers. 
In  this  way,  he  pointed  out,  duplication 
is  avoided,  he  believed.  He  said 
Hearst  papers  would  therefore  be 
helpful  “In  getting  the  mass  of  voters 
to  understand  the  harm  of  the  Wheeler- 
Rayburn  bill.” 

William  B.  S.  Winans,  comptroller 
for  Cities  Service  was  placed  on  the 
stand  to  disclose  the  whereabouts  of 
documents  the  committee  desires,  and  he 
agreed  to  produce  them.  While  outlin¬ 
ing  the  structure  of  Cities  Service,  he 
was  asked  if  that  group  o"-”  any 
newspapers.  He  replied  negativelv- 
.Asked  if  any  of  its  officers  own  papers, 
he  replied  that  Henry  L.  Doherty  has 
an  interest  in  Kansas  City  Journal-Post. 

Winans  testified  his  company  pays 
Thomas  R.  Shipp,  Publicity  Bureau. 
Washington,  a  retainer  of  about  $300 
a  month,  but  that  bureau  did  nothing 
with  reference  to  the  utility  bill. 

On  the  stand  Thursday,  B.  B.  Robin¬ 
son,  of  the  Hopson  group,  disclosed 
he  contacted  Washington  newspapermen 
to  learn  contents  of  a  presidental  speech 
and  to  find  out  if  .A.  G.  &  E.  or  Hopson 
were  being  attacked.  He  said  he  was 
told  such  was  not  the  case.  Robinson 
mentioned  John  Snure,  Jr..  Washington 
Times,  and  Charles  O.  Gridley,  Denver 
Post,  as  friends  of  his  attorney  who, 
he  was  told,  had  promised  to  call  with 
the  information.  When  Robinson  wired 
Hopson  he  mentioned  “Stevens,  White 
House  A.P.  man”  as  his  source  of 
information. 

Explaining  the  presence  of  Secretary 
Marvin  H.  McIntyre  at  his  hotel,  he 
said  the  callers  came  on  a  purely  social 
mission  enroute  to  dinner. 

As  had  been  expected,  the  Congress¬ 
ional  inquisition  from  the  very  start 
leaned  more  toward  investigation  of 


ing  corporations  in  our  industrial  and 
economic  life,  he  and  I  are  miles  apart. 

If  the  attitude  of  our  papers  toward  the 
Associated  has  pleased  him,  I  can  only 
say  he  is  easily  satisfied.”  | 

In  a  statement  to  Editor  &  Pub-  3 
LiSHER,  the  Netv  York  Times  catego-  ^ 
rically  denied  charges  made  in  Wash-  jj 
ingtoii  that  editorial  men  from  the  ■ 
Times  had  visited  the  utility  to  win  back 
business  taken  away  from  the  Times 
because  of  its  unfavorable  editorial  pol¬ 
icy.  The  statement  that  editorial  men  * 
had  solicited  the  utility  executives  for  ■ 
business  was  branded  as  “absolutely  un-  , 
true.”  J 

The  .Associated  Press  declined  to  com¬ 
ment  on  statements  made  concerning  its 
news  dispatches  by  witnesses  at  the  Hop-  | 
son  hearings. 

Ellis  Hollums,  managing  editor  of 
the  Miami  Herald,  said  Aug.  19  he  had 
never  discussed  the  paper’s  editorial  , 
policies  or  its  advertising  schedules  with  \ 
Howard  C.  Hopson,  head  of  the  Asso-  j 
ciated  Gas  and  Electric  system.  * 

“We  received  the  schedule  diratly  ■ 
from  Daniel  Starch  and  staff,  Cara-  , 
bridge.  Mass.,  without  solicitation,”  he  1 
explained,  “not  from  .AsscKiated  Gas.”  j 
Mr.  Hollums  said  that  Mr.  Hopson.  ,J 
a  “pleasant,  likeable”  individual,  dropped 
into  his  office  two  or  three  times  1^ 
winter.  Once  he  suggested  publication  ^ 
in  the  Herald  of  a  statement  a  gas  com-  j 
pany  executive  made  in  Washington  j 
“I  told  him  the  Assexiated  Press  was 
covering  the  utilities  story,”  Mr.  Hol¬ 
lums  recalled,  “and  he  agreed  that  was 
probably  the  best  way  to  handle  it" 


CHARLES  E.  ANDERSON 

Charles  E.  Anderson,  54,  advertising 
manager  of  the  Charleston  (W.  Vi) 
Daily  Mail  for  a  quarter  of  a  century, 
was  found  dead  Aug.  17  at  his  resi¬ 
dence.  He  had  died  of  heart  disease 
He  was  one  of  the  Daily  Mail’s  oldest 
employes  in  point  of  service.  It  was 
slightly  more  than  28  years  ago  that 
he  joined  the  staff,  as 
After  spending  a  short  time  as  bow 
keeper  he  entered  the  advertising  de 
partment,  to  which  he  devoted  the  re 
mainder  of  his  life. 


MIAMI  APPOINTS  BYOIR 

Carl  Byoir  will  be  the  director  ^ 
publicity  for  Miami,  Fla.,  for  the 
months  starting  Oct.  1.  The  Byoir  ofi 
ganization  was  appointed  by  the  city 
commission  to  succeed  Hamilt* 
Wright,  Jr.,  who  was  director  of 
licity  for  the  last  several  winters.  TK 
city  budgeted  $18,0(X)  for  the  work. 
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Going  Forward  .  .  . 

In  step  with  gains  made  in  the  Tennessee 
Valley,  The  Chattanooga  Times  gains  ...  23%  in 
general  display  advertising  over  the  first  seven 
months  of  last  year,  45%  gain  in  general 
grocery,  25%  in  retail  grocery,  14%  in  total 
advertising  .  .  .  the  greatest  gains  in  actual 
lines  and  in  percentage  in  its  territory.  Add 
to  that  a  gain  of  16%  in  retail  display.  Add 
also  substantial  gains  in  circulation  both  week¬ 
day  and  Sunday  .  .  .  The  Chattanooga  Times, 
the  leading  newspaper  in  the  Tennessee  Valley, 
offers  gains  in  business  to  advertisers  seeking 
growing  markets.  Ask  us  for  sales  facts. 

IN  THE  HEART  OF  THE  TENNESSEE  VALLEY 

Kelly-Smith  Company,  National  Advertising  Representatives 
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WHAT  OUR  READERS  SAY 

IN  BINGAY’S  CORNER 

To  Editor  &  Publisher — It  so  hap¬ 
pened  that  I  caught  Brother  Bingay’s 
article  before  I  fell  upon  your  excellent 
editorial  advising  us  to  read  it.  1  was 
torn  by  conflicting  emotions.  To  begin 
with,  I  was  consumed  with  regret  be¬ 
cause  I  had  not  attempted  something  of 
that  character.  In  the  second  place,  I 
was  proud  because  we  have  a  member 
of  our  craft  who  was  able,  in  such 
perfect  form  and  such  unexcelled  sub¬ 
stance,  to  fashion  so  admirable  a  state¬ 
ment  of  the  sentiments  that  animate  so 
many  of  his  fellows.  He  left  no  part 
of  the  field  untraversed.  He  did  it  all 
with  such  taste,  skill,  philosophy,  wit, 
wisdom  and  may  I  add  eloquence,  that 
there  is  nothing  left  for  the  rest  of  us 
to  say. 

I  took  my  Editor  &  Pubusher 
home  that  Saturday  night  and,  as  the 
soft  Berkshire  twilight  was  falling  upon 
our  highlands,  I  read  the  Bingay  article 
through  twice  to  myself,  then  once 
aloud  to  the  folks.  Next  I  started  in 
the  middle  and  read  both  ways  and  I 
suspect  that  before  long  I  shall  read  it 
liackwards,  so  pleased  am  I  with  the 
content  Malcolm  caught  the  spirit  of 
the  age  and  is  true  to  its  best  tradition. 

What  would  life  be  without  imagina¬ 
tion  and  illusion?  Cruel,  indeed,  the 
man  who  would  destroy  either  or  both. 

1  see  life  in  just  that  way — always  have 
seen  it  through  glasses  like  that.  Bin- 
gay  lays  down  the  perfect  concept  for 
those  who,  day  by  day.  hold  the  mirror 
up  to  nature.  The  children  of  the  stage 
are  all  my  friends.  They  give  to  this 
strange  experience  that  men  call  life 
its  zest,  its  glamour,  its  magic  and  its 
charm.  A  friend  of  mine  who  saw  it 
as  I  see  it  and  as  Bingay  sees  it  wrote 
many  years  ago  (1890) ; 

“Most  people  love  the  theatre.  Every¬ 
thing  about  it,  from  stage  to  gallery, 
attracts  and  fascinates.  The  mysterious 
realm,  behind  the  scenes  from  which 
emerge  kings  and  clowns,  villains  and 
fools,  heroes  and  lovers,  and  in  which 
they  disappear,  is  still  a  fairyland.  As 
long  as  man  is  man  he  will  enjoy  the 
love  and  la^hter,  the  tears  and  rapture, 
of  the  mimic  world.” 

As  the  day  begins  or  ends  the  ulti¬ 
mate  consumer  receives  his  newspaper. 
He  contemplates  the  finished  product. 
He  doesn’t  care  so  much  to  know  about 
the  human  «ertion.  the  thousand  and 
one  perplexities,  the  innumerable  de¬ 
cisions,  the  broken  fragments  pieced 
together  to  make  the  pattern  whole,  the 
breathless  suspenses,  the  Marengos  and 
the  Water  loos,  the  toil  and  tumult,  the 
distress  and  disaster,  the  crudities  and 
the  heartbreaks,  that  lay  behind  what 


he  is  enjoying  as  day  wears  or  night 
comes  on.  W  ho  would  snatch  the  illu¬ 
sion  from  him?  And  who  would  be  so 
mean-spirited  as  to  wreck  the  enjoy¬ 
ment  of  those  who  love  the  screen,  by 
going  boldly  and  lirazenly  behind  the 
returns?  Bingay,  in  his  delightful  let¬ 
ter,  in  your  columns,  is  precisely  100 
|)er  cent  right. 

JosEi’H  Hollister 

Pittsfield,  Mass. 

WANTS  MORE  CRITICISM 

To  Editor  &  Pi  blisher — This  is 
prompted  by  the  Bingay-Churchill  dis¬ 
cussion. 

With  the  market  glutted  with  syndi¬ 
cated  features,  isn’t  it  strange  that  there 
is  nut  available  to  .American  newspaiiers 
a  really  gixKl  column  describing  the 
movies  as  they  are  produced — dune  in 
the  style  of  Beverly  Hills’  iiage  in 
Liberty.' 

I've  tried  to  sell  the  idea  to  syndicate 
salesmen,  to  the  .AP  management,  and 
to  the  Central  Press.  Xo  go. 

I  can't  believe  that  the  average 
movie-goer  is  interested  in  the  tiubdub 
that  comes  to  us  now . . .  idiosyncrasies 
of  the  stars,  habits  of  the  directors,  etc. 
They  want  to  know  what  the  picture’s 
all  about  before  it  reaches  town.  They’d 
like  the  little  ftwtnotes  that  Liberty 
carries.  A  good  reporter,  paid  well, 
could  get  that  stuff.  There’s  a  paper 
yawning  for  just  such  a  feature  right 
now... one  that  would  rate  the  new 
films  4-star,  2(4-star,  etc.,  and  which 
would  hand  out  brickbats  and  bouquets 
as  (R'casion  warranted. 

We  have  our  contract  bridge,  stamp, 
fishing  and  what-not  columns.  More 
people  go  to  the  movies  than  go  in  for 
these  activities.  Moreover,  motion  pic¬ 
tures  hold  a  place  in  the  lives  of  many 
Iteople  which  is  comparable  to  the 
fanaticism  of  the  died-in-the-wool 
angler  (I  confess  being  one)  or  the 
bridge  fiend. 

If  lxx)k  reviews  are  syndicated,  why 
not  movie  reviews? 

It’s  too  much  for  me. 

WtLLi.vM  M.  McBride.  Managing 
Editor,  Passaic  (X.  J.)  Hcrald-Xcus 

PRESS  AND  WAR 

To  Editor  &  Publisher:  We  wish  to 
commend  Editor  &  Publisher  for  pub¬ 
lication  of  the  convincing  article  by 
Marlen  E.  Pew  on  the  power  of  the 
press  of  the  world  to  stop  war. 

.Although  we  have  grave  doubts  that 
sufficient  unity  of  thought  and  action 
in  the  newspaper  industry  can  be  ob¬ 
tained  to  accomplish  the  objective  we 
do  feel  that  the  attempt  should  be  made. 
.All  great  movements  require  time  ^or 
development  and  surely  any  effort  to 
stop  war  would  not  be  an  exception  to 
the  rule.  We  can  think  of  no  force 
or  combination  of  forces  that  would 


lie  as  effective,  however,  as  the  news- 
liaiiers  of  the  world  speaking  in  a  com¬ 
mon  voice  for  a  puriwac  we  should  all 
be  eager  to  subscribe  to. 

\N  e  shall  ignore  a  very  obvious  op- 
IKirtunity  to  render  the  greatest  pos¬ 
sible  service  to  mankind  if  we  fail  to 
act  on  your  suggestions. 

He.nrv  G.  S.MITH.  General  Manager, 

Hastings  (Neb.)  Daily  I'rihui.c. 

PITTSBURGH’S  SMOKE 

To  Editor  &  Publisher:  Pitts¬ 
burgh’s  smoke  is  lessening  in  volume, 
year  by  year,  instead  of  becoming 
"thicker,”  as  Mr.  .Allen  Erench  writes 
in  your  issue  of  Aug.  17.  The  change 
for  the  better  lx:gan  in  the  1912-13  jh;- 
riod,  when  control  {lolicies  were  adopted 
following  a  survey  of  air  ])ollutiun  con¬ 
ducted  by  Mellon  Institute  of  Industrial 
Research.  In  the  last  15  years,  under 
the  scientific  suiK-rvision  of  H.  B.  Mel- 
ler,  head  of  the  .Air  Pollution  Investi¬ 
gation  at  Mellon  Institute  and  also 
chief  of  the  Bureau  of  Smoke  Regula¬ 
tion,  Department  of  Health.  Pittsburgh, 
progress  has  lieen  more  marked. 

Tlie  Pittsburgh  plan  of  smoke  control 
is  a  matter  of  gtxKl  engineering  and 
oiieration,  entailing  continuous  improve¬ 
ment  in  fuels  and  appliances.  By  this 
plan,  fuel-users  as  a  IkkI.v  annually  in¬ 
crease  the  amount  of  heat  ilerived  i)cr 
IKiund  of  coal  burned,  and  consequently 
emit  less  ^moke.  Under  the  Pittsburgh 
plan,  for  which  scientific  soundness  can 
lie  claime<l,  economy  in  fuel  burning 
progresses  surely.  .All  gains  made  are 
of  a  substantial  character  and  are  re¬ 
tained.  Hence,  instead  of  smoke  liecom- 
ing  denser  (“thicker”)  at  times  of  ex¬ 
panded  industrial  activity,  as  at  present, 
Pittsburgh’s  air  does  not  necessarily  in¬ 
crease  in  black  content 

.As  steel  making  anu  other  manufac¬ 
turing  enterprises  have  stepped  up  their 
volume  of  production,  during  the  spring 
and  summer,  Pittsburgh  has  enjoy^  re¬ 
markably  fine  days  of  sunshine  rich  in 
healthful  untraviolet  radiation.  Swim¬ 
mers  in  city  irjoIs  and  children  on  the 
playgrounds  and  in  the  yards  at  their 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON  I 


They  used  to  pour  concrete  ^ 

by  the  wheelbarrowful, 
but  time  chansed  all  that 

"IMPROVE  r" 

is  the  demand  of  Progress 

Compare  road-buildins  methods  of  twenty  years  a30  with  the  modern  way. 
There  has  been  a  tremendous  improvement  in  speed,  efficiency  and  quality. 

^  Compare  the  wet  or  dry  mat  of  even  a 

—  decade  aso,  with  the  Wood  Dry  Mat  of 
'  today  and  you  will  realize  that  the  sreat 

/  advance  has  been  possible  only  because 

^  the  slosan  of  the  Wood  orsanization  has  been 


'IMPROVE!" 


homes  have  acquired  perfect  coats  « 
tan.  The  city  has  suffered  no  epidemic 
on  the  contrary,  health  of  the  populace 
is  splendid.  Some  portion  of  the  credit 
for  general  good  health  is,  no  doubt 
due  to  the  fact  that  the  powerfully  1^ 
tericidal  sunshine  has  swept  Pittsburgh 
unimiieded  by  dense  smoke. 

In  view  of  facts  backed  by  daily 
measurements  of  smoke  and  dust  coth 
tent  of  the  air,  and  the  supshine  record, 
Pittsburgh  is  not  only:  a  good  place  to 
lie  visited  by  the  sjiace-buyer,  as  Mr 
French  has  stated,  but  is  also  a  most 
enjoyable  and  hospitable  metropolis  in 
which  to  buy  goods,  sji^nd  a  vacation 
or  live  and  work.  Visitors  can  brii» 
along  their  white  suits;  many,  niany 
jiersons  are  wearing  them. 

L.  B.  Sisson, 

Industrial  Fellow,  Mellon  Institute  of 
Industrial  Research. 

(IMitor’s  Note — Mr.  French’s  refer¬ 
ence  to  “thicker”  smoke  was  a  humor¬ 
ous  sally  in  reference  to  renewed  in¬ 
dustrial  activity  in  Pittsburgh.) 


276,914 

was  the  average  net  paid  daily  circu- ' 
lation  of  The  Baltimore  Sun  (Morning  | 
and  Evenins  issues)  for  the  month  ofj 

JULY,  1935  j 

This  represents  A  GAIN  OF  7,408  i 
OVER  JULY,  1934  ..  .  The  Sunday! 
Sun  circulation  averaged  1 93,007  per  i 
Sunday  for  July,  1935 — a  sain  ofj 
9^97  over  July,  1934.  i 
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IN  1928  — of  the  department  store 

advertising  placed  in  the  two  leading 
newspapers  in  the  Newark  market,  57.5% 
was  published  in  the  Newark  E  vening  News. 
Last  year  the  preference  went  to  67.1%; 
and  from  January  to  July  this  year  it  was 
slightly  more  than  70%.  Wouldn't  you  say 
two  and  one-third  times  more  copy  was 
undisputable  concentration?  We  do!  The 
department  stores  learned  that  one  me¬ 
dium  can  do  up  brown  the  job  of  reaching 
and  selling  their  market.  A  lot  of  other  ad¬ 
vertisers  have  already  taken  the  leaf  out 
R  of  the  book.  What  are  ou  doing? 


Newark,  New  Jersey 

O’MARA  &  ORMSBEE,  INC.,  General  Representatives 
New  York,  Chicago,  Detroit,  San  Francisc-o,  Los  .Angeles 
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TOTAL  DISPLAY,  1935 

Media  Records,  „Six  Months 

Evansville  Press  (e) .  2,891,689 

Evansville  Courier  (m) .  2,343,335 

Evansville  Journal  (e) .  765,502 

‘6  DAY  BASIS 
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E  D  I 

WHERE’S  THE  PROOF? 

I.V  Washington,  much  to  the  delight  of  cynical 
press  critics,  H.  C.  Hopson,  the  big  and  richly 
rewarded  shot  of  Associated  Gas  and  Electric, 
is  t)eing  held  up  as  a  curious  exhibit.  He  is  noth¬ 
ing  of  the  sort.  There  are  scores  of  the  type,  well- 
known  by  reporters,  each  convinced  to  the  depths 
of  his  brass-bound  soul  that  he  can  buy  press 
favors  like  yard  goods.  Whenever  such  men  are 
pinched  by  legislation,  or  by  rival  exploiters,  they 
rush  to  newspaper  offices  and  rage  and  tear  their 
hair  and  demand  succor.  Certainly,  they  would 
proffer  advertising— indeed  there  is  little  that  they 
would  not  offer  to  gain  control  over  editorial  policy. 
Nothing  new  or  novel  in  such  tactics. 

But  the  fact  that  such  attempts  are  made  to 
inriuence  newspapers,  via  the  advertising  route,  is 
no  proof  that  they  have  succeeded.  Hopson  adver¬ 
tised  in  some  newspapers  that  opposed  in  editorial 
columns  the  objects  of  his  frenzied  lobbying.  If  he 
thought  he  was  buying  them  off  he  was  simply 
playing  a  sucker  role.  Other  newspapers  that  took 
the  utility  advertising  resisted  the  .Administration’s 
utility  measure,  and  there  is  no  evidence  that  they 
were  influenced. 

\\  e  sit  in  the  center  of  newspaper  making  in  the 
L  nited  States,  we  hope  with  our  eyes  open,  and  it 
is  our  experience  that  newspapers  that  can  be  pur¬ 
chased  through  advertising,  or  direct  bribery,  are 
so  few  in  number  and  so  limited  in  power  that 
they  could  not  influence  the  passage  or  defeat  of 
a  dog-catcher’s  license,  let  alone  a  vital  piece  of 
legislation.  Reading  XN'ashington  dispatches,  the 
citizen  must  envision  an  editorial  room  wherein  the 
publisher  sits  with  one  hand  on  the  cash  register 
and  the  other  poised  over  the  editor’s  head,  a  greedy 
and  conscienceless  faker,  preying  on  his  readership. 
The  truth  is  that  not  one  editor  in  a  hundred,  from 
year  to  year,  is  called  upon  by  his  publisher  or  the 
business  office  to  alter  one  line  of  news  copy  or 
express  an  editorial  sentiment  for  or  against  any 
advertiser.  Members  of  the  .American  Society  of 
Newspaper  Editors  will  bear  out  this  statement. 

The  fact  that  the  .Associated  Gas  and  Electric  con¬ 
cern  took  advertising  space  in  the  average  news¬ 
paper,  would  not  even  be  known  by  the  editor  until 
the  copy  appeared  in  print,  and  then  it  would  mean 
nothing  to  the  editor.  More  than  that,  many  an 
editor  would  walk  out  of  an  office  whose  publisher 
would  command  him  to  write  against  his  conscience 
or  the  facts,  in  any  matter  of  vital  public  concern. 
The  Washington  investigation  has  stirred  up  sus¬ 
picion  against  the  press,  by  process  of  innuendo, 
but  it  has  revealed  no  proof  that  any  newspaper 
took  Hopson’s  money  in  exchange  for  editorial  sup¬ 
port  of  his  lobby.  We  do  not  say  that  such  a  thing 
could  not  happen,  for  there  are  press  fakers  as  there 
are  medical  quacks  and  legal  shysters,  but  if  it  did 
happen  it  was  as  rare  an  incident  as  would  be  a 
case  of  malpractice  in  the  medical  profession  or 
shystering  by  a  member  of  the  bar. 

Dal/as  News  sums  the  Hopson  matter  up  correct¬ 
ly  in  the  following  terms:  “It  is  not  strange  that 
persons  of  Mr.  Hopson’s  type  of  mind,  believers  in 
the  theory  that  ever>'  man  has  his  price,  should 
assume  that  the  editorial  expressions  of  newspapers 
are^  for  sale.  He  is  the  sort  of  .American  so  often 
caricatured  as  the  typical  business  man  of  Wall  street, 
who  sets  a  monetary  value  on  everything — from  a 
woman’s  honor  to  the  conscience  of  an  editor. 

‘  It  would  surely  be  a  sad  day  for  the  Republic  if 
editorials  were  bought  and  sold  along  with  columns 
of  advertising.  It  is  the  proud  boast  of  .America 
that  it  has  a  free  press,  uncensored  by  the  State  and 
free  in  its  expression  of  opinion,  irrespective  of  ad¬ 
vertising  returns.  If  ever  the  time  comes  when 
^itorials  are  determined  by  the  size  of  an  advertis¬ 
ing  check,  the  press  will  be  in  chains. 

“It  is  doubtful  whether  all  the  Hopsons  in  the 
United  States  can  show  any  evidence  that  they  in¬ 
fluenced  the  editorial  policy  of  any  reputable  .Ameri¬ 
can  newspaper  by  the  amount  of  advertising  fur¬ 
nished  its  columns.” 


JVho  will  follow  Will  Rogers  as  a  wholesome, 
intelligent,  rollicking  humorist  critic  of  Ameri¬ 
can  men  and  manners?  Bill  Nye,  Eugene  Field, 
Mark  Twain,  Peter  Finley  Dunn,  Rogers  con¬ 
tributed  stuff  which  made  life  better  worth  Iw- 
ing.  Who  next? 


The  Kingdom  of  (iod  is  not  in  word,  but  in 
power. — I  Corinthians,  IV ;  20. 


FARMERS  ON  TOP 

HE  rains  that  tall  alike  on  the  just  and  un¬ 
just  turned  into  gold  when  they  drenched  the 
farm  lands  of  the  nation  North,  South,  East 
and  West  this  spring.  Crops  for  1935  in  most  of 
our  staples  are  well  l»elow  those  of  the  “prosperous’’ 
\ears,  but  they  are  so  far  alnne  in  volume  and  value 
the  production  of  1932,  1933  and  1934,  that  the 
farmer  is  more  prosperous  today  than  he  ever  was 
in  the  Twenties.  Government  Ixiunty.  necessary  to 
sustain  life  last  year,  now  provides  the  farmer  with 
comforts  of  transportation  and  home  life,  and  goes 
to  reduce  the  debt  burden  amassed  in  the  lean  years. 

In  the  rejwrts  from  close  observers  of  agriculture 
the  country  over,  published  in  this  numhe*',  the  .A.A.A 
program  is  not  treated  as  a  political  issue.  For  the 
farmer,  it  has  overwhelmingly  attained  its  purpose. 
Marginal  land  is  out  of  production.  Rich  acreage 
has  been  planted  to  feed  crops,  which  a  bountiful 
season  has  i)ros))ered.  Fat  stock  is  going  to  mar¬ 
ket  in  far  smaller  numbers  than  before  the  limita¬ 
tion  was  set,  hut  commanding  prices  that  make  the 
smaller  herds  and  droves  of  no  moment  to  the  seller. 
For  the  first  time  in  many  years  the  farmer  and 
stockman  is  in  the  driver’s  seat,  making  up  in  one 
lush  year  all  that  nature  and  politics  and  had  man¬ 
agement  had  k)st  him  in  many.  .Secretary  Wallace 
says  that  the  farmers’  income  available  for  spending 
on  commodities  has  “doubled’’  since  1932. 

For  the  urban  consumer,  the  picture  has  yet  to 
turn  rosy.  He  knows  that  jKirk  is  selling  at  $12 
jH^r  cwt.,  in  terms  of  ham  at  38  cents  a  pound  re¬ 
tail.  Beef,  butter,  milk  and  eggs,  flour  and  baker’s 
bread,  all  take  a  larger  share  of  the  weekly  budget 
than  in  1934 — and  for  the  city  consumer  rain  means 
only  a  chance  to  get  his  head  and  feet  wet,  and 
.A.A.A  bounties  are  as  the  Greek  of  Xenophon.  The 
inequalities  of  distribution  that  kept  from  the  con¬ 
sumer  much  of  the  advantage  he  might  have  ex¬ 
pected  when  the  farmer  was  starving  at  low  prices, 
have  also  operated  to  pass  on  to  him  the  results  of 
process  taxes  and  shortened  crops  at  high  prices. 

The  farm  headache  is  over  for  the  present,  and 
it  would  be  pleasant  to  believe  that  the  great  up- 
rush  of  farm  buying  power  would  be  speedily  dif¬ 
fused  through  factors-  and  store  throughout  the 
country.  Within  the  next  few  months,  many  of  the 
farm’s  new  millions  will  be  so  distributed,  but  trade 
and  industry  will  not  get  by  any  measure  the  revival 
that  came  to  agriculture  with  the  massed  forces  of 
government  bounty  and  increased  money  crop  re¬ 
turns.  Its  velocity  and  shock  power  are  dissipated 
by  the  time  this  money  reaches  trade  in  unit  pur¬ 
chases,  and  the  urban  consumer  has  to  await  the  ris¬ 
ing  by  slow  stages,  of  the  price  level  for  manufac¬ 
tured  goods  and  of  wages  for  factory  and  office 
workers.  Many  months  will  pass  before  equilibrium 
is  again  reached,  but  each  month’s  statistics  repre¬ 
sent  new  and  definite  steps  toward  that  end. 

However,  the  present  fact  is  that  the  farm  popu¬ 
lation,  comprising  one-third  of  the  whole,  is  now 
prepared  to  spend  money  for  urgently  needed  sup¬ 
plies.  This  is  good  news  for  sellers  and  advertisers 
of  commodities.  To  make  the  opportunity  clear  to 
advertiser,  agency  and  publisher  Editor  &  Pub¬ 
lisher  herewith  presents  a  national  survey,  the  first 
of  its  kind  to  be  prepared,  and  the  heartening  state¬ 
ment  of  the  Secretary  of  .Agriculture.  The  situa¬ 
tion,  as  depicted  here,  proposes  sound  encouragement. 


A  New  York  judge  upholds  the  right  of  a 
Brooklyn  Eagle  teportcr  to  refuse  to  reveal  his 
scHcrces  of  information,  as  a  matter  of  principle, 
showing  that  some  judges  are  capable  of  inde¬ 
pendent  thought.  New  York  has  no  press  con¬ 
fidence  act. 


I  A  L 

A  WEIRD  CASE 

LEADING  editorial  in  Chicago  Tribune  deilj 
with  the  mysterious,  infamous  crimimi 
charges  jiending  against  Walter  Liggett, 
editor  of  the  Mid  lYest  American  of  Minneapolij, 
mentioned  in  our  news  columns  during  recent  weds, 
Mr.  Liggett  and  his  wife,  natives  of  Minnesota  and  I 
of  excellent  families,  seem  to  be  engaged  in  one  I 
of  the  most  desperate  battles  newspaper  iieople  havt  I 
ever  been  called  uison  to  make.  They  charge  j  | 
“frame-up”  by  a  gang  surrounding  Gov.  Floyd  01-  i 
s<*n.  who  by  the  way  is  said  to  be  regarded  favor-  ' 
ably  by  officers  of  the  Newspaper  Guild  for  Presi-  . 
dent  of  the  U.  S.  He  made  a  famous  speech  a  | 
the  first  Guild  convention.  Olson  also  is  remembered 
as  tlie  former  Hennepin  County  District  .Attorney  i 
who  jirosecuted  the  notorious  newspaper  “gag"  cast  { 
which  ran  afoul  of  the  U.  S.  Supreme  Court  | 
versal  decision,  written  in  stinging  terms  by  Chief  1 
Justice  Hughes.  Liggett  also  is  a  radical  writer, 
i)Ut  a  crnijile  of  years  ago  turned  fiercely  against  ! 
Olson,  for  many  months  advocating  his  impeach¬ 
ment  on  various  amazing  charges.  Liggett  once  was  ; 
on  the  staffs  of  several  New  York  newspapers  and  , 
is  known  in  this  city  as  an  entirely  respectable  and 
quite  able  writer,  given  however  to  reckless  political 
battling  in  print.  He  once  was  editor  of  Plain  Talk, 
a  radical  magazine. 

It  was  when  Liggett’s  demand  for  impeachment 
proceedings  was  hottest  that  he  was  arrested, 
charged  with  “abduction”  of  two  minor  girls.  Later 
the  charge  was  changed  to  “sodomy.”  The  alleged 
offense  occurred  16  months  prior  to  the  arrest,  and 
even  the  judge  who  issued  the  warrant  seemed  sur¬ 
prised  and  asked  if  it  might  not  be  a  political  matter. 
The  Liggetts  claim  the  frame-up  was  achieved 
through  official  threats  against  the  girls  and  the 
father  of  (»ne.  I.iggett’s  story  is  that  he  met 
them  through  a  labor  leader,  also  under  indict¬ 
ment.  who  had  helped  them  out,  paying  for  their 
hotel  room  because  they  were  in  a  strange  city  and  ( 
jienniless,  and  that  the  meeting  was  wholly  innocent 
The  prosecutor  charges  Liggett  forced  open  a  bed¬ 
room  door  and  assaulted  one  girl  in  the  presence  t 
of  the  other,  but  neither  made  complaint  at  the  | 
time.  The  disgusting  charge  may  lead  the  prosecu-  j 
tor  to  demand  a  secret  hearing,  and  this  is  wliat  the  1 
Liggetts  say  they  most  fear.  There  are  other  con-  i 
ditions  in  the  case  equally  weird  and  as  Liggett  ■ 
tells  the  story’  Minnesota  is  in  the  grip  of  gangsters,  i 
grafters,  racketeers  and  even  political  assassins.  ' 
We  do  not  know  at  this  distance  where  the  right 
lies  in  the  matter,  but  Editor  &  Publisher  is  never 
silent  when  a  newspaperman,  whatever  his  political 
faith  or  medium  may  l)e,  cries  aloud  that  he  is  under 
a  dictator’s  heel.  Chicago  Tribune,  which  because 
of  Col.  R.  R.  McCormick’s  famous  challenge  of  the 
“gag”  law  is  expert  in  such  matters,  says  the  Lig¬ 
gett  record  suggests  the  editor  “may  be  the  victim  , 
of  another  ruthless  attempt  at  suppression  of  opinion  ; 
in  Minnesota.”  It  also  states  that  it  is  difficult  to  ! 
believe  the  citizens  of  that  state  will  permit  Mr.  j 
Liggett  to  be  railroaded  to  the  penitentiary  on  false  j 
charges.  The  Tribune  adds:  “It  is  difficult  to  be¬ 
lieve  that  Mr.  Liggett’s  neighbors  are  living  under 
a  Hitler  terror  and  fear  to  come  to  the  defense  of 
a  man  they  believe  innocent.  These  things  are  dif¬ 
ficult  but  not  impossible  to  believe.  The  case  will 
be  followed  closely.” 

It  will  be  followed  closely,  because  if  a  news¬ 
paperman  can  be  framed  up  in  such  circumstances 
the  gag  rule  is  more  effective  and  sinister  than 
it  would  be  under  the  law  which  the  U.  S.  Supreme 
Court  killed.  The  Liggetts  say  they  have  no 
money  to  pay  the  expenses  of  a  defense.  Despair¬ 
ing  letters  from  Mrs.  Liggett,  fighting  for  her  home 
and  children,  ask  Editor  &  Publisher  to  explain 
her  husband’s  plight  to  the  fraternity.  Both  she  and 
Mr.  Liggett  declare  that  all  they  want  is  thorough 
and  fearless  investigation  of  the  facts  by  disinterested 
reporters. 


Shake  off  depression  psychology  and  go  out 
to  make  motiey,  remembering  that  the  official 
report  of  aggregate  u-ages,  salaries,  dhidends, 
interest,  royalties  and  rents  received  by  the 
American  people  increased  five  billion  dollars  in 
volume  in  1934  oz>er  1933,  with  the  first  half 
of  1935  showing,  according  to  estimates,  an 
additional  two  billion  gain  in  national  income. 
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PURELY  PERSONAL 

W\V.  HAWKINS,  general  inan- 
•  ager  of  Scripps- Howard  News- 
lapers.  has  l)een  taking  the  “cure”  at 
Saratoga.  N.  V.,  spa.  for  the  past  three 


W.  L.  Tushingham^s  Two  Sons  Going  1 
to  SchooV^  on  Camden  Dailies 

Two  sons  of  Walter  L.  Tushingham  den  including  the  new  convention  hall, 
are  following  him  up  the  ladder  civic  center  and  extension  of  Broadway. 


I' 

sasw  -  ^ ' 


newspapers, 
where  he  is  vice- 
president  and 
business  ma"''"er. 

His  eldest  son. 
Herbert.  25,  has 
climbed  far  in 
the  seven  years 
he  has  followed 
his  father’s  foot- 
steps.  Robert, 
the  youngest,  who 
is  20,  is  just 
starting  on  the 
lower  rungs  with 
a  job  as  copy 
boy  in  the  Post 


11.  Tushingham 


R.  Tushingham 


U^ks  Joe  wiiliam’s,  sports  columnist  at  the  Camden  (N.  J.)  Courier-Post  “These  betterments  c- -Id  be  attributed 

of  the  A’w  Pork  World-Telegram,  - -  newspapers,  ' 

•  ■  ^  Anir  Id  iStF'  where  he  is  vice- 

'  1  r  L,-  t' 1  president  and 

Among  guests  at  fash.oi^able  hdge-  ma-'^er. 

water  Llub,  Pamlico.  North  Carolina  K 

rtceiitlv  were  Josephus  Daniels,  Raleigh  ^  Herbert  25  has 

and  Ohser^eer,  and  Mrs.  Daniels.  g.  has 

Paul  Block,  owner  of  the  Pittsburgh  ’i  the  seven  years 

Post  Gazette  and  other  Block  papers,  f 'jjf  I  ^e  has  followed 

broadcast  from  San  Francisco  over  sta-  '  1  his  father’s  foot- 

tion  WCAE  Pittsburgh  on  “The  Politi-  M  steps.  Robert, 

cal  Trend  as  I  hind  it  Today”  on  .Aug.  Iffif  the  youngest,  who 

19.  He  discussed  ppular  reaction  to  js  20,  is  just 

administration  policies  and  the  New  ’  startinj?  on  the 

Deal  experiments.  -  lower  rungs  with 

Major  .A.  H.  Stackpole,  general  man-  W.  L.  Tushingham  a  job  as  copy  II-  Tushingham  R.  Tushingham 

ager  ot  the  I/orrisbiirg  (Pa.)  Telegraph  boy  in  the  Post  ^ 

newspapers,  is  a  member  of  the  commit-  editorial  room,  but  he  hopes  to  match  for  the  most  iiart  to  the  power  of  the 
tee  studying  plans  for  the  widening,  his  father’s  and  brother’s  success  in  press’  as  the  great  alarm  clock  for 
deepening  and  lieautifying  of  the  Sus-  scaling  the  heights.  the  awakening  of  public  sentiment, 

quehamia  river  basin  near  Harrisburg.  Forty-five  years  ago  Mr.  Tushing-  the  greatest  for"  for  "^od  of  modern 
Fred  Fuller  Shedd.  editor-in-chief  of  ™  also  began  as  an  office  Ik.v  tirnes,’’ he  once  said 

t  Sri.r^=“„The’^diU“aid  bSLcsl  "eZt 

Peiiisvlvania'Kstitiional  Coitimittee  '"o'*  “P  ;tenosraphy,  Mr.  Tiishin^am  toaim  a  lart  o»«r 

K..  I  •  ..rnr.r  ti  la'-ariaa  studied  hard.  He  occupied  various  and  was  elected  vice-president  of  the 

^  ■  ■  liositions  in  both  departments,  mean-  Philadelphia  Record  Company.  He  is 

while  acquiring  a  vast  knowledge  of  60  years  old. 

ot  the  It  aycross  (Ca.)  Journal-Herald,  business  end  of  the  newspaper  and  It  has  lieen  his  ambition  to  have  his 
rwcntly  "as  elected  president  of  the  ^  wide  acquaintanceship  with  Camden  sons  follow  him  in  the  newspaper 
King  s  Daughters  Children’s  Home  for  advertisers.  He  is  said  to  know  “every-  business  and  he  is  “greatly  gratified”  at 
the  coming  year.  body  and  everything”  in  Camden.  the  aptitude  shown  by  them. 

Capt.  Enoch  Brown,  vice-president  When  J.  David  Stern  purchased  the  Herbert  has  achieved  a  “splendid 
and  general  manager  of  the  Memphis  Courier  in  January,  1920,  Mr.  Tushing-  record,”  both  in  showing  linage  in- 

(Tenii.)  Cominereial  Appeal,  spoke  ham  went  to  the  new  owner  as  part  creases  and  in  originating  many  classi- 

.\ug.  14  at  the  Kiwanis  club  luncheon  of  the  deal.  Mr.  F'rey,  showing  his  fied  features,  primarily  along  sales 

in  Memphis.  His  address  related  to  appreciation  for  assistance  in  building  lines.  After  attending  the  Charles 

improvement  in  business  conditions.  up  the  paper  during  long  yei'"  of  ser-  Morris  Price  School  of  Journalis'*’  in 
James  Hossack  Woods,  editor  Calgary  interest  in  it.  Instead  Philadelphia  he  became  assistant  detail 

(.\lberta)  Herald  and  director  of  the  money  he  took  a  part  ownership  manao^er.  Two  years  later  he  became 

Southam  Publishing  Compaiiv,  has  been  ^  classifi^  manager  and  since 

selected  by  Premier  R.  B.  Bennett  to  l>artner  with  Mr.  Stern.  1931  has  been  head  of  the  classified 

head  the  delegation  which  will  represent  Camden  Post-Telegram  was  ac-  department  Like  his  father  he  is  am- 

Caiiada  at  the  September  meeting  of  the  several  years  later  by  the  new  bitious,  and  hopes  one  day  to  be  an 

League  of  Nations  assembly  in  Geneva,  oyjners,  leaving  the  South  Jersey  field  officer  of  the  newspaper. 

171^  }  o  A  1  -!•  f  1  Wide  open  for  them.  A  hard  fight  The  youngest  Tushineham.  Robert, 

•  o  ’  effected  a  sweeping  municipal  reform  studied  journalism  at  Washington  & 

-  I  been  commission  form  of  govern-  Lee  University  for  two  years  and  for 

Aoung  Demo-  rnent  was  put  into  effect  in  1923,  greatly  three  summers  has  worked  on  his 
UV11-  "  inchester.  increasing  the  daily’s  prestige  and  father’s  paper  as  copy  boy.  He  says 

William  W.  Bowman,  editor  of  the  circulation.  Mr.  Tushingham  also  it  is  “a  long  step  on  any  paper’'  to 
Ogden  (Utah)  Standard-Examiner,  has  played  a  prominent  part  in  securing  rise  as  high  as  his  father,  but  he’s 
just  returned  from  a  week’s  tour  of  numerous  civic  lietterments  for  Cam-  anxious  to  try  it. 


Jackson  Hole,  Wyoming  territory. 

Edward  H.  Butler,  editor  and  pub-  IN  THE  BUSINESS  OFFICE  zette  returned  from  a  vacation  trip  on 

1^'^'cning  Nezos,  ^  EORGE  HORTON,  national  ad-  the  Great  Lakes, 

nas  returned  from  a  European  tour.  Vj"  vertising  manager,  Indianapolis  Paul  Moore,  advertising  manager. 
Col.  F.  T.  Raiford,  editor  of  the  (Ind.)  Times,  visited  San  Francisco,  Palo  Alto  ((ial.)  Times  and  Mrs. 

Selma  (Ala.)  Times-J numal,  was  the  Los  .Angeles  and  San  Diego  while  on  a  Moore  vacationed  recently  at  Silver 

guest-speaker  for  the  Birmingham  Ro-  combined  business  and  vacation  trip  to  Lake. 

tary  Club’s  weekly  luncheon-meeting  last  the  Coast.  Mr.  Horton  formerly  was  \iiss  Emma  Burgess,  business  office, 

national  advertising  manager  of  the  San  Brockton  (Mass.)  Daily  Evening  En- 
Julian  Hall,  editor  of  the  Dothan  Wiego  Swi.  ter  prise,  has  returned  following  a  three- 

(Ala.)  Eagle,  and  Mrs.  Hall  are  the  James  R.  Wagner  of  the  advertising  week  vacation,  part  of  which  was  spent 

^rents  of  a  daughter,  Mary  Cordelia  department  of  the  Pittsburgh  Post  Ga-  at  Atlantic  City. 


Edward  J.  Meeman,  editor  of  the 
Memphis  Press-Scimitar,  is  spending 
his  vacation  in  New  England  and 
Canada. 

Morris  Higley,  25,  editor  and  pub¬ 
lisher  of  the  Childress  (Tex.)  Daily 
u  elected  to  the  presidency  of 

me  newly-formed  Junior  Chamber  of 
Commerce  in  Childress,  Tex.,  Aug.  15. 

(irorge  Morris,  assistant  publisher  of 
the  Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  will  be  “roastmaster”  Oct.  10  at 
the  annual  gridiron  dinner  of  the  News¬ 
paper  Men’s  Club  of  Memphis.  Prep¬ 
aration  of  the  “Gridiron,”  annual  pub¬ 
lication.  is  in  charge  of  Harry  Martin, 
as  editor. 

Mr.  and  Mrs.  E.  Lansing  Ray,  Jr., 
^  months’  honeymoon  spent 
abroad,  are  now  at  Rye  Beach,  N.  H., 
where  they  will  remain  for  a  short  time 
Md  then  return  to  St.  Louis.  Mr.  Ray 
IS  secretary  of  the  St,  Louis  Globe- 
Democrat. 

W.  P.  Hughes,  publisher  of  the 
Lounctl  Bluffs  (la.)  Nonpareil,  has  re¬ 
ined  from  a  two  months’  trip  to 
Europe  with  Mrs.  Hughes.  As  to 
London  newspapers,  he  said,  they  “ap¬ 
peared  flat  to  me.” 


(Continued  on  next  page.) 


WILL  ROGERS 

1879—1935 

‘He  joked  about  every  prominent  man 
in  his  lifetime,  but  he  never  met 
a  man  he  didn't  like." 


The  McNaught  Syndicate,  Inc. 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Every 
h  o  s 
dream 
come 
true  ! 


On  September  2  begins  a  new 
Story  in  the  TARZAN  daily  strip— 
“The  Tarzan  Twins.” 

It  carries  two  young  boys,  relatives 
of  Tarzan,  to  the  realization  of 
every  boy’s  dream.  It  shows  them 
visiting  tarzan  in  his  native  jungle 
—with  unexpected  results.  Had 
they  or  Tarzan  foreseen  the  peril 
of  the  sojourn,  he  never  would  have 
sanctioned  it. 

HE  Tarzan  Twins”  is  another 
example  of  the  everlasting  fresh¬ 
ness  of  Edgar  Rice  Burroughs’ 
story-telling  genius — his  amazing 
ability  to  create  in  TARZAN  thrdl 
after  NEW  thrill— and  to  win  for 
newspapers  publishing  TARZAN 
thousands  upon  NEW  thousands 
of  readers. 

Write  today  for  samples  of  TAR¬ 
ZAN— the  daily  strip  and  the 
Sunday  color  page — and  for  terms. 
Address: 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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{Continued  from  page  19) 

M.  E.  Adamson,  advertising  director, 
Wichita  (Kans.)  Eagle,  recently  visited 
San  Erancisco,  Los  Angeles  and  other 
Coast  ix)ints  on  a  motor  trip.  Accom¬ 
panying  him  were  Mrs.  Adamson  and 
his  son. 

Harry  F.  Liicet,  who  for  the  last  six 
years  was  on  the  road  for  the  Courier- 
Post  NewspaiJers  in  Camden,  N.  J.,  has 
been  appointed  assistant  circulation 
manager  to  succeed  Harold  M.  Schnei¬ 
der,  who  recently  became  circulation 
manager. 

E.  H.  Hubbell,  formerly  associated 
with  the  magazine  Wonuin’s  World,  has 
joined  the  Philadelphia  Daily  Ne^'s  ad¬ 
vertising  department  as  solicitor. 

Charles  E.  Crockett,  secretary-treas¬ 
urer  of  the  South  Bend  Tribune,  Mrs. 
Crockett  and  their  younger  daughter. 
Miss  Jane  Crockett,  have  returned  from 
a  vacation  spent  in  the  Crockett  sum¬ 
mer  place  near  Grayling,  Mich. 


W.  Murray  Metten,  promotion  direc¬ 
tor  of  the  N etvs-J ournal  Co.,  Wilming¬ 
ton,  Del.,  and  Mrs.  Metten  are  enjoy¬ 
ing  a  vacation  in  New  England. 

Edward  King,  22,  of  Atchison,  Kans., 
has  recently  started  work  in  the  want- 
ad  department  of  the  Childress  (Tex.) 
Daily  Index. 

John  K.  Ottley,  Jr.,  formerly  a  mem¬ 
ber  of  the  reportorial  staff  of  the  At¬ 
lanta  Journal  and  more  recently  assist¬ 
ant  general  traffic  manager  of  the  East¬ 
ern  Air  Lines,  with  headquarters  in 
New  York,  has  joined  the  advertising 
department  of  the  Atlanta  Constitution. 

IN  THE  EDITORIAL  ROOMS 

WR.  ORCHARD,  editor.  Council 
•  Bluffs  (la.)  Nonpareil,  de¬ 
livered  the  main  address  Aug.  22  at  the 
annual  meeting  of  the  Crawford  County 
Old  Settlers’  association  at  Denison,  la. 
Mr.  Orchard  is  considered  an  old  set¬ 
tler  of  western  Iowa.  He  formerly  was 
editor  and  publisher  of  the  Glidden 
(la.)  Graphic. 

Louis  V.  Hunter,  marine  editor. 


FOLKS  WORTH  KNOWING 

Karl  KAE  KNECHT,  whose  daily 
first  page  cartoons  have  l)een  a 
feature  of  the  Evansville  (.Ind.)  Courier 
for  the  past  29 
years,  has  had  his 
work  reproduced 
in  leading  news¬ 
papers  of  the 
United  States  and 
foreign  countries. 
He  also  writes  a 
Sunday  column 
and  since  1921  has 
been  a  director  of 
the  Courier  and 
Journal  company. 

.\t  present 
Knecht  is  a  mem- 
Kakl  Kae  Knecht  of  the  city 

park  board.  He 
is  the  author  of  “The  Surprise  Puzzle 
Drawing  Book”  which  was  written  on 
a  patented  stunt  whereby  drawings 
could  be  made  by  radio  instructions. 
The  stunt  has  been  used  by  various 


Solon  A.  Southerland,  of  the  Lake¬ 
land  (Fla.)  Evening  Ledger  and  Star- 
Telegram,  has  returned  from  a  two- 
week  vacation  spent  on  the  east  coast. 

W.  E.  Zuppann,  assistant  advertising 
manager  of  the  Ogden  (Utah)  Stand¬ 
ard-Examiner,  has  just  returned  from 
a  ten  day’s  trip  to  the  Pacific  Coast. 

Robert  E.  Murphy,  for  the  past  six 
years  with  the  Miami  Herald  as  state 
and  international  advertising  representa¬ 
tive,  has  joined  the  Miami  Daily  Trib¬ 
une  sales  department  as  promotion  and 
copy  manager. 

EDITOR  &  PUBLISHER 

/ncltttftfiff 

Fourth  Estate 
Newspaperdom  Journalist 
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THE  EDITOR  ft  PUBLISHER  CO..  INC. 
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Broadway — New  York  City,  N.  Y. 
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Quebec  Chronicle-Telegraph,  left  Que- 
l)ec  Aug.  19  for  a  cruise  to  New  York 
al)oard  the  Lafayette. 

Mr.  and  Mrs.  Jennings  Perry  are 
the  parents  of  a  daughter,  Pamela,  born 
.\ug.  8.  Mr.  Perry  is  an  associate  edi¬ 
tor  and  paragrapher  of  Tlie  Tennessean 
Papers.  Nashville. 

Morgan  Reynolds,  formerly  on  the 
copy  desk  of  the  Richmond  (Va.) 
News  Leader,  has  accepted  a  position 
on  the  copy  desk  of  the  Nashville 
Banner. 

Cliarles  Weaver,  graduate  of  the 
New  York  University  School  of  Jour¬ 
nalism.  has  been  appointed  assistant 
editor  of  the  Bronx^ille  (N.  Y.)  Press. 

Paul  Weber,  Lancaster,  Wis.,  resi¬ 
dent,  who  for  several  years  has  been 
manager  of  the  International  News 
Service  bureau  at  Detroit,  has  left  the 
I.N.S.  to  become  associated  with  the 
Detroit  (Mich.)  Times  as  assistant  city 
editor. 

Herman  Hunt,  police  reporter  Taco- 


newspaiiers. 

His  two  greatest  hobbies  are  the  free 
city  zoo  and  circuses.  Knecht  (pro¬ 
nounced  “connect”)  is  founder  and  a 
director  of  the  zoo.  In  1928,  a  circus 
friend  gave  two  lions  to  Knecht  who 
in  turn  presented  them  to  the  city. 

Through  the  Courier  Knecht  raised 
a  fund  among  school  children  in  1929, 
to  purchase  an  elephant  which  later 
was  named  “Kay”  in  his  honor.  Each 
morning’s  cartoon  has  a  tiny  elephant 
in  the  corner  as  mascot,  uttering  an  ad¬ 
ded  expression  on  the  cartoon  subject. 

Ten  years  ago  Knecht  organized  the 
Circus  Fans  of  .•\merica,  a  national  as¬ 
sociation  for  laymen  interested  in  cir- 
suses.  He  is  vice-president  of  the  as- 
.sociation  and  also  founder  and  former 
editor  of  White  Tops,  publication  de¬ 
voted  entirely  to  circus  work. 

Frank  M.  Lockerby,  for  the  last  ten 
years  with  the  Taconui  (Wash.)  News 
Trdnine  staff,  has  been  promoted  to  city 
editor.  He  succeeds  H.  W.  Lyman, 


Frank  Balch  reporter,  Buffalo  (R  I 
Y.)  Evening  News,  was  a  judge  at  the  F 
German  Day  celebration  and  parade  in  I 
Buffalo.  i 

Stuart  X.  Stephenson,  sports  editor  f 
Montgomery  (.\la.)  Advertiser,  and  1 
former  Philadelphia  and  Charlotte,  R  | 
C.,  siKjrts  writer,  has  returned  to’  hii  \ 
duties  after  spending  two  months  in  1 
Philadelphia  undergoing  a  delicate  eye 
operation. 

Mark  Palmer,  school  news  reporter 
for  the  Buffalo  Times,  will  join  his 
family  at  Ronville,  Ont.,  next  wecl^  for 
his  vacation. 

Lee  Miller  of  the  Washington  Bureau 
of  the  Scripps- Howard  Newspaper  Al¬ 
liance,  and  Kenneth  Crawford,  Wash-  ' 
ington  correspondent  of  the  New  York 
Post,  are  in  Buffalo  on  vacation. 

Harry  G.  Mullany,  city  hall  reporter 
for  the  Buffalo  Times,  is  at  Long 
Beach,  Ont.,  with  his  family  for  his 
vacation. 

Edward  M.  TenBroeck,  city  hall  r^ 
I)orter  of  the  Springfield  Union,  and 
Mrs.  TenBroeck  are  the  parents  of  a 
daughter  born  recently. 

Hilton  Butler,  former  manager  of  the 
Nashville  bureau  of  the  Memphis 
Commercial  Appeal,  has  been  trans¬ 
ferred  to  Washington  as  the  Commer¬ 
cial  Appeal’s  correspondent  there. 

Howard  Turtle,  22,  of  Salina,  Kansas, 
started  work  as  reporter  on  the 
Childress  (Tex.)  Daily  Index,  .Aug.  12. 

-Arthur  Cullum,  formerly  bureau  re¬ 
porter  for  the  Toronto  Star,  has  joined 
the  editorial  staff  of  the  Sudbury  Star. 

John  P.  Fletcher  former  city  editor 
of  the  Memphis  Press-Scimilar  and 
now  a  member  of  the  Clcvelatid  Sews 
staff,  visited  friends  in  Memphis  r^ 
cently. 

Jack  Carley,  assistant  editorial  writer 
of  the  Memphis  Commercial  Appeal  has 
been  made  night  city  editor. 

Les  Callan,  cartoonist  of  the  Van¬ 
couver  Sun,  has  returned  from  a  trans¬ 
continental  automobile  trip,  going  via 
Chicago  and  Detroit  to  Toronto,  Mon¬ 
treal,  Ottawa  and  other  eastern  points. 
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11.120 

“  1930 . 

10.403 

11.417 

«  1929 . 

10.180 

11.564 

“  1928 . 

8.967 

10.019 

ma  (Wash.)  Neivs  Tribune,  has  re¬ 
turned  from  a  vacation  cruise. 

W.  G.  Foster,  managing  editor  of 
the  Chattanooga  (Tenn.)  Times,  spoke 
at  the  annual  convention  of  the  Taft 
Memorial  Highway  Association  in 
Lansing,  Mich.,  .Aug.  15. 

Gerald  Cosgrove,  associate  editor  of 
the  South  Betul  Tribune,  and  family 
have  returned  from  a  vacation  spent 
near  Onekema,  Mich. 

Robert  M.  Hodges,  of  the  staff  of  the 
Burlington  (N.  C.)  Times-Ncws,  has 
written  a  mystery  novellette  called 
"White  Hell”  which  has  been  accepted 
for  publication  by  Dell  Publishing  Co. 

John  P.  McKnight,  who  has  been 
on  the  .Associated  Press  cable  desk  in 
New  York  for  the  past  several  months, 
is  spending  a  vacation  in  North  Caro¬ 
lina  en  route  to  Miami,  Fla.,  where  he 
will  become  .AP  bureau  manager. 

.Allen  V.  Peden,  Houston  newspaper 
man,  who  for  the  past  two  years  has 
been  residing  in  .Austin,  where  he  was 
vice-president  and  secretary  of  the 
Texas  Petroleum  council,  has  returned 
to  the  Houston  Post  as  oil  editor. 

Brown  Turner,  formerly  reporter  and 
copy  reader  on  the  Nashville  Banner, 
has  accepted  the  position  of  telegraph 
editor  of  the  Evening  Tennessean, 
Nashville.  He  succeeds  .A.  V.  Good- 
pasture,  who  has  been  transferred  to 
the  copy  desk  of  the  Nashville  Tennes¬ 
sean  (morning)  in  order  that  he  may 
devote  additional  time  to  the  study  of 
law. 

Gus  M.  Steinmetz,  editor-in-chief  of 
the  Harrisburg  (Pa.)  Sunday  Courier, 
was  the  principal  speaker  at  the  annual 
summer  meeting  of  the  Harrisburg 
Kiwanis  Club  at  the  Y.  M.  C.  A.  camp 
recently. 

Willard  C.  Chase,  news  editor  of  the 
Lynn  (Mass.)  Item  and  his  son-in-law, 
William  Jaeger  of  the  Item  advertising 
department,  are  on  a  motor  trip  to 
Washington,  D.  C. 


who  was  made  state  editor. 

Miss  Ruth  Maynard,  of  the  Battle 
Creek  (Mich.)  .Moon-Journal  staff,  has 
returned  from  a  vacation  trip  to 
California. 

R.  R.  Clark.  Greensboro  (N.  C.) 
Daily  .Wews  columnist  has  entered  a 
hospital  at  Statesville  for  a  rest  and 
treatment. 

Tom  Brown,  Jr.,  news  etlitor,  Mont¬ 
gomery  (.Ala.)  Advertiser  has  resumed 
work  after  an  absence  caused  by  the 
serious  illness  of  his  wife.  Mrs.  Brown 
is  convalescing. 

Thomas  C.  Cornell,  Salt  Lake  Trib¬ 
une’s  copy  desk,  has  been  appointed 
assistant  state  editor. 

Benjamin  Greenstein,  sports  editor  of 
the  Wilmington  (Del.)  Joumal-Every 
Evening,  has  returned  from  a  vacation 
in  the  Pocono  Mountains. 

Neilsen  B.  O’Rear,  state  news  editor 
Montgomery  (.Ala.)  Advertiser,  has 
returned  from  a  vacation  to  Fort 
Morgan. 

Darrell  N.  Toohey,  of  the  city  staff 
of  the  Springfield  Union,  has  been  made 
conductor  of  the  editorial  page  column, 
“On  The  Firing  Line,”  to  succeed  the 
late  Rudolph  P.  MaePhee. 

.A1  Bennett,  formerly  with  the  Chica¬ 
go  Tribune,  has  joined  the  sports  staff 
of  the  Omaha  (Neb.)  World-Herald, 
replacing  .A1  Wolf,  who  resigned. 

W.  R.  Watson,  who  resigned  as  man¬ 
aging  editor  of  the  Omaha  (Neb.) 
World-Herald  in  May,  last  week  was 
named  chairman  of  the  Omaha  Cham¬ 
ber  of  Commerce’s  waterways  commit¬ 
tee.  Mr.  Watson  arrived  last  week 
from  a  European  tour. 

•Arthur  C.  Davies,  news  editor  of  the 
Wilmington  (Del.)  Joumal-Every 
Evening,  and  Mrs.  Davies  are  spending 
two  weeks  in  Cape  May,  N.  J. 

Rollin  E.  Flower,  stamp  editor  of  the 
Buffalo  Evening  News,  attended  the  an¬ 
nual  convention  of  American  Philatel¬ 
ists  in  Washington,  D.  C.,  last  week. 


Bill  Gaines  Grcemnlle  (S.  C.)  News 
reporter  is  now  supplying  a  daily 
WFBC  (Greenville)  news  broadcast 
Sumner  Ives,  formerly  of  Greenville 
Piedmont  staff,  has  joined  WFBC  staff 
full  time. 

Robert  J.  Kennedy,  for  many  years 
a  member  of  the  staff  of  the  Nm 
York  Evening  World,  the  old  Morning 
Sun  and  the  Globe  and  Commercial 
Adz'ertiscr  is  now  an  assistant  to  Mor¬ 
ton  M.  Milford  director  of  public  re¬ 
lations  for  the  works  program  at  Wash¬ 
ington,  D.  C. 

WEDDING  BELLS 

Leslie  K.  BRONSON.  managing 
s  editor  of  the  Oshkosh  (Wis.)  Daily 
Nortim’cstcrn  to  Mrs.  Elizabeth  Alex¬ 
ander,  Aug.  17. 

Harry  El  wood  Butler,  Roanoke  (Va.) 
Times.  Roanoke,  to  Miss  Frances  Eliza- 
l)eth  Toppin,  at  Harrisonburg,  Va., 
Saturday,  Aug.  17. 

Noel  Houston,  feature  writer  and 
theater  critic  of  the  Oklahoma  City 
Daily  Oklahoman,  to  Miss  Kay  Rep- 
logle,  Oklahoma  City,  Aug.  13,  at  Grace 
Episcopal  Church.  Colorado  Springs, 
Colo.  They  returned  -Aug.  16  to  Okla¬ 
homa  City. 

Robert  G.  Sewell,  Norfolk  (Va.) 
Firginiaii-Pilot  and  the  Norfolk  Ledger- 
Dispatch,  to  Miss  Marjorie  Belle  Dun¬ 
ning  at  -Aulander,  N.  C.,  Aug.  16. 

Walter  Bottcher,  manager  of  the  As¬ 
sociated  Press  bureau  at  Boise,  to  Miss 
Grace  Hicks  of  Twin  Falls  County. 

John  C.  Hadley,  editorial  staff  Or¬ 
ange  (N.  J.)  Daily  Courier,  to  Miss 
Dorothy  Johnson,  formerly  of  the 
Courier  staff,  Aug.  17  at  Orange,  N.  J- 

ZERBE  ON  VACATION 

William  H.  Zerbe  N^cw  York  Herald 
Tribune  photographer  who  celebrated 
51  years  of  picture  snapping  this  spring, 
left  on  Monday  on  his  annual  “busman’s 
holiday”  vacation.  He  has  gone  to 
Yellowstone  Park  to  take  pictures. 
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CHICAGO  TRIBUNE  READERS 
TELL  WHY  THEY  LIKE  NEW 
TYPE  DRESS  OF  INTERTYPE 

•REGAL* 


ACCLAIM  NEW 
EASY  READING 
TRMTYPE 

Unanimous  Praise  Pours  In 
From  Readers 


joined  in  declaring  that  The  Tribune 
was  showing  enterprise  and  consider¬ 
ation  for  its  readers  in  giving  the  pub¬ 
lic  the  benefit  of  improvements  in  type 
face. 

Some  of  the  comments  follow: 

ANDREW  M.  HOWE,  associate  edi¬ 
tor  of  Printers  Ink.— “The  new  type 
makes  the  newspaper  much  more  read- 
abie,  of  course.  I  congratulate  The 
Tribune  on  a  forward  step.  I  prefer 
types  that  open  up  a  page  and  show 
more  white  space.  That’s  what  The 
Tribune  is  now  giving  its  readers.  The 
change  is  in  line  with  the  spirit  of  the 
times.” 


Compliments  and  thanks  came  to 
The  Tribune  yesterday  from  readers 
who  said  they  liked  the  “new  face.” 
Starting  yesterday,  the  body  matter  of 
The  Tribune  was  printed  in  “Regal” 
type,  which  is  larger  and  more  read¬ 
able  than  the  type  formerly  in  use  and 
is  cut  differently  from  any  face  to  be 
found  in  any  other  newspaper. 

The  change  was  made  after  years  of 
experimenting  and  the  new  type  was 
selected  by  a  majority  vote  of  The 
Tribune’s  employees.  The  new  type 
not  only  is  larger  but  it  is  heavier  than 
the  old.  Improvements  in  shape  and 
proportion  have  been  made  in  several 
letters.  There  are  ten  less  lines  to  a 
coiumn  than  formerly.  The  abandoned 
style  was  a  minion  [7  point]  face  on  a 
brevier  [8  point]  slug.  The  Regal  is  7 
point  on  an  8%  point  slug. 

Many  subscribers  called  The  Trib¬ 
une  to  say  they  were  pleased.  Many 
old  time  printers  sent  congratulations. 
Calls  were  made  to  persons  who  had 
been  subscribers  for  The  'Tribune  for 
from  flve  to  thirty  years  to  obtain 
their  views. 

Oculist  Offers  Congratulations 

An  eye  specialist  who  asked  that  his 
name  be  not  used  congratulated  'The 
Tribune  on  its  new  type.  It  is  a  good 
type,  he  said,  and  much  easier  on  the 
eyes.  A  printed  word  is  a  picture,  he 
asserted,  as  the  eyes  do  not  separate  it 
into  letters  but  envision  it  as  a  whole, 
and  the  more  distinct  the  picture,  the 
easier  it  is  for  the  eyes  to  transfer  the 
import  of  that  word  picture  to  the 
brain. 

The  folks  who  find  that  age  is  dim¬ 
ming  their  eyesight  were  most  appre¬ 
ciative,  but  the  younger  generation 


Benefit  to  Community  Health 

DR.  SAMUEL  SHER,  30  North  Mich¬ 
igan  avenue,  eye,  ear,  nose  and  throat 
specialist.— “The  new  type  will  benefit 
that  large  portion  of  humanity  which 
reads  The  Chicago  Tribune.  The 
larger  the  type,  the  less  eye  strain  and 
consequently  fewer  headaches.  There¬ 
fore  the  eyesight  and  generai  health  of 
the  community  will  be  improved  by 
the  change.” 

CHARLES  M.  HAYES,  president  of 
the  Chicago  Motor  club.— “I  was  going 
to  write  'The  Tribune  to  tell  how  much 
I  enjoyed  reading  the  newspaper  this 
morning.  My  eyes  are  getting  old  and 
consequently  it  is  not  so  easy  to  read 
newsprint  as  it  formerly  was,  but  now 
with  the  larger  type  it  will  be  an 
added  pleasure.  I  really  didn’t  appre¬ 
ciate  the  full  value  of  the  change  un¬ 
til  I  saw  the  comparison  of  the  old  and 
new  types.” 

JAMES  S.  PENDER,  5483  Ridgewood 
court,  a  retired  printer.— “It  is  with 
pleasure  that  I  hasten  to  congratulate 
you  on  your  new  ‘dress’  which  ap¬ 
peared  this  morning.  It  is  a  very  read¬ 
able  type,  a  beautiful  type,  and  it 
seems  to  be  a  modern  reproduction  of 
the  popular  type  invented  in  the  19th 
century  by  John  Bodoni,  an  Italian 
type  founder  of  Parma,  Italy.  The  Chi¬ 
cago  Tribune,  the  world’s  greatest 
newspaper,  is  now,  with  its  new  ‘dress’ 
the  most  delightful  and  easiest  news¬ 
paper  in  the  world  to  read.” 

Would  Bead  Tribune  in  Agate 

PATRICK  E.  HAMILTON,  Lake- 
wood,  Mich.,  retired  police  sergeant.— 
“I  have  read  The  Tribune  for  50  years 
and  hope  to  read  it  for  50  more.  I’d 
read  it  no  matter  how  fine  the  print. 


but  now  that  the  type  is  larger  and 
easier  on  the  eyes,  you  may  be  sure  I 
won’t  miss  much  in  it.” 

O.  W.  BU'TTS,  4426  Lowell  avenue, 
member  of  the  Old  Time  Printers’  as¬ 
sociation.— “The  Tribune  took  a  big 
step  forward  this  morning.  I  worked 
as  a  printer  for  the  Chicago  Daily 
News  for  45  years  and  3  months  and 
we  used  to  set  newspaper  type  in  non¬ 
pareil  or  6  point  type;  now  it  is  7  point 
on  an  8V^  point  slug.  I  must  say  that  it 
was  a  pleasure  to  read  The  'Tribune 
today  with  its  new  type.  It’s  going  to 
be  tough  on  the  oculists  but  better  for 
everyone  else.” 

MRS.  NORA  KEOUGH,  207  North 
Lockwood  avenue.— “Sure,  I  noticed 
the  new  type  the  first  thing  when  I 
looked  at  'The  'Tribune  this  morning. 
It  is  fine  and  I  like  the  change  very 
much.  I  get  a  lot  of  enjoyment  by  read¬ 
ing  'The  'Tribune  every  morning.  We 
have  been  subscribers  for  a  great 
many  years.  Thanks  for  making  it 
easier  to  read.” 

Note  Industry’s  Progress 

MRS.  F.  E.  TILT,  120  North  Laurel 
avenue.  —  “The  'Tribune  was  easy 
enough  to  read,  but  now  that  you  have 
started  using  a  larger  type  we  appre¬ 
ciate  your  interest  in  making  it  easier 
for  us  to  read  the  paper.” 

MICHAEL  COLBERT,  424  Melrose 
street,  member  of  the  Old  Time  Print¬ 
ers’  association.  —  “When  I  went  to 
work  for  'The  'Tribune  as  a  printer  in 
1880  we  set  type  by  hand  and  we  used 
nonpareil  [6  point]  type.  Then  we 
came  to  use  minion  but  the  style  of 
type  depended  on  the  number  of  pages 
to  be  set.  A  twelve  page  paper  was  a 
big  one  in  those  days.  I  have  seen  the 
progress  made  in  the  printing  trade 
and  I  am  glad  to  see  'The  'Tribune 
making  progress.  I  had  to  quit  'The 
Tribune  a  few  years  ago  because  my 
eyesight  became  bad  but  was  able  to 
see  and  appreciate  the  change  in  the 
type  this  morning.  It’s  a  change  for 
the  better  and  for  the  good  of  all  con¬ 
cerned.” 

Doctor  Approves  Change 

DR.  F.  ANDERSON,  1158  North 
Lorel  avenue.— “The  type  of  'The  'Trib¬ 
une  was  very  fine,  clear  and  distinct 
today  and  I  appreciated  the  change.  I 
suffer  from  an  astigmatism  and  the 
new  type  helps  my  eyes.  It  is  quite  an 
improvement.” 


MRS.  FRANCES  TALLMADGE,  of 
12140  Eggleston  avenue.— “Just  to  tell 
you  I’ve  read  The  Tribune  as  per 
usual  this  morning  and  like  the  new 
print.  You  see,  I’m  in  my  ‘second  child¬ 
hood’— 77,  and  thought  the  other  day 
my  glasses  needed  to  be  changed  as 
The  'Tribune  is  about  all  I  read,  but  I 
changed  my  mind.  Thanks  for  the 
change.” 

MRS.  HARRY  McNAIR,  5124  Hyde 
Park  boulevard.— “'The  Tribune  was 
very  good  and  very  easy  to  read  this 
morning  and  I  noticed  that  it  seemed 
a  bit  improved  but  I  didn’t  happen  to 
read  the  story  telling  about  the 
change  in  the  type.  However,  I  am 
glad  the  type  is  larger  and  it  is  going 
to  stay  that  way.” 

MRS.  E.  H.  LILLIENFELD,  5247 
University  avenue.— “It’s  a  fine  new 
type  and  we  appreciate  the  interest 
The  Tribune  is  showing  in  its  sub¬ 
scribers.  We’re  going  to  continue  to 
like  The  Tribune  with  its  new  face.” 

The  Ones  Who  Benefit 

MRS.  C.  F.  GOODWILLIE,  416 
Barry  avenue.— “I  noticed  the  change 
the  first  thing  about  the  paper  this 
morning  and  I  certainly  like  the  new 
type  much  better  than  the  old.  We  are 
the  ones  who  benefit.” 

MRS.  BENJAMIN  F.  MEYER,  5211 
University  avenue.— “We  had  no  com¬ 
plaint  about  the  old  type,  but  we  think 
the  new  type  is  far  better.  It’s  a  fine 
type  now,  easily  read.” 

JAMES  S.  HARDY,  988  Oak  drive, 
Glencoe.— “The  new  type  face  of  'The 
Tribune  is  a  fine  improvement  over 
the  more  difficult  and  smaller  face  and 
much  easier  on  the  eyes.  Having  been 
a  printer’s  devil,  and  later  graduating 
to  editorial  and  other  work  on  a  coun¬ 
try  newspaper,  this  change  makes 
reading,  in  advanced  years,  a  real 
pleasure.  We  have  read  The  'Tribune 
over  40  years  and  find  it  a  necessity  in 
the  home.” 


The  news  type  shown  above  is  7- 
point  Intertype  Begai  No.  1,  set  on 
an  8 '/z -point  body.  This  is  the  new 
Intertype  news  face  now  being  used 
by  the  Chicago  Tribune.  Another 
new  size,  Begai  No.  2,  is  available 
for  those  who  want  a  larger  face. 
This  paragraph  is  set  in  the  8-point 
Begai  Bold  No.  2. 


Modern  Intertype  News  Types  PromoteCireulation  Growth 

INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN,  N.  Y. 
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By  JACK 

Another  chapter  of  memorable 
achievement  is  addetl  to  tlie  his¬ 
tory  of  newspaper  photography.  Tlie 
notalrle  event  is  the  coverage  of  the 
Rogers-Eo.st  crash  in  the  .\laskan 
wilds.  Cliarles  Brower,  “King  of  the 
.Arctic,"  a  trader  and  whaler,  together 
w'ith  IDr.  Henry  Oreist,  a  missionary 
physician,  man  iged  to  obtain  the  first 
]>hotos  at  the  scene  of  the  crash  and 
score  a  beat  whicli  can  rank  with  tlie  iK-st. 

Considering  that  these  men  are  not 
professional  news  photographer.s,  but 
men  who  have  made  photography  a 
hobby,  tlie  results  have  been  most 
gratifying.  Their  task  was  by  no  means 
an  easy  one.  Without  the  aid  of  modern 
equipment  such  as  we  have  on  up-to- 
date  pajiers,  and  with  rain  and  fog  to 
hamper  their  work,  their  pictures  are 
a  credit  to  the  efforts  and  study  these 
men  gave  to  their  hobby. 

The  pictures  were  taken  with  a  3a 
Kinlak  using  roll  film  of  ordinary  type 
and  we  learn  that  not  a  bad  exposure 
was  found  in  any  of  the  rolls.  The 
films  were  flown  back  to  San  Fran¬ 
cisco  re<iuiring  four  changes  in  planes. 
The  rolls  were  developetl  in  Frisco  and 
sent  over  the  wires  by  the  Associated 
Press  to  all  wirephoto  subscribers,  ap¬ 
pearing  many  hours  before  any  com¬ 
petitors  in  most  of  the  large  cities. 

It  is  on  rare  occasions  that  the  A.  P. 
carries  a  credit  line  giving  a  photog¬ 
rapher’s  name.  (living  to  Brower  and 
Greist  the  credit  for  the  photos  as  rec¬ 
ognition  for  their  splendid  services  was 
a  just  irilnite.  An  'uteresting  detail 
which  sometimes  spoils  the  chances  of 
making  such  beats  possible  is  the  mat¬ 
ter  of  financial  arrangements.  Often 
pictures  are  held  up  until  satisfactory 
terms  have  been  concluded.  Witli 
Brower  and  Greist,  it  is  learned,  that 
neither  of  these  men  took  the  matter 
of  money  into  consideration.  They  are 
not  salaried  staff  correspondents,  but 
have  in  the  past  covered  assignments 
for  the  A,  P.  The  past  dealings  must 
have  been  satisfactory,  hence  the  con¬ 
fidence  these  men  had  in  sending  those 
valuable  pictures  without  regard  to 
billing. 

This  is  not  the  first  case  on  record 
where  a  large  news  organization  or 
newspaper  has  been  trusted  to  do  the 
right  thing  w'ith  the  photographer. 
Tlie  Nen/  York  Daily  Xezt's  was  most 
generous  with  the  man  who  made  the 
pictures  of  the  sinking  Vestris.  News¬ 
papers  and  syndicates  will  do  well  to 
encourage  the  free  lance  in  obscure 
and  remote  places.  Anything  can  hap¬ 
pen  tomorrow’  and  the  use  of  the  free 
lance  might  serve  to  obtain  another 
beat.  It  is  a  fact  that  many  free  lance 
photographers  are  equippetl  with  the 
most  modern  apparatus,  giving  assur¬ 
ance  that  they  are  ready  to  meet  any 
emergency.  The  publication  in  news-  ; 
papers  throughout  the  country  of  the  j 
Brower  and  Greist  feat  will  cause 
many  a  free  lance  amateur  to  awaken  to  ! 
the  possibilities  of  their  cameras.  1 

♦  *  *  I 

CITING  a  case  of  reverse  conditions,  i 
in  which  a  paper  in  a  small  com-  i 
munity  in  Pennsylvania  could  have  ; 
gained  wide  attention,  is  the  human  in¬ 
terest  story  of  an  old  horse  and  its 
owner.  This  town  had  a  horse  which 
had  passed  its  fiftieth  birthday.  Its 
owner,  a  minister,  had  spread  the  tale 
among  his  flock,  even  offering  proof  of 
the  fact  to  substantiate  what  seemed  an 
exaggerated  story.  The  minister  him-  | 
self  was  worth  a  story.  He  was  asked  | 
to  resign  in  order  that  a  younger  man  j 
might  take  over  the  parish  he  had  ! 
served  for  25  years  or  more.  Not  a  line  | 
alxiut  either  the  horse  or  the  minister  i 
was  printed  until  one  day  a  New  York 
paper  received  a  tip  from  one  of  its 
subscribers  about  the  horse.  An  in¬ 
vestigation  showed  that  a  50  year  old 


PRICE 

horse  was  something  rare.  With  a  little 
doubt  as  to  the  existence  of  the  horse, 
a  photographer  was  assigned  to  cover 
the  story.  The  cameraman  selected 
was  chosen  because  of  his  ability  to 
write  a  story  as  well  as  take  pictures. 
The  facts  of  the  story  held  up  and  the 
following  day  pictures  of  the  horse 
and  its  minister  owner  were  published 
ii.  New  York  City  along  with  reinirts 
from  noted  horse  authorities.  The 
story  became  national  even  to  the  jioint 
where  the  minister  was  invited  by 
various  societies  to  exhibit  his  horse. 

Here  was  an  example  of  what  hap¬ 
pens  when  the  local  paper  is  not  alive 
to  its  own  possibilities.  There  are 
many  features  whicli  small  newspapers 
could  dig  up  right  in  their  own  back¬ 
yards  if  they  will  browse  alnnit.  If  a 
good  story  is  found,  get  the  photo¬ 
grapher  busy.  It  is  possible  that  some 
of  the  pictures  will  provide  an  in¬ 
creased  revenue,  or  at  least  help  in 
meeting  the  cameraman's  exi>enses. 

It  is  extraordinary  to  note  how 
many  of  the  recent  outstanding  news- 
piitures  that  have  been,  made  with 
non-professional  apparatus.  It  is  nat¬ 
ural  to  assume  tliat  had  lietter  and 
more  modern  outfits  been  employed, 
better  results  photographically  would 
have  been  obtained.  It  is  wise  to  play 
safe,  a  gocnl  camera  and  outfit  is  really 
cheapest  in  the  long  run. 

It  takes  more  than  glory  alone  to 
satisfy  the  photographer. 

*  * 

TO  the  news  photographers  through¬ 
out  the  country;  Will  you  please 
send  to  this  department  your  best  shot, 
together  with  a  little  story  as  to  how 
you  made  it.  From  time  to  time  such 
photographs  will  be  reproduced  in  this 
column  with  comment  as  instruction 
and  encouragement  to  others.  There 
will  also  appear  here  all  information 
concerning  new  developments  in  the 
field  of  press  photography.  If  you  have 
a  pniblem.  submit  it.  It  will  be  care¬ 
fully  considered  and  answered. 

♦  *  ♦ 

AG. — Your  pictures  are  excellent. 

•  They  are  artistic  enough  for  mag¬ 
azines  like  Tini.')i  (S'  Coitiitry,  I'ogne, 
Harpers.  However  they  lack  the  news 
punch  required  by  dailies.  The  gravure 
sections  want  features  having  news 
value.  Thank  you.  Will  be  glad  to 
see  more  of  your  work. 

*  •  * 

LT. — Practically  all  papers  use 
•  society  pictures.  If  you  are  lucky 
enough  to  crash  Bailey’s  Beach,  and 
live,  the  Congressional  Aledal  is  an  ap¬ 
propriate  decoration.  This  beach  is  the 
last  stronghold  of  society  that  has  suc¬ 
cessfully  withstood  the  assaults  of  news 
cameramen.  But  there  is  hope.  Morgan 
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and  Rockefeller  have  capitulated  to  the 
camera.  Perhaps  Bailey’s  will  some  day 
surrender.  Good  luck  to  you. 

*  *  * 

JR. — The  candid  cameras  will  be 
•  discussed  in  some  detail  in  the  near 
luture. 

«  «  « 

RS. — Hugh  O'Neil  covered  the 
•  Si>anish-.\merican  War  and  made 
a  tine  job  of  it.  The  Culians  by  some 
mistake  (according  to  O’Neil)  jailed 
him  as  a  spy.  He  worked  a  o;4  x  854 
reflex  camera.  Comiiared  to  the  candid 
cameras  in  use  today  it  looks  like  a 
horse  car. 

Reporter  Helps  Cover 
Tragedy  in  Own  Family 

Mrs.  R.  B.  Wilroy,  reiwrter  for  the 
Memphis  Commercial  Appeal,  unknow¬ 
ingly  played  a  minor  part  in  covering 
the  drowning  of  her  own  daughter  on 
•Vug.  11,  in  the  Mississippi  River. 

It  was  Mrs.  Wilroy  who  answered 
the  city  desk  phone  when  an  e.\citetl 
voice  informed  her  that  two  young 
people  had  just  been  drowned  at  a  river 
lieach,  locked  in  each  other’s  arms. 
They  had  not  lH“en  identified,  and  Mrs. 
Wilroy  switched  the  call  to  the  ixilice 
reiHirter. 

It  was  not  for  several  hours  that  she 
learned  one  of  the  two  victims  was 
her  daughter.  Miss  Lula  Belle  Wilroy, 
24,  once  a  member  of  the  Commercial 
.ApiK-al’s  staff.  Her  escort  had  been 
teaching  her  to  swim  when  they  dropiied 
into  a  "step-off’’  and  were  swept  away 
by  the  current. 


WAGE  DISPUTE  SETTLED 

Paul  H.  Douglas  of  the  University 
of  Chicago,  local  arbitration  board 
chairman  in  the  case  of  Cary  (Ind) 
Post-Tribune  vs.  Gary  Tyjio'graphical 
Union  No.  590,  denied  the  union's  de¬ 
mand  for  an  increase  in  hourly  rates 
of  13.4  jier  cent  for  day  work  and  14  g 
per  cent  for  nights.  The  award,  an- 
nouncetl  this  week,  provides  for  an  in¬ 
crease  of  two  cents  per  hour  in  both 
day  and  night  rates.  It  is  effective 
from  June  1,  1935  to  Dec.  31,  19.16.  New 
hourly  rates  arc  $1,263  and  $1,327  for 
day  and  night  work  resiiectively. 
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As  an  effective  dealer 
aid  in  this  active  market, 
the  Journal-Bulletin  in 
combination  9ive  you 
a  widely  distributed 
circulation  totalin9 
137,327. 
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Adrertineti  Nationalltf 
Ford  Dealers  Advertise  Loeally 


in  the  Same  Aiedium 

For  yearn.  Ford  automoliiU^n  have  Iseeii 
natioiially  advertintnl  in  The  Christian 
Se.ienee  Monitor.  I..anl  yt^ar  1223  udvertise- 
ments.  placeel  in  the  Monitor  by  dealers  in 
various  loealities.  featured  “Foril”  and 
“l.ineohi'’.  This  illiistratt^s  liow  the  Monitor 
not  only  gives  national  advertisers  a  eireii- 
lation  of  unusual  value,  hut  also  olTers 
nation-v>ide  point  of  sale  advertising  at  no 
added  ex|M‘nse. 
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LINOTYPE* 


35%  WIDER  FACES 

ON  THE  SUPER-DISPLAY  LINOTYPE 


Faces  os  large  as  this  run  in  Extra 
Range  magazines,  exclusive  feature 
of  the  new  Super-Display  Linotypes, 
Models  27  and  28.  Normal  36  point 
and  condensed  faces  up  to  60  point 
run  in  the  regular  72-channel  layout. 


MERGENTHALER 

LINOTYPE 

COMPANY 

Brooklyn,  New  York 

Son  Francisco  •  Chicago  •  New  Orleons 
Conadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 


EASY  TO  HANDLE 

In  spite  of  its  35%  greater  width,  the  Ex¬ 
tra  Range  magazine  is  actually  lighter  than 
the  standard  width  brass  split  magazine. 
There's  a  new  construction,  too,  that  makes 
it  easier  to  change  magazines.  As  the  mag¬ 
azine  slides  forward,  it  engages  a  swinging 
bracket  which  supports  the  magazine  in 
convenient  position  for  removal. 


SET  ENTIRELY  ON  THE  MODEL  LINOTYRE  IN  THE  METRO  AND  ERBAR  FAMILIES 
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Spokane  Paper*  Expand  Home-Makers  Becomes  Promotion  Manager  o(  TsU. 


C.  W.  ORCUTT  TO 


Service  Bureau 

(.Special  to  Editos  &  Publisher) 
Spokane,  Wash.,  Aug.  19 — The 


Touche  played  important  parts  in  their  growth.  to  Editor  &  Publisher) 

Dear  MR.  french :  txiok  is  issued  bv  the  Journal  of  Spokane,  Wash.,  Aug.  19 — The 

In  your  issue  of  August  10  you  Commerce  of  New  York.  The  nine  Spokesman-Rct’icw  and  Spokane  Chron- 

(|uote  Mr.  Lauver,  promotion  manager  articles  are  reprints  from  the  series  icle  are  installing  model  kitchens  in  the 

of  the  ^Philadelphia  Daily  News  as  say-  which  ran  recently  in  that  newspaper  home  economics  department.  Estelle 

ing  that  the  department  store  type  of  which  were  written  by  Alexander  Calkins,  known  professionally  as  Dor- 

circulation  promotion  advertisement,  Sharton,  publisher;  and  Harry  W.  othy  Dean,  has  been  appointed  home 
originated  with  the  St.  Louis  Star-  Stenerson,  market  editor.  Soon  a  sec-  economics  specialist  of  the  two  publi- 


ted  with  the  St.  Louis  Star-  Stenerson,  market  editor.  Soon  a  sec-  economics  specialist  of  the  two  publi- 
but  was  used  in  the  East  first  series  of  articles  on  the  same  theme  cations.  She  is  a  graduate  in  home 


by  his  newspaper. 


will  appear  in  the  Journal  of  Com-  economics  of  Oregon  state  college,  won 


At  least  12  years  ago  Tlie  Detroit  fierce  and  these  will  be  reprinted  as  her  master’s  degree  from  the  college  in 


News  published  an  identical  series  of  Volume  11. 

circulation  promotion  advertisements.  _  „  .  „ 

In  fact  I  had  Mr.  Hildreth,  then  adver-  Casey  to  Hearst  graduate  dietitian’s  certificate  in  1932. 

tising  manager  of  Crowley  &  Co.,  In  case  you  haven’t  heard  it  from  some  To  provide  ample  space  for  the  new 

Detroit  department  store,  and  Mr.  other  source,  you  may  lie  interested  in  home-makers’  service,  the  newspapers 

Yonker,  advertising  manager  of  the  J.  knowing  that  Harry  Casey,  for  many  have  taken  2391  square  feet  of  floor 
L.  Hudson  Company,  another  leading  years  promotion  manager  of  the  Scripps-  space  on  the  fourth  floor  of  the  Chron- 
Detroit  department  store,  make  the  lay-  Howard  newspapers,  has  resigned  that  icle  building. 

outs  for  these  advertisements.  position  and  has  liecome  general  pro-  rniQr'ns*  nu/NQ  i  T^moiiP 


1931,  and  did  special  work  at  the  Uni¬ 
versity  of  Washington  to  receive  a 
graduate  dietitian’s  certificate  in  1932. 
To  provide  ample  space  for  the  new 


Detroit  department  store,  make  the  lay¬ 
outs  for  these  advertisements. 


Editor  &  Publisher  found  this  motion  manager  of  the  Hearst  news-  CKlaCOM  OWNa  L.  1.  UKUUr 
series  so  noteworthy  that  it  devoted  a  papers,  a  newly  created  position.  No  Bronson  W.  Griscom,  vice-president 
page  article  to  it.  I  can  not  recall  one  as  yet,  as  far  as  we  know,  has  been  oi  the  Township  Press,  with  papers  in 
whether  we  published  this  series  in  named  to  succeed  Mr.  Casey.  ...  In  Nassau  county.  Long  Island,  N.  Y.,  has 
1923  or  1925.  It  would  take  too  much  addition  to  being  a  good  promotion  man,  purchased  the  interest  of  Barklie  Henry, 
time  to  search  for  copies  in  10  or  12  Casey  is  a  first-class  musician.  The  formerly  president  and  publisher.  Mr. 
years  accumulation  of  daily  files  but  piano  and  the  organ  are  more  than  hob-  Griscom  now  becomes  president  and 
since  you  publish  a  weekly  you  may  liies  with  him.  He  was  for  years  a  pro-  publisher  of  the  Township  Publications, 
care  to  look  this  article  up.  fessional  church  organist  and  still  does  consisting  of  Manhasset  Press,  Far- 

Very  truly  yours,  a  lot  of  plaving,  mostly  for  his  own  mingdale  Post,  Hicksz’ille  Leader,  Ros- 

J.  Albert,  and  his  friends’  enjoyment.  /.vw  Roros,  Great  Neck  Record,  IVillis- 

Promotion  Managerj  ♦  ♦  *  ton  Post,  Glen  Coxfe  Adz^ance,  Pert 

Detroit  News.  Martin  of  St.  Louis  Washington  Times,  Oyster  Bay  Enter- 


cart  to  look  this  article  up. 

Very  truly  yours, 

J.  Albert, 

Promotion  Managerj 
Detroit  News. 
For  Editor  &  Publisher  we  will  say 
that  it’s  too  hot  to  look  up  the  files  of 


Martin  of  St.  Louis 


will  take  Mr.  Albert’s  word  for  it.  For 
ourselves,  we  will  say  that  we  didn’t 
know  Editor  &  Publisher  or  news¬ 
paper  promotion  12  years  ago  and  never 
saw  the  Detroit  News  ad.  But  we,  too, 
will  take  Mr.  Albert’s  word  for  it.  To 
Mr.  Albert  we  will  doff  our  hat,  not 
only  for  originating  the  idea  (unless 
someone  else  puts  in  an  older  claim), 
but  also  for  being  in  newspaper  promo¬ 
tion  long  enough  to  have  started  some¬ 
thing  12  years  ago.  To  Mr.  Lauver  all 
this  is  probably  as  much  news  as  it  is 
to  us.  He’s  been  a  promotion  manager 
for  4  years  only.  To  all  promotion  men 
this  raises  this  question,  “How  new  is 
a  new  idea?” 


Service  Bureau  graph  Enterprises 

in  their  growth  Editor  fk  Publisher)  C.  W.  Orcutt,  managing  editor  of  iK. 

y  tht  Journal  of  Spokane  Wash.,  Aug  19--The  Bloomington  W  PantagrZh  t 
fork.  The  nine  Spokesman-Reytew  and  Spok^ie  Chron-  seven  years,  has  been  appoinfed^^ 
from  the  senes  tele  are  installing  model  kitchens  in  the  Pronio. 

tion  manager  and 
‘mef  of  coordim.  > 
tion  of  the  Hit,.  I 
rxsburg  (Pi)| 
Telegraph  news.' 
papers  and  jf. 
filiated  ente- 
prises,  inclodiiig ; 
two  newspapers  | 
two  radio  sn- ' 
tions,  the  Tele 
graph  Press  ( 
c  o  m  m  e  reij 
plant)  and  ft 

has  resigned  that  icle  building^ _  C.  W.  Orcutt  livery  Serv^ 

liTHeTrTt^newr  GRISCOM  OWNS  L.  I.  GROUP  _  1"^. 

he  hfearst  news-  ^xr  c'  ■  ■  Orcutt,  24  years  m  newspasr 

ed  position.  No  Bronson  W.  Griscom,  vice-president  business,  started  his  career  as  a  ^ 

;e  know,  has  been  of  the  Township  Press  with  pa^rs  in  bov  on  the  La  Porte  1^, 

Casey.  ...  In  Nassau  county.  Long  Island,  N.  has  herald,  and  rose  to  be  circulation  •!. 

.d  promotion  man,  purchased  the  interest  of  Barklie  Henry,  ^  Qn  ^^e  South  Bend  (Sn 

i  musician.  The  formerly  president  and  publisher.  Mr  News-Times,  he  advanced  from  m 

■e  more  than  hob-  Griscom  now  becomes  president  and  porter  to  telegraph  editor.  In  1921  k 

s  for  years  a  pro-  publisher  of  the  Township  Publications,  ^^itor  of  the  Litna  (Ohio)  GaJ, 

list  and  still  does  consisting  of  Manlmssct  Press.  Far-  ^nd  was  one  of  the  voungest  edho '  ! 

stly  for  his  own  xrnngdale  Post,  Nxcksz’tlle  Leader.  Ros-  of  a  daily  newspaper'  in  the  United 

ment  'V»  Nezvs,  Great  Neck  Record,  Wtlhs-  states 

*  ’  Advimce,  Pert  ^e  'later  held  editorial  positions  on 

1.  Louis  the  Akron  Times-Press,  Milzuttke 

49th  State  of  the  t  ^  i  T  lyisconsin  Nezvs  and  Chicago  Tribunt 

f,  nack.  Mr.  Griscom  now  owns  all  the  _ 

Ucmocrat.  Doug  preferred  stock  and  80  per  cent  of  the  MARsm  di-iviki/'  r-rkssRsicctnum 
still  remains  the  common  stock.  The  balance  of  the  com-  NAMED  BOXING  COMMISSIONER 
prouaest  tiling  m  owned  by  Henry  Root  George  H.  Payne,  national  advtrtis- 

his  pr^otion  ca-  stern,  F.  Trubee  Davison  and'  David  ing  manager  of  the  San  Jose  (CaL) 

rere.  B^  he  has  Dows.  Nezvs  and  son  of  the  publisher,  G.  Lo- 

done  so-"**  other - Pavne,  has  been  appointed  by  (jot- 

good  promotion,  KNICKERBOCKER  TO  ETHIOPIA  ernor  Merriam  of  California  to  thf: 
too,  notably  on  h.  R.  Knickerbocker,  foreign  corre-  post  of  boxing  commissioner  for  thtl 
color  advertising  spondent  of  International  News  Service,  state,  a  position  eagerly  sought  by  1 1 
and  on  classified  sailed  Aug.  21  to  cover  the  prospective  dozen  or  more  famous  men  in  thti 


.1  .in.u  c.  f  prise-Pilot  and  the  North  Shore  Alma 
EMEMBER  the  49th  State  of  the  '  »»..  _ _  _ _  ..n 


12  years  ago.  But  Editor  &  Publisher  iT/^rt^^’  creat*^  H^s^tnr^rMnain^^the  stock  and  80  per  cent  of  the 

will  take  Mr.  Albert’s  word  for  it.  For  ^  ^  ^  ^  i  fi*-*  common  stock.  The  balance  of  the  com- 

- ..1...,  ...„  -u..  ....  proudest  thing  m  ^  ^  by  Henrv  Root 


Mr.  Griscom  now  owns  all  the 


rere.  But  he  has 
done  so-"**  other 
good  promotion, 
too,  notably  on 
color  advertising 


KNICKERBOCKER  TO  ETHIOPIA 

H.  R.  Knickerbocker,  foreign  corre¬ 
spondent  of  International  News  Service, 


and  on  _  classified  sailed  Aug.  21  to  cover  the  prospective 


advertising. 


war  in  Ethiopia.  The  night  before  he  sporting  world.  During  the  legislative' 


i  raises  this  question,  "How  new  is  w,' 

lew  idea?”  Douglas  V.  Martin  Washington  Lni- 

*  *  *  versity.  Was 

.  J  .  .  news  editor  of  the  undergraduate  paper 

Advertising  History  there.  Is  at  present  in  charge  of  the 

'  you  haven’t  got  a  copy  of  “.\ccom-  .\lumni  Fund  of  his  University,  a 
plishments  of  Advertising”  get  one.  thankless,  hopeless  job  if  there  ever  was 
tells  what  advertising  has  done  for  one.  Graduated  in  1915.  Is  married, 
le  of  the  biggest  advertisers:  Col-  Has  two  sons.  Douglass  III,  thirteen 


•  name  sailed  he  was  interviewed  by  Barry 

IS  Douglass  V  ass  Paris,  I.N.S.  editor,  over  a  nation-wide 
Martin,  Jr.  Born  egg  network, 
in  Fort  Worth, 

Texas.  41  years  j 


session  at  Sacramento  the  Governor 
and  Mr.  Payne  struck  up  a  friendship 
which  resulted  in  the  appointment 


Advertising  History 

IF  you  haven’t  got  a  copy  of  “.Accom¬ 
plishments  of  Advertising”  get  one. 
It  tells  what  advertising  has  done  for 
nine  of  the  biggest  advertisers:  Col- 


Accomplishments 

of 

Advertising 


gate-Palmolive-Peet ;  Goodyear ;  Cluett  years  old ;  and  John  Sykes,  ten  years 
Peabody,  Continental  Can,  .Axton-  old. 

Fisher  Tobacco  Co.,  Borden,  Pepperell,  h'or  a  while  he  was  manager  of  the 
Bristol-Myers,  Best  Foods.  It  traces  copy  and  service  department  of  the 
the  history  of  these  concerns,  tells  of  Nelson  Chesman  Agency.  He  was  a 

the  part  played  by  advertising,  repro-  reporter  on  the  St.  Louis  Republic. 

- iv  Since  1921  he  has  held  the  job  of  pro- 

[-1  motion  manager  of  the  St.  Louis 

13  Globe-Democrat.  His  department  con- 

sists  of  himself  and  a  woman  assistant. 
Together  they  take  care  of  all  the  pa- 
Accomplishments  •  per's  promotion. 

f  He  has  written  and,  what  s  more, 

has  had  published  at  least  one  book. 
Advertising  ?  a  little,  illustrated  volume  telling  how 

:i  to  make  childbirth  easy  for  fathers  and 
H  called  “Advice  to  Expectant  Fathers.” 

..  *•.  ■  uj  To  his  surprise,  the  book  enjoyed  a 

_  In  brisk  sale  in  St.  Louis,  though  the 

;  !  birthrate  there  is  only  normal.  He 
I  i  hopes  some  day  to  write  a  really  good 
i  book. 

1  V  ♦  ♦ 

j  Hearst  Campaign 

By  this  time  you  have  certainly  no- 
I  ticed  the  big  new  promotion  campaign 
I  for  the  Hearst  newspapers.  With  at¬ 
tractive  photographs,  pleasing  illustra- 
,  tions  and  a  minimum  of  te.xt  matter 
'■  ■  ~  J  ^be  ads  remind  advertisers  of  the  power 

duces  typical  examples  of  recent  ads.  of  the  Hearst  chain.  "Hiey  dont  try 
You  see  here  the  first  Colgate  adver-  to  prove  it,  or  reason  it,  or  give  any 
tising  (unillustrated;  one  column  by  facts  about  it.  They  take_ it  for  granted 
two  inches;  most  prominent  line  “Soap,  and  just  remind  you  of  it.  We  aren’t 
Mould  &  Dipt  Candles”;  most  interest-  showing  you  any  reproductions  here 
ing  line,  “N.  B.  The  highest  price  because  you  can  see  the  originals  in  so 
given  for  tallow”).  Yoa  see  an  early  many  places.  The  schedule  is  an  ex- 
Goodyear  ad  showing  a  tire-equipped  tensive  one  and  includes  frequent  in¬ 
carriage  wheel.  And  the  first  Borden  ad  sertions  in  many  trade  papers.  They 


on  condensed  milk. 

You  learn  how  the  concerns  started. 


were  prepared  by  Arnold  Brakey  of  the 
Rodney  Boone  Organization  .  .  .  beg 


the  changes  they  have  undergone,  their  pardon,  of  the  Hearst  International  Ad- 
present  activities;  the  men  who  have  vertising  Service — Allen  French. 


NOW  AVAILABLE 

EDITOR  &  PUBLISHER’S 

Semi'Annual  Index 

(January  to  June,  1935) 

We  now  |have  available  [extra]  copies  [of 
Editor  &  Publisher’s  Semi-Annual  Index. 
The  Index,  carefully  and  thoroughly  com¬ 
piled,  will  serve  as  a  complete  and  compact 
historical  summary  of  the  newspaper,  ad¬ 
vertising  and  publishing  events  of  the  first 
half  of  1935. 

Having  more  than  40  pages,  this  Index  is 
printed  and  trimmed  to  Editor  &  Pub¬ 
lisher  size.  It  can  be  easily  inserted  in 
your  personal  file  or  kept  for  ready  reference. 

Single  copy  of  Index  $2.50;  additional 
copies  $2.00  each. 

The  supply  is  limited.  Order  at  once. 

EDITOR  &  PUBLISHER 

Suite  1700  Times  Bldg.,  New  York,  N.  Y. 


Editor  Publisher  for  August  2  4,  1  935 
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Selling  The  Classified  Pages 

By  L.  P.  UKELY 


\  SHt)KT  sentence  cont'ined  in  a 
two-page  letter  received  from  W  . 
M  Becker,  classified  advertising  man¬ 
ager  of  the  Uric  Daily  Times,  reads: 

"The  members  of  the  Krie  Realtors 
Board  have  gone  on  record  100  per  cent 
for  the  idea." 

And  thereby  hangs  a  tale  ot  an  un- 
usuallv  clever  advertising  idea  which  has 
already  proved  successful  for  the  Erie 
Times  classified  department,  and  forth¬ 
with  began  to  prixluce  pleasing  results 
for  local  realty  brokers,  builders,  hnan- 
cial  institutions,  and  building  supply 


houses. 

Mr.  Beckers  reward  m  advertising 
is  a  page  a  week,  the  first  one  having 
apeeared  the  latter  jiart  of  last  month. 
These  pages  are  made  up  to  resemble 
editorial  matter,  although  th^-  are  in 
no  wise  misleading.  In  the  folio  line, 
the  word  “classified’’  is  set  once  in  agate 
bold  face  caps. 

In  72  point  head  type,  this  streamer 
stretches  across  the  page  in  two  lines: 

FHA  Provides  Home  Financing 
Plan  in  Simple,  Easy  Monthly 
P.\Y.MENTS. 

Below  the  head,  in  a  space  ten  inches 
wide  and  eight  deep,  and  centered,  is 
a  pen  and  ink  drawing  of  a  story-and- 
a-half  home,  with  this  caption  above  it: 

"The  Erie  Daily  Times  Presents — 

“An  English-Type  House  With  a 
XoRMAN  Feeling. 

“To  Be  Built  For  $5,744.” 


*  *  * 


YOU  will  note  that  the  illustration  is 
ten  inches  (or  five  columns)  wide 
and  centered.  The  three  remaining 
columns  are  consumed  by  18-em  columns 
on  either  side  which  will  be  mentioned 
in  later  i«ragraphs. 

Ten-point  explanation  beneath  the 
elevation  cut  is : 

"This  home  can  be  yours.  If  you 
earn  approximately  $2(XJ  a  month,  the 
United  States  government  will  aid  you 
in  financing  it  for  $56.37  a  month.  This 
includes  everything  such  as  interest, 
principal,  fire  insurance,  and  taxes. 
Vour  only  added  e.xpense  is  the  upkeep 
which,  since  it  is  a  new  and  modernly 
designed  living  machine,  should  be  ex¬ 
tremely  low.” 

*  *  « 


"I'lill  Description  of  Interior,  E.xtcrior 
of  Home  Is  (iiven. 

"(.'harming.  Modern  House  Can  Be 
Built  h'or  Little  Money  With  U.  S. 

( iovernment  Aid.” 

*  *  * 

At  the  conclusion  of  this  article,  a 
three-inch  single-column  box  is 
used  aixiut  "Erie’s  Builders.”  Although 
names  are  not  mentioned  here,  the  boxed 
liaragraphs  serve  to  introduce  readers  to 
contractors  and  builders  who  are  listed 
on  the  page  and  who  are  sincere  in  their 
efforts  to  perform  a  faithful  service  to 
enable  Erie  to  grow.  These,  and  the 
building  material  dealers  referred  to, 
are  whole-heartedly  recommended  by  the 
Daily  Times. 

At  the  bottom  of  these  columns  is 
a  two-inch  double-column  box  titled, 
“Architects  To  .'Xid  You.”  It  begins ; 

“Members  of  the  Northwestern  Penn¬ 
sylvania  chapter  of  the  .American  Insti¬ 
tute  of  Architects  can  help  you  with 
your  building  problems.  They  are 
registered  architects  of  Erie  and  the  sur¬ 
rounding  territory  .  .  .  and  are  au¬ 
thoritative  sources  of  all  information  on 
building  construction  and  design.  They 
can  give  you  the  latest  information  on 
the  Federal  Housing  Administration  and 
how  it  applies  to  you.” 

Following  this  are  the  names  and  ad¬ 
dresses  of  the  chapter  members. 

«  * 

The  18-em  column  on  the  left  side 
of  the  page  is  divided  into  three 
stories.  The  first  one  announces  the 
home  illustrated  on  the  page  and  states 
that  one  who  has  a  lot  valued  at  $1,(K)0, 
and  who  has  $400  for  the  down  payment, 
and  who  can  see  his  way  clear  to  pay 
$56.37  per  month,  can  build  and  live  in 
the  home  shown  by  arrangements 
through  FHA. 

The  second  article  is  captioned,  “Go 
to  Your  Banker.”  Here,  the  three  steps 
necessary  are  given  and  explained  in 
considerable  detail  with  figures  quoted 
in  dollars  and  cents  for  all  expenses. 

Tile  final  article  concerns  the  care 
with  which  the  site  for  a  small  home 
must  be  chosen,  and  mentioned  such 
factors  as  school,  church,  drainage, 
transportation,  public  improvements, 
etc. 

*  *  ♦ 


Floor  plans  of  the  first  and  second 
floors  appear  below  this  in  a  three- 
column  ten-inch  space  on  the  left  of  the 
center.  Each  plan  is  further  explained 
by  several  lines  of  type,  including  men¬ 
tion  that  the  second  floor  can  be  finished 
with  two  bedrooms,  bath,  etc.,  for  $880 
additional. 

In  the  remaining  two  inches  at  the 
Ixittom  of  the  page  in  these  three  col- 
I'mns  is  a  story  headed.  “FHA  Finan¬ 
cing  Plan  Is  Outlined.” 

The  two  columns  on  the  right  be¬ 
neath  the  elevation  drawing  liegin  with 
this  double-deck  head : 


The  “column-and-a-half  "  column  on 
the  right  side  contains  the  names  of 
26  advertisers  below  this  brief  introduc¬ 
tion  : 

“The  Times  recommends  the  follow¬ 
ing  forward  Contractors,  Builders  and 
Building  Supply  Dealers.” 

Each  firm  name  in  the  list  is  set  in 
10-point  bold  face  caps  and  from  two  to 
four  lines  of  agate  explain  each  com- 
Iiany’s  business.  An  example 
“Erie  Hardware  Company.  Com¬ 
plete  line  of  building  materials  and 
builders’  tools;  screen  doors,  paints, 
everything  in  hardware.” 


MORE 

NEWSPAPERS 

ARE  PRINTED  ON 


RUBBER  UNDERPAGKING 


Following  publication  of  the  sec¬ 
ond  page,  Mr.  Becker  retorted ; 

’■  I  be  contractors  and  building  firms 
are  well  pleased  with  the  comments  and 
inquiries  received  as  a  result  of  the  con¬ 
crete  plan  we  are  presenting  to  read¬ 
ers.  I'he  i»age  is  prorated  among  the 
advertisers.  No  address  or  phone  num- 
tier  appears  in  the  listings,  for  we  don't 
want  the  public  to  accept  the  idea  as 
advertising  propaganda. 

"The  Erie  chapter  of  architects  has 
entered  into  an  agreement  with  the  Erie 
Times  to  furnish  a  new  set  of  plans 
for  each  weekly  FHA  page.  Bankers 
here  feel  that  the  idea  will  stimulate 
much  building  and  tiiat  many  depositors 
can  build  their  homes  from  the  Times- 
.Architect  plans,  even  without  calling  on 
the  government  for  financial  aid.  .And 
above  all,  people  want  to  know  just 
HOW  MUCH  they  must  jiay  down  and 
HOW  MUCH  they  must  pay  monthly.  The 
place  to  stimulate  home  building  is 
through  the  columns  of  the  press.” 

Mr.  Becker  has  volunteered  to  supply 
tear  sheets  to  classified  managers  in¬ 
terested  in  the  plan. 

♦  ♦  ♦ 

OR  twenty  minutes  on  the  night  of 
-August  7,  the  entire  day  iiad  night 
staff  of  the  Chicago  Tribune  switch¬ 
board,  augmented  by  four  additional 
girls,  received  the  greatest  volume  of 
incoming  calls  within  the  memory  of 
Miss  .Anna  Garrow,  veteran  head  of  the 
board. 

A’es,  it  was  all  caused  by  the  semi¬ 
final  contest  in  the  Tribune’s  “Golden 
Voice  Want  Ad-Visers”  competition. 
That  night,  15  girls  previously  chosen 
from  a  group  of  50,  who  had"  in  turn 
lieen  selected  from  8CiO  original  entrants, 
presented  their  voices  over  Tribune  sta¬ 
tion  WGN,  with  Quin  Ryan  presiding. 


I'rom  the  15  contestants,  the  judges 
who  were  in  an  adjoining  studio  room 
and  were  unaware  of  the  identities  of 
the  girls,  chose  six. 

The  lucky  half  dozen  were  again  in¬ 
troduced  by  Mr.  Ryan  to  the  radio 
audience  under  the  fictitious  names  of 
Judith,  Barbara,  Jean,  Frances,  Dian, 
and  Mildred.  The  genial  M.  C.  inter¬ 
viewed  each  girl. 

In  reply  to  his  query,  “What  would 
you  do  if  you  had  a  million  dollars?” 
Barbara  said  it  would  overwhelm  her. 

Dian.  questioned  about  favorite 
authors,  had  no  ready  choice,  but  when 
screen  preferences  were  mentioned, 
named  Frederic  Marsh  with  alacrity. 

Listeners  were  then  instructed  to  use 
]X)stal  cards  or  the  telephone  to  cast 
their  ballots  for  three  winners.  These 
were  given  full  time  positions  as  mem¬ 
bers  of  the  telephone  ad-taking  staff  of 
the  paper’s  want  ad  department,  and  the 
others  in  the  finals  each  won  $25. 


NAFZIGER  TO  MINNESOTA 

Prof.  Ralph  O.  Nafziger  of  the  Uni¬ 
versity  of  Wisconsin  journalism  school, 
will  teach  at  the  University  of  Minne¬ 
sota  school  of  journalism,  beginning 
with  the  fall  term.  He  has  ’a  year’s 
leave  from  Wisconsin.  He  went  to 
.Madison  as  editor  of  the  university 
press  bureau  in  1928  and  has  been  a 
member  of  the  journalism  school  staff 
since  1930.  His  place  will  be  taken  by 
Fred  E.  Merwin. 


HAS  AIRLINES  ACCOUNT 

Beaumont  &  Hohman,  Inc.,  Chicago 
agency,  has  been  appointed  to  direct 
the  advertising  of  the  Chicago  &  South¬ 
ern  .Airlines,  Inc.  Plans  include  a  cam¬ 
paign  in  on-line  newspapers  this  fall. 


Metropolitan 

TROY 

NEW  YORK  J 

An  Outstanding  Opportunity 
Among  ^^100,000”  Markets 

Metropolitan  Troy,  with  a  population  of  119,324,  is  one 
of  the  major  markets  of  America.  For  the  advertiser,  it 
is  an  outstanding  opportunity  among  “100,000”  markets. 

AT  ONLY  10c  A  LINE 

The  Record  Newspapers  alone,  with  a  circulation  of 
31,184  (A.  B.  C.  June,  1935,  interim  statement),  deliver 
this  entire  market,  without  the  costly  duplication  so 
necessary  to  cover  other  markets  of  comparable  size.  This 
makes  Metropolitan  Troy  the  lowest  cost  major  market 
in  the  Empire  State  and  an  ideal  test  field  for  advertisers. 

Write  for  the  R.  L.  Polk  &  Co.,  Consumer  Cen> 
sus,  “At  the  Crossroads  of  New  York  and  New 
England,”  a  survey  of  the  purchasing  power  and 
wants  of  the  .‘10,738  Metropolitan  Troy  families. 

THE  TROY  RECORD  THE  TIMES  RECORD 

(MORNING)  (EVENING) 


THAN  ON  ANY  OTHER  KIND 


Charles  H.  Eddy  Co.,  Representatives 


SOME. MARKETS  WANT 


There  is  one  right  way  to  go  about 
creating  a  demand.  See  eye  to  eye 
with  the  consumer;  produce  an 
article  that  does  something  he  wants 
done.  Package  it  and  price  it  accept¬ 
ably.  Put  it  on  sale  where  it  can 
easily  be  had.  Tell  about  it  ...  . 
keep  on  telling. 


But,  to  get  the  most  out  of  your 
advertising  dollar,  make  your  adver- 
tising  attack  as  direct  as  that  of  your 
salesmen.  Remember  how  many 
pr  oducts  of  merit  have  met  untimely 
ends  simply  because  they  were  so  wastefully 
advertised  to  people  who  did  not  want  them 
very  badly,  or  in  localities  where  they  could 
not  be  had  without  ^Hoo  much  trouble’’. 


Fortunately,  sales  are  no  longer  estimated 
with  the  complaisance  of  the  wild-cat  stock 
promoter  .  .  .  ^^so  much  population  plus  so 
much  per  capita  wealth  is  sure  to  produce 
so  much  demand”.  On  the  contrary,  it  is 
rapicUy  becoming  common  practice  to  tabulate 
the  finer  shades  of  group  consumer  prefer¬ 
ences  with  scientific  accuracy.  For  the  ‘‘melt¬ 
ing  pot”  has  failed  to  do  its  job  ...  it  has  not 
been  able  to  reduce  America’s  polyglot  millions 
to  homogeneity  of  living  and  buying  habits. 
This  is  true  even  of  “the  necessities”. 


For  example  .  .  .  the  largest  selling  tea  in  the 
New  York  territory  is  not  one  of  the 
“nationally  famous”  brands.  Bulk  teas  are 


OUR  PRODUCTS  .  .  .  . 

SOME  DO  NOT 


Htill  big  ii^ellers  in  many  markets,  as  Milwaukee 
and  Philadelphia.  And  certain  sections  con- 
8Uiiie  large  quantities  of  Oolong  (semi- 
fermented)  or  green  (unfermented)  teas  that 
are  not  even  stocked  by  grocers  in  other  parts 
of  the  United  States. 

Popular  taste  in  coffees,  also,  varies  with  the 
locality.  New  York  has  little  use  for  the  dark 
roasts  that  New  Orleans  demands  .  .  .  thinks 
they  are  “bitter”.  Nor  is  New  York’s  per 
capita  consumption  of  coffee,  in  spite  of 
greater  purchasing  power,  comparable  with 
that  of  New  Orleans. 

The  New  York  market  uses  some  five  millions 
of  gallons  of  ready  mixed  paints  per  annum. 
But  the  per  capita  consumption,  for  obvious 
reasons,  is  below  the  national  average,  half 
that  of  Philadelphia,  and  less  than  half  that  of 
Los  Angeles. 

Among  the  foremost  exponents  of  modern 
sales  planning  are  several  manufacturers  of 
durable  goods.  Of  these,  the  leading  pioneer 


in  unit  air  conditioners  anticipates  1933  sales 
three  to  five  times  those  of  1934.  And  his 
up-to-date  procedure  has  been  (1)  to  estab¬ 
lish  his  sales  potentials,  (2)  to  open  sales 
branches  in  125  markets,  and  (3)  to  concen¬ 
trate  his  advertising  in  the  leading  news¬ 
papers  of  these  markets. 

Similarly,  your  sales  volume  for  1935  will 
depend  upon  the  care  with  which  you  have 
analyzed  the  wants  of  each  racial,  geographi¬ 
cal,  or  occupational  group,  and  the  degree 
with  which  you  have  concentrated  your  ad¬ 
vertising  appeal  upon  those  who  both  need 
and  can  buy  what  you  have  to  sell. 

So  do  not  gamble  on  the  saleability  of  your 
merchandise.  Let  the  great  daily  newspapers 
help  you  to  determine  your  sales  potentials; 
then  build  your  sales  upon  the  solid  rock  of 
newspaper  advertising  in  (predetermined) 
profitable  markets. 


★ 


THIS  ADVERTISEMENT  SPONSORED  BY . 


Akron  Beacon  Journal 
Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Columbus  Dispatch 


Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier-Journal 


Louisville  Times 

New  York  Daily  News 

New  York  Herald  Tribune 

New  York  Sun 

New  York  World-Telegram 

Providence  Journal 

Providence  Bulletin 


Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


/ 


PUBLISHER'S  COMMENT  ON 


•  CAM  PAIG  NS  • 

THE  PROVEN  CIRCULATION  BUIlDfR 


NEWSPAPEROOMS  LEADING 

•CIRCULATION  BUILDERS- 

tOOBTM  Fioon  SHOPS  BLOC  t'fS  ;i 


CHRISTMAS  DRIVE  STARTS 

Altliuugh  mercury  hovered  above  llie 
'Al-degree  mark,  meml)ers  of  the  Detroit 
(JId  Newsboys  association  started  their 
Christmas  shopping  Aug.  15,  the  pur¬ 
chasing  committee  holding  a  meeting  in 
the  Dime  Bank  building,  marking  the 
lirst  definite  move  made  by  the  associa¬ 
tion  in  their  twenty-second  annual  cam- 
l«igu,  which  will  end  the  week  tK'ft)re 
Christmas  in  the  regular  city-wide  sale 
of  special  Old  Newsboy  editions  of  De¬ 
troit  dailies  for  the  Itenefit  of  needy 
children.  Walter  I.  McKenzie,  com¬ 
mittee  chairman,  said  that  130,000  suits 
of  woolen  underwear,  130,000  pairs  of 
cotton  and  lisle  stockings,  9,000  dolls, 
and  9,000  books  were  to  be  ordered. 
Besides  Mr.  McKenzie,  the  committee 
comprises  Harold  B.  Kuder,  president 
of  the  association  Herman  Liebermaii. 
(leorge  J.  Hunter,  Edward  W.  Diehl 
<*nd  Joseph  W.  Brady.  The  organiza¬ 
tion  is  com|)o.sed  of  20(1  former  newsboys 
from  all  walks  of  Detroit's  business 
and  jHilitical  life. 


BUFFALO  BOYS  TO  N,  Y. 

I  ravelling  in  a  leii-car  special'  ai, 
condition^  Lehigh  N'alley  trau{  i  j 
Huialo  Lvcmng  Acicf  carrier  sal«,^ 
left  Buffalo  Aug.  19  for  a  four-^y^a 
to  New  V..rk  City.  The 
winners  (if  a  Mihscription  sales 
paign.  They  made  a  yacht  tour  of 
\'ork  harlxir  and  siient  an  hour*  « 
Uiard  the  l-rench  liner  .Normandie  h 
the  .National  Broadcasting  studios  thi, 
listened  to  the  Buffalo  Evening  .W 
Carrier  Boys’  harmonica  hand  coinnetl 
111  the  "Town  Hall  Tonight"  amat» 
lirogram. 

C.  S.  C.  M.  A.  MEET  SEPT  lO-ll 

.Memliers  of  the  Central  States  Circ*. 
lation  .Managers’  -AssiHriation  will  hold 
their  regular  fall  meeting  Sept.  10  ut 
1 1  at  the  Palmer  House.  Chicago,  Pre*. 
dent  (leorge  Moffett.  Milit-aukee  Sn- 
iincl,  announced  this  week.  Frank 
White,  Rockford  (Ill.)  Morning  Sttf 
and  Rcgistcr-RctMic.  vice-president  b 


PONY-BOY  CARRIER 


rile r  Teased  ^Mashers’* 

To  Get  Facts  For  Story 

The  depression  did  not  reduce  the 
inimlier  of  mashers  on  the  streets,  Helen 
Holley,  of  the  Dcs  Moines  (la.)  Reg¬ 
ister  and  Tribune  learned  one  evening 
recently.  In  order  to  get  a  story  for 
the  Sunday  edition  she  sauntered  up  and 
down  a  number  of  busy  Des  Moines 
streets  late  one  evening.  Her  story 
told  about  the  many  men  of  all  ages 
and  dc.scriptions  who  offered  her  rides 
ill  cars  or  who  tried  to  strike  up  a  con¬ 
versation  with  her.  A  man  from  the 
Register  and  Tribune  staff  trailed  Miss 
Holley  at  a  safe  distance,  during  her 
stroll,  just  in  case  some  masher  might 
have  Iteen  a  little  too  annoying. 

O’BRIEN  IS  PROMOTED 

Edward  O’Brien,  manager  of  tlie 
classified  advertising  department  of  the 
Holyoke  (Mass.)  Transcript-Telegram, 
has  l)een  apjiointed  circulation  manager. 

Mr.  O’Brien  joined  the  Transcript-Tel¬ 
egram  in  the  circulation  department  in 
1927.  He  left  in  1931  to  enter  the  cir-  gtan. 
lulation  office  of  Hayden  Stone  and  contest 
Co.  and  the  following  year  returnecl  to  > 
ihe  Transcript-Telegram’s  advertising  during 
department.  Mr.  O’Brien  will  have  ’ 
complete  charge  of  city  and  suburban  (ieorgiaii. 
circulation. 

“NAME  PLANE”  CONTEST 

The  Harrisburg  (Pa.)  Telegraph 
Newspapers  are  holding  a  contest  in 
which  readers  will  suggest  names  for 
the  new  airplane  to  be  used  in  the 
collection  of  news  and  pictures  in  Cen¬ 
tral  Pennsylvania.  Besides  suggesting 
the  name,  contestants  will  write  a  50- 
word  reason,  explaining  why  the  nap’c 
was  selected, 
son  Reliant, 
with  a  24] 
motor. 

BOYS  SAW  MUSCLE  SHOALS 

Fifty  carrier  boys  of  the  Birmingham 
Age-Ucrald-Neves  last  week  saw  the 
sights  at  Muscle  Shoals  as  guests  of 
the  newspapers.  They  were  awards 
the  free  trip  in  a  contest  just  closM. 

The  boys  were  accompanied  by  A.  B. 

Bowman,  of  the  circulation  department. 

Shelton  Gruman,  W.  P.  Powers,  Hilton 
House  John  McDonald  and  Charles 
Parrish  also  associated  with  the  .Age- 
Herald-News. 

NEW  FEATURE  PULLS  COPY 

The  Philadelphia  Inquirer  recently  in¬ 
troduced  a  new  Monday  feature,  a  full 
page  weekly  commercial  and  industrial 
review.  It  carries  stories  describing 
the  business  and  operation  of  the  great 
factories  and  other  large  enterprises  ot 
the  “workshop  of  the  world.”  as  the 
city  is  known,  showing  how  they  tie  it 
commercially  to  the  nation.  .Advertis¬ 
ing  is  carried  on  about  a  50  per  cent 
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ATLANTA  BOYS  IN  DETROIT 

Ten  carrier  boys  of  tlie  Atlanta  tleor- 
winners  in  a  recent  circulation 
conducted  by  the  daily,  were 
guests  of  the  Detroit  Times  .\ug.  15 
■  g  a  one-day  stop-over  on  the  10- 
day  trip  awarded  to  tliem  by  the 
Tlie  Iwys,  in  charge  of  T. 
-M.  Rhodes,  district  circulation  manager 
<»f  the  (Georgian  visited  Henry  Ford's 
(ireenfield  Village  and  tlie  Ford  plant 
at  River  Rouge.  Their  official  guide 
W'as  C.  L.  Richardson,  of  the  Times 
circulation  department. 


Janies  Robert  Cooke.  8.  delivers  40 
papers  of  the  ff  aterbury  (Conn. I  Amer¬ 
ican  daily  on  his  pony.  His  route  is 
in  Middlebury,  Conn. 


The  John  F.  Morrison  Compeny  eaa- 
peltin  rerenlly  rlosol  by  the  Deeonk 
Joumil,  Deeonh.  lout,  wet  unatiully 
suceesstul  in  rleaniny  up  rollertioni  uxl 
brineinc  our  list  to  a  strictly  paid  up 
hasia.  It  also  added  several  hundred 
new  subscribers.  The  cainpaiKn  depart- 
iiient  look  full  charge  of  the  alTair  and 
we  had  no  complaint  at  the  wind  up. 
We  do  not  hesitate  to  recommend  THB 
JOH.V  E’.  .MOHKISO.V  COMP.VXT. 

J.  C.  Hammond,  I-ubllsher, 
Iiccorah  Journal, 
Uecorah,  Ion, 


15  ON  2-WEEK  OUTING 

Fifteen  newslwys  of  the  Buffalo  (N. 
Y.)  livening  Xezos  arc  enjoying  a  two- 
week  camping  trip  on  Lake  Erie  near 
.\ngola  as  a  gift  of  the  Newsboys  Ben¬ 
evolent  .Athletic  .\ssociation  through  its 
president,  Peter  .A.  Pas(|uale.  The  asso¬ 
ciation  plans  to  send  another  Buffalo 
group  to  camp  .soon. 

WORLD  SERIES  TRIP  PRIZE 

Tlie  Boston  (Mass.)  Post  is  conduct¬ 
ing  its  annual  Babe  Ruth  contest  with 
a  trip  to  the  World  series  for  two  be¬ 
ing  as  the  prize  for  the  person  selecting 
the  team  nearest  to  Batie  Ruth’s  annual 
Ml-.American  team. 
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BELOIT  WINNERS  CROSS  LAKE 

The  Beloit  (W’is. )  Daily  Xezvs  was 
iccent  host  to  twenty-three  carrier  boys. 

,  _  _  winners  in  the  “start"  contest  spoii- 

■abin  plane  sored  by  the  Daily  News’  circulation 
Lycoming  deitartment.  in  a  trip  across  Lake  Michi¬ 
gan.  The  two-day  trip  included  an  in- 
siiection  tour  on  the  Muskegon  (Mich.) 
Chronicle,  when  the  party  arrived  in 
that  city.  R.  W.  McKinney,  circulation 
manager,  was  in  charge  of  arrange¬ 
ments,  with  Winfield  Scott,  assistant 
manager,  supervising  the  outing. 


1,200  BOYS  AT  OUTING 

Close  to  1,200  newsboys  of  the  Spring- 
field  (Mass.)  Newspajiers  were  guests 
at  the  annual  outing  and  field  day  of 
the  publishers  .Aug.  14  at  Mountain 
Park.  Groups  of  “newsies”  were  pres¬ 
ent  from  all  cities  and  towns  in  the 
western  and  northern  sections  of  tl'e 
State  where  the  papers  are  sold.  .Albert 
J.  Stoeckel  and  James  Dugan,  circu'a 
tion  managers  for  the  Springfield  New.i- 
paiiers  in  Holyoke,  had  charge  of  the 
arrangements. 

HAS  “DAY  OFF”  FEATURE 

The  Philadelphia  Evening  Bidictin 
is  publishing  a  series  of  short  feature 
articles  under  the  title  “What  Do  Yon 
Do  on  Your  Day  Off.'”  It  concerns 
the  hobbies  and  recreations  of  the  city’s 
well-known  men  and  women. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


Even  Sunday  morning  golf  waits  for 


.  .  .  and  abo  to  racofd  our  appraciation  o( 
the  ona  hundrtd  parcant  uMnnai  in  whkli 
Ika  national  advaititinf  that  you  suarantaad 
to  sat  US,  was  daiivcrtd"  .  .  .  “Thara  were 
overNow  audience!  evary  day  and  on  three 
of  the  days  wa  had  to  lam  hundreds  away." 

(From  a  Pennsylvania  Newspaper) 


the  new  half  page  comic  by 

MAL  EATON 

It’s  the  funniest  thing! 

NEW YORK 


30  GIVEN  PLANE  RIDE 

More  than  30  carrier  boys  of  the 
ITatertozvn  (Wis.)  Daily  Times,  who 
deliver  in  surrounding  cities  as  well  as 
Watertown,  were  guests  of  the  Daily 
Times  for  an  airplane  ride  in  a  giant 
tri-motored  deluxe  airliner  piloted  by 
“Ace”  Corbon.  recently. 


We  (Mruiuee  and  deliver  a  definite 
•mounl  of  additUmal  rteUiontU  m.vertirinr 


HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  Pwk  Avu.  Naw  Y 

■BTAHJSHED  IM4 


^pnhtcate 
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Retail  News  and  Notes 


'  By  RICHARD  WEBSTER 

thirty  billion  dollars  of  retail  Recent  trade  gains  over  a  year  ago 
K  for  1935  is  the  estimate —  have  been  largest  in  the  Northwest 
n  j  ‘“I.nn^ervative  one,  expecting  only  (Fall  orders  from  wholesalers  up  25  to 
"increase  over  1934,  according  to  35%)  and  in  the  Midwest  and  South- 
*1,^  V  tional  Retail  Dry  Goods  Associ-  west  with  Kansas  City  district  retail 
the  billions  was  the  top  sales  25%  above  last  year  same  period, 

fjjj.  gny  one  year,  and  the  year  and  St.  Louis  showing  an  18%  improve- 
^  Tiie  recent  low  was  in  1933  ment  in  most  cities  and  an  even  greater 
_^-Mt”v-five  billions.  gain  in  rural  communities.  In  Boston 

"r  1  L^nard  F.  Ayres  of  the  Cleve-  retail  volume  for  the  first  half  of  August 
1  .  ^  jjujt  Company  calls  “the  really  is  estimated  at  10%  above  the  1934 
'  ^oifiable  reason  for  a  greater  measure  figures, 
if  ootimism”  not  the  advance  of  tbe  *  ♦  ♦ 

toclc  market  for  the  last  five  months,  we  have  some  fairly  complete 

I  but  the  "fact  that  this  summer,  for  the  -1-  ^  sales  figures  for  523  stores  for 
"first  time  during  the  depression,  busi-  July.  Department  store  sales  were  up 


ness  recovery  has  been  able  to  hold  most  14%  this  July  over  July,  1934,  and  the 
of  its  gains.”  Four  times  since  the  low  July  gain  was  everywhere  better  than 
point  of  the  summer  of  1932,  he  says,  the  increase  for  the  whole  year  so  far, 
industrial  production  has  staged  good  which  averaged  only  3% 


recoveries,  and  on  the  three  earlier  oc 
casions  most  of  the  gains  have  been 
shortly  lost  again,  but  this  time  they 
'  have  mostly  held.” 

Depressionless  industries  are  ciga¬ 
rettes,  gasoline,  rayon  and  iceless  re¬ 
frigerators— all,  Colonel  Ayres  points 
out  luxuries  rather  than  necessities. 
^Appek  is  more  important  in  selling  than 

I  Hffd. 

Railroad  revenues  were  10%  of  the 
1  nation’s  inconjc  twelve  years  ago,  and 
jlonly  6%  of  the  total  today.  Why? 


Percentage  change  1934  to  193S 


Districts 

July 

Seven  Months 

Boston  . 

.  8  up 

2  down 

New  York  . 

.  10  up 

1  down 

Philadelphia  . 

.  10  up 

no  change 

Cleveland  . 

.  14  up 

2  up 

Richmond  . 

16  up 

6  up 

.\tlanta  . 

.  18  up 

4  up 

Chicago  . 

.  16  up 

6  up 

St.  Louis  . 

1 7  up 

1  up 

Minneapolis  . 

16  up 

S  up 

Kansas  City  . 

14  up 

5  up 

Dallas  . 

15  up 

6  up 

San  Francisco  . . . 

.  IS  up 

10  up 

-uiiij  V,.  ...-  -“'"f  ■'-.-r-':  A"-' ■  Rural  retail  sales  as  reported  by  the 

IlCompetitionandlackof^  Department  of  Commerce  this  July 

lot  die  compel  tionj^s  sho^  re-  28/a%  higher  than  in  July,  1934, 

^bove  1933.  The  decrease 
‘his  year  was  20^%,  which 

i dated  net  income  just  a  snade  over  •  *1 _  xi.  1  1  j 

W  greater  than  in  the  first  six 
months  of  1934,  although  operating 


revenues  went  up  only  12%  and  al- 
i  though  the  increase  in  the  gross  oper- 
,ating  revenue  was  not  quite  as  much  as 
the  1935  first  half  net  income.  With 
all  the  wails  about  heavy  charges  eat¬ 
ing  the  net  profit  out  of  increased  sales, 
it  is  going  to  be  particularly  informing 
=  to  study  the  cases  where  net  profit 
%  jumps  far  faster  than  gross  sales. 
'Especially  in  department  stores  a  sharp 
gain  in  sales  need  add  very  little  to 
store  expense.  An  increase  of  15%  in 
sales  volume  and  in  gross  profit  may 
,  mean  a  40%  gain  in  net  profit.  Many 
,  retailers  expect  the  15%  jump  in  sales 
this  fall — will  they  get  the  40%  gain  in 
net  profit? 

A  survey  of  88  chain  organizations, 
just  made  by  Childs.  Jeffries  &  Thorn- 
;■  dike,  Inc.,  analyzes  the  increase  in  sales 
-  and  in  profits  for  1934  over  1933,  and 
shows  in  every  classification  except  one 
(grocery  chains,  15  in  number)  a  far 
greater  rate  of  gain  in  profits  than  in 
sales.  The  details  are  worth  study. 

Per  Cent  Increase  1934  over  1933 


Variety  store  sales  this  July  showed 
a  sales  decrease  from  June  of 
which  is  less  than  seasonal.  This  July 
was  3%  better  than  1934  and  10)/$% 
better  than  1933.  For  seven  months 
sales  were  about  the  same  as  in  1934. 

Grocery  chains  for  July  showed  sales 
about  31/2%  below  June — about  the 
usual  seasonal  decline;  but  there  was 


13  Department  Stores 


7  Shoe  Chains  (mfg). 


Net 

Sales 

Profits 

4.4 

13.4* 

23.4 

45.8 

11.3 

30.2 

8.5 

12.6 

15.1 

16.4 

6.0 

13.8 

16.7 

57.0 

24.7 

35.5 

14.0 

400. 

22.6 

87.0 

13.8 

33.0 

10.8 

17.2 

Combined  aggregate 
*  Decrease 

.  The  non-manufacturing  shoe  chains 
I*  J?d  21.8%  greater  sales  in  1934  than  in 
[_  1929  and  50%  gain  in  profits  over  that 
year.  *  *  * 

nePARTMENT  OF  COMMERCE 
reports  on  trade  for  the  week  end¬ 
ing  August  14th  and  Federal  Reserve 
fe^rts  for  the  week  ending  the  17th  are 
^niformly  encouraging,  with  a  little  let- 
"jwn  for  the  period  between  the  two 
j^'ports  partly  due  to  the  long-continued 
T'Ot  spell.  To  a  remarkable  degree  the 
M-asnnal  slump  has  held  off  or  come  at 
n  slower  than  average  rate.  Counter 
.L  seasonal  trend  has  been 

the  $140.(X)0,0()0_  increase  in  the  amount 
j^i  mpney  in  circulation  over  the  six 
onths  period  ending  July  31;  and  the 
lain  reason  for  this  is  better  retail 
ade  with  inertased  bank  service 
•■ges  as  a  contributing  cause  for  us- 
more  actual  cash. 


Ask  me  more 
about 

This  MAN 


♦Whether  you  be  publisher,  business 
manager,  manufacturer  or  advertising 
agency  principal,  in  search  of  an  ace-high 
business  associate,  I  commend  to  you  the 
ability  and  usefulness  of  this  man. 

•He  has  ideas,  can  lay  them  out  weil,  write 
them  well,  and  sell  them  well. 

♦His  20-year  background  of  experience  is 
outstanding — rich,  varied  and  productive 
— in  saies  work,  advertising  management 
and  sales  promotion — manufacturing,  re¬ 
tailing  and  service. 

♦He  has  performed  excellently  in  every  job 
he’s  been  in — and  each  job  in  turn  won 
for  him  advancement  and  achievement; 
naturally,  he  is  famiiiar  with  national 
campaign  tactics,  copy,  management,  the 
buying  and  selling  of  space,  agency 
relations,  dealer  promotion  and  the 
machinery  of  cooperation. 

♦He  has  a  GOOD  reputation;  he’s  a 
PLUS  mani 

♦He  is  well  known  both  in  the  Middle-West 
and  in  the  Blast.  He  has  a  highly  co¬ 
operative  disposition,  with  a  personality 
equal  to  his  fine  ability. 

♦He  thoroughly  understands  that  RE¬ 
SULTS  are  reckoned  not  in  "talk"  but  in 
increased  sales. 

♦He  is  NOW  a  successful  account  executive, 
idea  and  plan  man  in  the  eastern  offices 
of  a  well-known  advertising  agency,  but 
an  unusual  set  of  circumstances  prompts 
him  to  consider  a  change  of  association. 
Present  locale — Philadelphia. 

♦He’s  widely  read  and  widely  traveled; 
human,  educated,  "a  real  guy.”  He’s 
sound  socially,  physically  and  morally;  a 
Christian  with  a  rugged  mid-Western 
constitution;  married  and  looking  on  40. 
♦I  recommend  him,  unequivocally,  because 
he’s  a  resourceful  PRODUCER  and. 
while  "he’s  got  what  it  takes,”  he  hasn’t 
got  a  swelled  head. 

♦If  you  earnestly  seek  an  able  "right-hand” 
business  associate  who  can  be  depended 
upon  to  deliver  through  "thick  and  thin," 
ask  me  more  about  this  man.  .  .  . 


CARL  A.  BROOKS,  Eastern  Sales  MiU, 
General  Dry  Batteries 
90  Broad  Street,  New  York  City 


a  gain  of  4%  over  July,  1934,  and  3% 
over  July,  1933.  For  seven  months  the 
sales  this  year  were  about  4%  above  ’34. 

♦  ♦  ♦ 

The  Interstate  Commission  on  Con¬ 
flicting  Taxation  has  just  completed 
a  study  of  sales  taxes.  Here  are  some 
estimates  of  the  1935  revenue;  Cali¬ 
fornia,  lf55,0(X),0(X) — almost  $11  per 
capita;  West  Virginia,  $20,000,000 — 
$11.50  per  capita,  more  for  its  population 
than  any  other  state;  Illinois,  $53,000,- 
000;  Michigan,  $34,000,000;  Ohio,  $48,- 
300,000. 

At  the  fifth  annual  economics  con¬ 
ference  at  Stevens  Camp,  Johnsonburg, 
N.  J.,  Professor  Carl  Shoup  of  Col¬ 
umbia  University,  discussing  the  sales 
tax,  foresaw  a  gradual  acquiescence  in 
it  on  the  part  of  retailers.  After  op¬ 
posing  it  because  it  lost  them  money  in 
a  readjustment  period,  they  will  be 
“naturally  inclined  to  join  forces  with 
other  particularly  vocal  groups,  such  as 
large  real  estate  owners  and  certain 
other  business  organizations,  in  pressing 
for  the  reduction  of  such  levies  as  in¬ 
come  and  property  taxes  when  the  time 
for  tax  reduction  arrives.  The  ones 
most  severely  burdened  by  the  sales 
tax — the  mass  of  relatively  inarticulate 
low  income  consumers — are  probably  in 
no  jiosition  to  press  their  claims  so 
effectively.” 


JANESVILLE  GAZETTE  IS  90 

Wisconsin  Daily  Marks  Anniversary — 
Plans  to  Install  New  Press 

The  Janesville  (Wis.)  Daily  Gazette, 
the  oldest  living  institution  in  Janes¬ 
ville,  observed  the  9()th  anniversary  of 
its  founding  Aug.  14.  Established  in 
1845  by  Levi  Alden  a  teacher,  and  E.  A. 
Stoddard  a  printer,  the  Gazette  has 
grown  from  a  small  weekly  with  a  cir¬ 
culation  of  less  than  300  to  one  of  the 
largest  dailies  in  southeastern  Wiscon¬ 
sin.  It  now  also  owns  radio  station 
WCLO. 

The  Bliss  interests  present  owners, 
entered  the  picture  with  the  purchase 
of  the  Gazette  Printing  Co.,  in  1883, 
with  11.  F.  Bliss  as  president  and  edi¬ 
tor  of  the  firm.  With  his  death  in  1919, 
H.  11.  Bliss  headed  the  firm  as  president 
and  pulilisher,  Stephen  Bolles  becoming 
editor  in  1920. 

The  Gazette  now  has  a  payroll  of  116 
persons.  Besides  Bliss  and  Bolles,  the 
following  are  department  heads  for  the 
(jazette :  George  Raubacker,  sports 
editor;  George  Kalvelage,  city  editor; 
Harris  Drew,  news  editor,  and  Thomas 
G.  Murphy,  advertising  manager. 

The  Gazette  has  announced  plans  for 
installation  of  a  new  24-page  Gross 
Unitube  press  in  September. 


“EDITOR  &  PUBLISHER  is  one  of  the  magazines  to  which  I 
subscribe  that  gets  a  thorough  reading.  I  find  this  practical  and 
profitable  because  from  its  pages  I  get  all  the  news  of  the  news¬ 
paper  field.  It  is  always  helpful  to  know  what  the  people  behind 

the  medium  we  use  are  thinking 
about.  EDITOR  &  PUBLISHER 
gives  me  that  picture.” 

EDITOR  e3  PUBLISHER  is  read  by  the 
top  executives  in  agency  field  as  well  as  the 
advertising  and  sales  departments  oj  firms 
that  advertise  in  newspapers. 

Plan  a  campaign  to  command  the  attention 
oj  these  newspaper  space  buyers. 
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J 


30 


Editor  &  Publisher  for  August  24,  1  935 


UR  OVN  VOP!^ 

or  Letters 


The  idle  moments  Koi)ert  I’alierty 
had  the  luck  of  having  as  dog-watch 
editor  of  a  Chicago  daily  he  utilized  to 
write  a  novel  of  the  underworld  in 
Florida — “Better  Than  Dying,”  pub¬ 
lished  this  week  by  Doubleday,  Doran 
&  Co.  ($2). 

Mr.  Faherty  has  served  on  many 
dailies,  including  the  Chicago  Herald 
and  lixatniner,  the  Chicago  American, 
the  Louiszdlle  Herald  Post  and  the 
Miami  Daily  Netes.  The  underworld 
characters  he  met  as  a  police  reixjrter 
gave  him  the  basis  for  much  of  the 
material  in  "Better  Tlian  Dying,”  a  first 
novel. 

It  is  a  peculiar  book  in  that  it  at¬ 
tempts  to  tell  a  blood  and  thunder  story 
of  murder,  suicide  and  theft  from  the 
whimsical  viewpoint  of  a  sentimental 
warden  who  instead  of  saying  that 
people  died,  said  that  they  “stopped  liv¬ 
ing,"  and  who  devoted  much  attention 
to  the  jail  pet — a  faun. 

Uncle  Billy,  the  warden,  seemed  to 
have  a  great  understanding  of  prosti¬ 
tutes,  and  it  was  through  them  that  he 
solved  a  murder  case  of  which  one  of 
his  favorite  trusties  stood  accused,  and 
was  eventually  acquitted. 

The  characters  are  unusual — including 
the  insane  Negress  with  a  strange  pas¬ 
sion  for  hibiscus — but  unfortunately 
some  of  the  whimsy  doesn’t  quite  come 
off.  When  whimsy  is  applied  to  a  story 
such  as  this  it  must  not  only  be  good, 
but  perfect  to  be  effective. — J.  W.  P. 


Fonoard)  is  written  by  Paul  No- 
vick,  assistant  editor  of  the  Jezvish 
Morning  Frciheit  in  the  .Vitc  Masses 
for  Aug.  20.  .  .  .  Cliarles  Morgan. 

London  drama  critic  for  the  Xezv  York 
Times,  contributed  “A 

Theatre”  to  the  current  - 

The  Xew  Reffublic  for  Aug.  21  car-  of  the  West”  a  biography  of  Card^ 
“The  Brown  International,”  by  Mundelein,  published  in  1934  ' 


author  of  “Survey  of  a  Decade"  m* 
lished  this  month  by  B.  Herder^ 
Company  of  St.  Louis  and  Umdoa 
is  Mr.  Martin’s  third  book.  Previoi 
works  are  “The  Gosjiel  in  .\ction’'  ^ 


Poet  in  the  lished  in  1932,  by  the  Bruce  Comito 
Yale  Rericzt’.  i>f  .Milwaukee  and  “The  First  Car^ 


F. 


She 

Sti 


TTA  I  „„inanv  '"ICS  "  1  Me  Browii  international.  My  .Munoeiein,  piiniisnea  m  1934,  bv 

J.oesten  repre-  X™  World  „( 

♦  .  .  .  in  'st#w’L'nnIm  I  cnmnrl  -  ■ 


Los  Angeles, 
book.  Because  it  gives  concise  biogra¬ 
phical  data  of  some  6,000  women,  both 
locally  and  nationally  known,  it  should 
find  a  place  in  every  newspaper  library. 

Of  cour.se  there  are  omissions,  as  there 
are  bound  to  lie  in  omnilms  volumes  of 
this  nature.  We  noticed  in  passing  that 
Gertrude  B.  I.ane,  editor  of  the  If 'om¬ 
en's  Home  Comf^nion;  Mrs.  William 
Brown  Meloney,  editor  of  This  IFeek; 
Dorothy  Thomas,  writer;  Josephine 
Johnson  whose  “Now  in  November,” 
won  the  Pulitzer  novel  prize  this  year; 
and  the  renowned  Helen  Wills  Moody, 
were  not  included. 

Two  hundred  and  eighty-seven  women 
are  listed  as  editors  and  associate  edi¬ 
tors;  800  as  writers. 

Subsequent  editions  of  the  book  are 
planned. — J.  W.  P. 


sentative  in  Stockholm.  The  spread 
of  Hitleri.sm  outside  Germany  is  the 
theme.  .  .  .  F.  L.  Mott,  director  of 
the  U.  of  Iowa  School  of  Journalism, 
wrote  “One  Hundred  and  Twenty 
Years”  in  the  current  Xorih  American 
Rezdeti’.  It 


PRINTING  WOMAN’S  TABLOID 


Grand  Rapids  Herald  Ckan|ei  0«n 
from  Market  Supplement 

.A  market  tabloid,  started  last  snriu 

AT  (lrn%ui  Wnhiife  \ 


history  of  that  publi-  by  the  Grand  Raf>ids  (Mich.) 
cation  and  will  be  a  chapter  in  the  sec-  h.as  now  become  a  woman’s  tabloiiA 
ond  volume  of  the  author’s  “History  originally  conceived,  the  tabloid  cZ 
of  .American  .Magazines.”  tained  advertisements  of  grocery  ^ 

Walter  Lippmann,  columnist  and  con-  largains  for  Friday  and  Saturdav-X 
tributing  editor  tojhe  Xczv  York  Her-  tabloid  appears  with  the  Friday  mom 


old  Tribune,  in  “The  Permanent  New 
Deal”  (current  Yale  Rez-ieze)  says, 
“The  business  cycle  has  l)een  placed 
within  the  orbit  of  government.”  .  .  . 
The  above  author  not  only  writes  but 
is  written  about.  “Walter  Lippmann 
and  Soviet  Russia.”  by  Corliss  Lamont, 


in  issue— with  some  department  start, 
advertising  and  articles  on  fasl^ 
cookery  and  household  matters. 

Everything  pertaining  to  women  oo« 
has  a  place  in  the  section.  There  art 
articles  on  child  training,  Hollywood 
news,  news  of  the  local  stores  illus- 


appears  in  Xezv  Masses,  .Aug.  20.—  trated  by  the  Herald’s  staff  artist 
C.  G.  T.  - 1 - 


‘^URRENT  C  O  N  T  R  OVERSY,” 


news  magazine  which  will  print  the 
pros  and  cons  of  the  news  at  the  same 
time,  has  an  editorial  board  consisting  of 
Roger  Baldwin,  Harry  Elmer  Barnes, 
Carleton  Beals,  Ludwig  Lewisohn,  Up¬ 
ton  Sinclair,  Robert  Morss  Lovett,  and 
others.  The  first  issue  will  be  on  the 
newsstands  about  Sept.  15. 


Paul  R.  Martin,  associate  editor  of  the 
South  liend  (Ind.)  Xezvs-Timcs,  is  the 


Betsy  Wheeler,  and  recipes  and  cook¬ 
ing  suggestions  contributed  by  Junior 
Leaguers  and  other  Grand  Rapids  wo- 
men. 


■'^HE  Rise  and  Fall  of  Abraham 


Cahan”  (editor  of  the  Jezvish  Daily 


Here  is  another  of  those  books  on 
how  to  write  and  then  market  the 
result — “Modern  Feature  W’riting,”  by 
Harry  F.  Harrin^on,  director  of  the 
Medill  school  of  journalism  of  North¬ 
western  University,  and  Elmo  Scott 
\V  atson,  writer  and  lecturer  at  the 
Medill  schex)!.  It  is  published  by  Harper 
and  Brothers  ($3). 

If  these  books  serve  a  purpose,  which 
this  reviewer  doubts,  “Modern  Feature 
Writing”  is  a  valuable  contribution.  It 
goes  in  for  rudiments,  as  all  lx>oks  of 
this  class  must,  but  it  is  enlivened  by 
vivid  examples  of  the  reportorial  art, 
made  especially  interesting  through 
their  timeliness.  .A  study  of  the  ex¬ 
amples  would  aid  any  writer,  amateur  or 
professional,  but  we  doubt  the  effective¬ 
ness  of  the  book  as  a  whole,  as  well  as 
other  books  of  this  type.  For  it  is 
written  with  the  belief  that  writing  is 
a  trade  somewhat  akin  to  plumbing  or 
running  a  grocery  store.  Certainly  there 
is  a  basis  for  this  viewpoint,  but  when 
it  is  taken  up  seriously  it  must  tend 
to  turn  out  the  most  drab  of  hack 
writers,  and  God  knows,  hack  w’riters 
are  legion. 

Furthermore,  this  book  makes  out  in 
effect  that  writing  is  some  kind  of 
sport,  like  tennis  or  handball — that  if 
you  put  the  adjectives  in  the  right  court 
and  get  the  verbs  over  the  net  you  will 
win.  That  is  ridiculous.  But  Mr.  Har¬ 
rington  actuallv  says  this  in  the  preface : 

The  authors  ol  “Modern  Feature  Writing,” 
sincerely  hope  this  billowy  three-master 
(There  are  540  pages  in  the  book — Ed.) 
will  please  the  mariners — weathered  old  tar 
as  well  as  inexperienced  common  seaman — 
and  that  it  will  eventually  drop  anchor  in 
some  sunny  port  along  the  pleasant  coast  of 
print,  where  every  good  manuscript  finds  a 
happy  home.  * 

We  submit  that  it  is  this  attitude 
that  accounts  for  the  bulk  of  printed 
tripe  in  magazines  and  newspapers 
today.  There  is  no  social  emphasis  laid 
on  the  importance  of  reporting  news 
truthfully  and  interpreting  it  soberly  and 
convincingly.  The  whole  idea  seems  to 
lie  to  “streamline  the  news”  and  sell  it 
for  what  you  can  get  out  of  it — some¬ 
thing  like  selling  underwear. 

But,  as  we  said,  the  examples  chosen 
are  to  the  point  and  helpful. — J.  W.  P. 


Exclusive 
Pictures 
Cost  Plenty 

0 


photographer  had  the  only 
good  shots  and  he  knew  their 
value.  Rushed  through,  however, 
to  make  an  edition,  there  was  little 
but  a  smear  of  ink  and  a  headline 
to  show  for  this  piece  of  enterprise. 
Checked  back,  it  was  plain  that  the 
mat  was  at  fault.  Makeovers  for 
later  editions  were  much  better. 
But  the  management  would  have 
given  a  good  de€d  to  correct  that 
bad  first  impression — much  more 
than  the  cost  of  a  Certified  Mat, 
which  would  have  avoided  the  grief 


For  dependable  stereotyping,  rely  on 
CerlifM  Mats,  made  in  the  U.  S.  A 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 


MERICAN  WOMEN;  The  Of- 


"A 

Women  of  the  Nation,' 


published  by  the 


^oukytjant 


'T'HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are 
■A  available  to  EDITOR  8s  PUBLISHER  readers,  by  return  mail  at  list 
price,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargtun  prices. 

The  EDITOR  8s  PUBLISHER  Book  Mart  specializes  in  journalistic, 
advertising,  technical  and  circulation  premium  books  (discounts  on  quantitiet), 
offering  bargains  when  obtainable. 

When  ordering  books  of  unknown  price,  please  send  SS.OO  and  we  will 
return  the  proper  change.  Remit  the  stated  amoimt  by  check,  P.  O,  nx»ey 
order  or  postage  stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart, 
EDITOR  8s  PUBLISHER,  1700  Times  Building,  New  York.  Add  10% 
Canadian  orders. 


Journalism 


Women  In  Journalism,  by  Onevlevr  Jackson 
llouKhnet.  A  guide  to  the  opportunities  and  a 
manual  of  tbe  technique  of  women's  work  tor 

newspapers  and  masasinea . tS.M 

The  Community  Newspaper,  by  E.  P.  Harris 


Special 


tlon  of  the  principles  of  modern  Journalism  to 

the  needs  of  the  local  newspaper . 

The  Country  Weekly,  by  Phil  C.  Bln*.  Dis¬ 
cusses  the  limumerable  problems  connected  with 
the  management  of  a  country  newspaper. 
Prlnelples  of  Journalism,  by  Casper  8.  Yost. 
A  study  of  loumallsm  as  a  profe^on,  of  Its 

alms.  Ideals,  and  standards . tl.M 

Newspaper  Make-^  and  Headlines,  by 
Xormau  J.  Kaddor.  Tiie  principles  and  iiractlce 
of  newspaper  copy  heading  and  make-up . .  ia.M 
Newspaper  Management,  by  Prank  Thayer. 
This  book  covers  the  whole  field  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organisation  of  plant,  offlee.  circulation 
and  advertising  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  i>er- 
manent  newspaper  success . t4.M 


Brewer  Ulctlonary  of  Phrase  aad  Fakir 

(frequently  referred  to  as  tbe  Editor's  Handhook) 
standard  at  $7.50  price,  offered  here  at  H40. 
Half-morocco.  1,440  pages,  over  14.(X)0referaeea 
Prank  H.  Vlaetelly,  Utt.  D.,  says:  ''Full  of  meal 
as  an  egg."  A  gift-book  not  to  be  overlooked. 


America’s  Young  Men,  edited  by  Durwaid 

Howes.  The  ofllclal  Who's  Who  amoof  the 
young  men  of  the  nation.  Regular  price,  tl2.S0. 
Special  price  to  newspapers  and  libraries. .  .|MI 


Advertising 


Making  Millions  Read  and  Buy,  by  WUllaa 

A.  Thomson.  New.  Expert  analysis  of  mirkn- 
r advertising.  Cloth. M-M 


Ing  through  newspaper  e 


ntZ  Befalling  Ideas,  compiled  by  Emaiiiiel 
Lyons.  Successful  methods  umd  In  nearly  every 
retailing  activity.  Can  be  used  In  tbe  advertWaa 
promotion  department  as  well  as  by  local  ^Me 


salesmen  and  users  of  space.  Cloth. 


New  Books 


Making  Advertisements,  by  R.  8.  Durulne. 
Able  exposition  of  general  advertising  techi^i^ 
Cloth . IM» 


“Lets  Ciet  What  We  Want,”  a  strong,  com- 
nelllng  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 

and  entertaining . tS.M 

“The  Reporter  and  the  News,”  a  practical 
exposition  of  news  gathering  methods.  Written 
by  two  newspapermen.  Philip  Porter.  c;ity 
Editor,  Cleveland  Plain  Dealer,  and  Norval  Nell 
Luxon.  Asst.  Prof,  of  Journalism.  Ohio  State 
University.  Excellent  text-book  for  a  beginner. 

Octavo,  560  pages . M-li 

How  to  Package  for  Proflt,  by  C.  B.  l.Arrabee. 
Here's  a  new  complete  book  that  tells  how  to 
make  the  package  sell.  Indispensable  to  n<anu- 

facturers  and  auvertlaing  men.  Ill . tS-5> 

How  to  Run  Better  Sales  Contests,  by  M. 
Zenn  Kaufman.  Pep  up  your  salesmen.  Use 

the  selling  contests  outlined  In  this  book.  111.  $S.M 
Straight  Thinking,  by  William  J.  RelUy. 
Illustrated  by  typical  marketing  problems  of 
eompaules  which  tbe  author  has  helped  to  solve 

lor  them . tl-IS 

Newspaper  Desk  Work,  by  R.  M.  Neal.  SS.Vt 
Practical  Exercises  In  News  writing  and  Edit- 
ng,  by  D.  W.  MUler . $*.24 


Ad  (ertlsing.  Elements  and  Piinclples.  by  Ootfs 
H.  .Sheldon.  Published  In  1»'JS  but  the  text 
matter  Is  still  excellent  tor  beginners  In  sdvr^ 
Ing.  Specially  priced  at . H-W 


Ing,  1 

Tecbnloue,  by  Herbert  W.  Hess. 

Creative  Salesmanship,  by  Hess . M-M 

Practical  Advertising,  by  King . D-H 


Law  of  the  Press 

NewspaperLaw.byW.W.  Loomis.  Cloth.l 


The  Law  of  Newspapers,  by  Arthur  &  Crosmtt 
Complete  exposition  of  libel,  slander,  cont^pv 
Cloth . 


Circulation 

Newspaper  District  Management,  by 

Smith.  A  textbook  for  men  In  charge  ol 
paper  carrier  salesmen.  111.  t.'loth . $*•*’ 

The  Paper  Route,  by  Lloyd  Smith . W-** 


WORKING  NEWSPAPERMAN’S  SHELF 

Kditorlal  Technique: 


Recommended:  History:  Main  Currents,  by  W. 

Newspaper  Reporting  of  Public  Affairs,  by  Bush.  1 

bj  Hleyer.  $*.*5.  Rights  and  Privileges  of  the  ..™,  - - ...  - -  a-.... 

Press,  by  Sorrells.  $*.M.  The  Law  of  the  Newspapers,  by  Arthur  A  Crwiman.  $S.ud. 
paper  Reference  Methods,  by  Desmond,  $*.M.  News  Photography,  by  I’riw. 

For  Inspiration:  Behind  the  Front  Page,  Forrest,  t*.5$.  Reference:  Match  s  Thesaurus 
Dictionary,  $$.M. 


W.  a.  Bleyer.  **.•#.  Editorial  'TechnlqM. 

h,  fS.M.  Newspaper  Writingand  Mltluf. 
le  Press,  by  Slebert.  $S.M.  ■  h*^^*^**!^* 

isgpers,  by  Arthur  A  Crosman.  $*.5U. 


Address:  Book  Mart  EIDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 


Yoi 

mai 

has 


pos 

wil 

u'il 


ihc 

Fl( 

iiai 

of 

to 

pn 


Jie 


Cl 


31 


F  FLETCHER  OUT  OF 
‘  FLETCHER  &  ELLIS 

Sherman  K.  Elli.  !•  New  Pre.iaent, 
Staudinger  and  Barrett  Vice-Preai- 
jents — Fletcher  Continuee  on 
Counsel  Basis 

Frank  Irving  Flctclier  has  resigned 
as  president  <>i  I'letelier  &  Ellis,  Xew 
V„rK  and  Cliicago  agency,  and  Sher¬ 
man  K.  Ellis,  executive  vice-president, 
has  iHfen  elected  the  new  president. 

Mr.  Fletcher,  it  is  stated,  has  dis- 
poUd  of  his  interest  in  the  agency,  but 
will  continue  on  a  counsel  basis,  lie 
will  maintain  offices  with  the  agency. 

The  changes  mark  a  new  stage  in 
the  long  and  close  association  of  Mr. 
Fletcher  and  Mr.  Ellis,  which  culmi- 
nat^  three  years  ago  in  the  formation 
of  the  Fletcher  &  Ellis  agency.  Prior 
to  that.  Mr.  I'letcher  had  made  an  im¬ 
pressive  reputation  as  a  free-lance  ad¬ 
vertising  writer,  while  Mr.  Ellis  had 
lieen  associated  with  leading  agencies, 
including  Erwin  Wasey  &  Co.,  Dore- 
mus  &  Co.,  and  J.  Walter  Thompson 
Company. 

C.  E.  Staudinger  of  the  New  York 
office  and  Richard  Ilarrett,  manager  of 
the  Chicago  office,  have  tieen  elected 
vice-i>residents  and  directors,  .\rthur 
Munn  continues  as  vice-president. 

There  are  no  other  changes  in  cither 
the  present  iiersonnel  or  in  accounts, 
although  certain  additions  to  the 
organization  are  to  be  announced 
shortly. 


COFFEE  CLAIMS  BARRED 

(.Special  to  Editor  &  Publisher) 
\V.\SHiNGT0X,  D.  C.,  .-Xug.  19 — Gen¬ 
eral  Foods  Corporation.  General  Ftnxls 
.Sales  Company,  Inc.,  and  Maxwell 
House  Products  Company,  Inc.,  of  New 
York  City,  have  entered  into  a  stipula¬ 
tion  with  the  I'ederal  Trade  Commis¬ 
sion  to  desist  from  misleading  radio 
advertising  in  the  sale  _  of  Maxwell 
House  coffee.  They  are  to  stop  adver¬ 
tising  that  liean  coffee,  when  exposed  to 
the  air,  loses  45  per  cent  of  the  flavor 
in  nine  days;  that  the  loss  in  flavor  of 
bean  coffee  is  slightly  less  than  ground 
coffee;  and  that  tests  of  the  compara¬ 
tive  flavor  of  Maxwell  House  Coffee 
and  other  coffees  have  been  made  by  a 
great  eastern  university. 


BENTON  &  BOWLES  MOVE 

Benton  &  Bowles,  Inc.,  New  York 
agency,  has  moved  into  larger  offices, 
taking  the  entjre  eighth  and  ninth  floors 
at  444  Madison  avenue.  Benton  & 
Bowles.  Inc.,  started  in  business  in 
October,  1929,  with  a  staff  of  nine 
people,  including  William  B.  Benton, 
now  chairman  of  the  board,  and  Chester 
ff-  _  Bowles,  executive  vice-president. 
This  is  its  fourth  expansion  move. 


TRIPLES  STOVE  CAMPAIGN 

The  Kalamazoo  Stove  Company  of 
Kalamazoo.  Mich.,  is  tripling  its  news- 
^per  advertising  appropriation  in  over 
12;  cities  and  towns  in  preparation  for 
unprecedented  business  this  fall  and 
winter  and  has  started  construction  of 
a  huge  new  foundry.  With  completion 
of  the  new  mill,  the  company’s 
staff  will  be  1700,  just  double  the  fig¬ 
ure  lor  1933. 


HAS  PATTERN  ACCOUNT 

Lennen  &  Mitchell,  Inc.,  New  York, 
lus  lieen  appointed  to  handle  the  adver- 
Using  of  Pictorial  Perfect  Patterns. 
Four-color  spreads  will  lie  used  in  a 
selected  list  of  publications  lieginning 
with  October  issues. 


ST.  LOUIS  AGENCY  MOVES 

Oakleigh  R.  French  .Advertising 
Agency  has  moved  its  offices  from  7.^8/ 
Maple  avenue,  Maplewood,  a  suburb  of 
St.  Ejuis,  to  4235  Lindell  boulevard. 
St.  Louis. 


STALEY  MFG.  TO  GARDNER 

The  advertising  account  of  the  Staley 
Mfg.  Co.,  manufacturer  of  syrups  and 
laundry  starches,  Decatur,  Ill.,  has  been 
placed  with  the  Gardner  Advertising 
Co..  St.  Louis. 
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WATERMAN  SCHOOL  DRIVE 

Seventy  newspaiiers  in  50  cities  will 
lie  used  by  L.  E.  Waterman  Company, 
191  Broadway,  New  York,  to  exploit 
Waterman’s  iiens,  jiencils  and  inks  dur¬ 
ing  the  next  few  weeks.  Advertise¬ 
ments  will  be  three  columns  by  126 
lines  in  size.  Insertions  will  lie  timed 
to  appear  prior  to  school  openings,  ac¬ 
cording  to  I'rank  Presbrey  Co.,  New 
York,  advertising  agency  in  charge. 

LEO  BURNETT  AGENCY 
ANNOUNCES  CUENTS 

New  Firm  Already  Serving  Real  Silk, 
Hoover  and  Del  Maiz,  but  Will 

Place  No  Copy  for  Them 
Until  Later 

(Special  to  Editor  &  Publisher) 
Cinc.\(;o,  .\ug.  20 — The  advertising 
accounts  which  Leo  Burnett  Co.,  Inc., 
new  advertising  agency,  will  handle,  and 
several  additions  to  the  executive  per¬ 
sonnel  were  announced  here  today  by 
Leo  N.  Burnett,  president  of  the  agency, 
which  will  ojien  its  new  headquarters 
at  300  North  Michigan  avenue.  Sept.  1. 
The  announcement  covers  the  dates 
when  the  Burnett  agency  began  service 
tin  its  accounts  and  the  dates  when  it 
will  take  over  placing  of  advertising 
schedules. 

DeW'itt  (Jack)  O'Keefe  has  been 
named  vice-president  in  charge  of  all 
creative  work  of  the  Burnett  agency, 
succeeding  the  late  John  W.  Jennings, 
who  died  here  last  week  after  dropping 
from  an  eighth-story  window.  George 
J.  Thomas,  formerly  with  James  O. 
McKensie,  financial  counsultar.ts,  has 
lieen  appointed  comptroller  and  secre¬ 
tary.  Strother  Cary  has  Ixjen  placed 
in  charge  of  service  detail.  No  space 
buyer  has  lieen  appointed  as  yet. 

The  official  announcement  /if  ac¬ 
counts  is  as  follows : 

Real  Silk  Hosiery  Mills,  Indianapolis, 
effective  since  .\ug.  1  on  service,  begin 
placing  copy  and  handling  radio  pro¬ 
grams,  Oct.  27 ;  Hoover  Company, 
North  Canton,  O.,  began  service  .\ug. 
1.  will  start  phacing  schedules  at  con¬ 
clusion  of  present  campaign,  Jan.  1, 
19.16;  Minnesota  Valley  (banning 
Company,  l^Seur,  Minn.,  maker  of 
Del- .Maiz  products,  service  began  Aug. 
1.  copy  schedules  start  Dec.  1;  and 
I'ine  I'oods  of  Canada  Ltd.,  Winsdor, 
Out.,  no  effective  advertising  sched¬ 
ule  date  announced. 

.Announcement  of  the  Burnett  agency 
accounts  puts  an  end  to  various  reports 
as  to  the  status  of  several  accounts 
lireviously  placed  by  the  Chicago  of¬ 
fice  of  Erwin,  Wasey  &  Company, 
where  Mr.  Burnett  was  formerly  as¬ 
sociated. 


CN  TO  LEFTON  AGENCY 

West  Disinfecting  Company,  Long  Is¬ 
land  City,  New  A’ork,  manufacturer  of 
CN  Disinfectant  and  other  products  has 
apiiointed  the  .A1  Paul  Lefton  Company, 
New  York  office,  to  handle  its  adver¬ 
tising. 


I  Coodrick 

Rollers 

“  ....  Unaffected 

by  changes  of  tem¬ 
perature  or  humidity.” 

Write  for  list  (4 
prominent  users. 

NILES  &  NELSON,  INC. 

Exetuup*  DistrihtMrt 
75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST.  CHICAGO 


members  of  the  Lesan  staff  will  be  re¬ 
tained  by  the  new  comjiany.  The  Lesan 
.Agency,  it  is  stated,  is  being  dissolved 
with  all  bills  paid. 

UPTURN  FOR  QUAKER  OATS 

Newspaper  Advertising  Policy  Lifting 

Sales,  Says  Hawley 

(Special  to  Editor  &  Publisher) 

Richmomi,  Va.,  .Aug.  19 — “We  are 
experiencing  a  marked  upturn  in  ad¬ 
vance  bookings  for  fall  delivery,  a  most 
encouraging  sign  for  business  recovery 
this  fall,”  said  L.  R.  Hawley,  adver¬ 
tising  manager  of  the  Quaker  Oats 
Company,  here  recently  for  the  annual 
district  sales  meeting  of  company  offi¬ 
cials  from  Chicago,  Baltimore  and 
Washington  at  the  llotel  John  Mar¬ 
shall. 

“We  believe  a  great  share  of  this  in¬ 
crease  is  due  to  the  Quaker  Oats  Com¬ 
pany’s  embarking  this  fall  upon  a  policy 
of  using  newspaiier  advertising  through¬ 
out  tne  United  States  ” 


COLGATE  DENTAL  CAMPAIGN 

.A  new  national  advertising  campaign, 
called  one  of  the  most  intensive  ever 
to  be  conducted  for  a  dentifrice,  has 
been  launched  for  Colgate  Ribbon  Den¬ 
tal  Cream  by  the  Colgate- Palmolive- 
Peet  Company,  according  to  Ken  R. 
Dyke,  general  advertising  manager.  The 
advertisements  are  being  placed  in  a 
long  list  of  daily  newspapers  as  well 
as  national  weekly  and  monthly  maga¬ 
zines.  In  addition,  the  Colgate- Palm¬ 
olive- Peet  Company  has  just  begun  a 
daily  newspaper  campaign  for  its  new 
Colgate  Brushless  Shave  Cream,  offer¬ 
ing  free  samples. 


When  You  Want  a 


Contest 


Discuss  it  first  with  tfie  organ¬ 
ization  that  has  conducted  more 
large  and  small  contests  on  more 
large  and  small  newspapers  than 
any  other  contest  company  in 
the  world— today  doing  the  most 
effective  work  in  its  history  on 
more  important  daily  news¬ 
papers  than  all  other  contest 
companies  combined.  No  gam¬ 
ble — no  risk  for  the  newspaper. 

WE  pay  the  prizes. 

Publishers  Service 

Company . 

INCORPORATED 

75  WEST  STREET  NEW  YORK,  N.  Y. 


NEW  AGENCY  FORMED 
TO  SUCCEED  LESAN 

James  Mackay,  H.  E.  Spaulding  .vnd 
E.  W.  Spaulding  Control  New 
Mackay-Spaulding  Co., 
Keeping  Old  Staff 

Tlie  advertising  agency  which  has 
operated  for  thirty-four  years  under  the 
name  of  11.  F.  Lesan  .Advertising  .Agen¬ 
cy  will,  on  Sept.  1,  be  known  as  Mac¬ 
kay-Spaulding  Co.,  Inc.  F'ollowing  the 
death  of  Mr.  Lesan  in  1932  and  that 
of  I'rancis  H.  Sisson  in  1933,  the  stock 
control  of  the  agency  passed  to  James 
Mackay,  Howard  E.  Spaulding  and 
Eugene  W.  Spaulding. 

Tlie  newly  incorixirated  company  will 
have  for  its  officers:  President,  James 
Mackay;  vice-president,  Howard  E. 
Spaulding;  treasurer,  I’.  J.  Coleman; 
secretary,  Eugene  \V.  Spaulding. 

.Mr.  .Mackay  has  been  an  officer  of 
the  Lesan  Agency  for  twenty  years. 
Howard  E.  Spaulding  who  was  former¬ 
ly  connected  with  the  agency  is  the  son 
of  the  late  E.  W.  Spaulding  for  many 
years  advertising  director  of  the  Cur¬ 
tis  Publishing  Company.  He  is  also  a 
special  jiartner  in  the  banking  house  of 
l.ahey,  Fargo  &  Co.,  New  York.  Mr. 
Coleman  has  been  with  the  Lesan 
Agency  for  twenty  years  as  financial 
executive.  F'ugenc  W.  Spaulding,  son 
of  Howard  E.  Sjiaulding,  has  been  with 
the  agency  a  year  following  the  foot¬ 
steps  of  his  father  and  grandfather  in 
the  advertising  business. 

New  quarters  in  the  Graybar  Build¬ 
ing  have  been  leased.  The  various 
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BEHIND  THE  CAMPAIGNS 


Returning  from  vacation  fuii 

of  seafood  and  suntan,  and  trying 
to  catch  up  on  required  reading,  we 
see  by  the  papers — by  last  week’s  Edi¬ 
tor  &  Publisher,  to-wit — that  humor¬ 
ous  cartoon  copy  has  been  proving  at¬ 
tractive  and  effective  for  Gilbey’s  gin. 
But  one  can  also  be  funny  on  iced 
coffee,  believe  it  or  not,  according  to 
our  San  Francisco  correspondent,  who 


AMONG  ADVERTISING  MEN 

Miss  Frances  Ridley  of  Detroit  and 
Thomas  H.  Corpe,  Buick  executive, 
of  Flint,  Mich.,  were  married  Fridav 

_  A--—  -.4.  I  ^  f 


Chic 


Rv  Rrthor#-  S  Mnnn  Mothers  wheeled  babies  away  faster  afternoon,  Aug.  23,  at  The  Little  Church  * 
^  _  than  baby  ever  moved  before  m  per-  Around  the  Corner,  New  York  City 

advertising  opportunity  which  he  was  ambulator.  Taxicabs  stopped,  driver  They  left  immediately  to  spend  their  ' 
calling  to  the  attention  of  other  pub-  and  fare  pushing  for  the  best  vantage  honeymoon  at  the  Atlantic  Beach  Qub.  ^ 
lishers.  to  gawk.  Private  automobiles  rolled  to  Atlantic  Beach,  Long  Island.  ^ 

In  his  own  case,  he  obtained  a  three-  curbs,  stopping.  Small  boys,  never  p_  Brother,  president  of  the  D 

month  contract  for  two  full  columns  of  known  to  lack  a  jiroper  insult  for  any  p  Brother  agency,  Detroit,  has  an^ 

passing  sight  deemed  unordinary,  were  '  ■ 

frozen  into  strange  silences.” 

.\t  any  rate,  the  procession  reached 


space  from  an  independent  food  market 
whose  manager  had  always  insisted  that 
the  large  grocery  chains  were  not  ahead 
of  him  in  any  direction.  Reading  the 
list  of  allowances,  however,  this  dealer 
was  stirred  to  action  by  finding  numer¬ 
ous  items  on  which  his  store  had  not 
received  allowances. 

Publication  of  allowances  received  by 
Liggett  Drug  Company,  Inc.,  reported 
elsewhere  in  this  paper,  may  be  expected 
to  cause  a  similar  stir  in  the  drug  field. 
However,  only  a  minority  of  the  Lig¬ 
gett  allowances  were  for  newspaper  ad¬ 
vertising,  most  of  them  being  payments 
for  window  and  counter  displays. 


sends  in  the  accompanying  specimen 
from  a  campaign  being  placed  in  an 
extensive  list  of  newspapers  by  Hills 
Bros.  Coffee  Company,  with  the  advice 
and  consent  of  N.  W.  Ayer  &  Son 
agency. 

The  copy,  our  scout  reports,  seeks  to 
capture  the  mad  and  merry  spirit  of 
the  summer  vacation  by  using  only  car¬ 
toons  and  limericks,  without  other  text. 
Scanning  a  few  of  the  verses,  we  wish 
that  the  coffee  might  have  been  a  little 
stronger.  A  torrid  sun  with  an  expres¬ 
sive  face  appears  in  each  advertisement 
to  emphasize  the  point.  The  copy  ap¬ 
peared  principally  in  especially  hot 
cities,  not  in  the  full  Hills  Bros,  news¬ 
paper  list. 

Some  full  pages  in  black  and  white 
and  in  color  have  been  used  but  most 
of  the  copy  is  black  and  white  in  three 
columns  by  eight  inches.  Similar  car¬ 
toon  copy  has  been  used  in  trade  papers 
and  store  posters  to  back  up  the  news¬ 
paper  campaign. 


Introductory  Cost 

SEEKING  to  crash  into  the  lowest- 
priced  sales  field,  Graham- Paige 
Motors  Corporation  increased  its  sales 
and  advertising  expense  by  $113,000  in 
the  first  half  of  1935,  and  clos^  that 
period  with  an  actual  operating  loss 
of  only  $20,000,  according  to  a  state¬ 
ment  from  United  States  Advertising 
Corporation,  Toledo.  While  the  Gra¬ 
ham- Paige  report  showed  a  net  loss 
of  $1W,826.56  for  the  half-year,  it  was 
explained  that  depreciation  accounted 
for  $170,024.35  of  that  amount.  The 
increased  sales  and  advertising  expense, 
large  in  comparison  to  previous  Gra¬ 
ham  expenditures,  was  called  nominal 
in  view  of  the  broad  expansion  of  the 
firm’s  potential  market,  which  was 
given  as  an  increase  from  25.6  per  cent 
to  98.8  per  cent  of  total  sales  in  the 
industry.  The  financial  report  by  Presi¬ 
dent  J.  B.  Graham,  cited  steadily  in¬ 
creasing  sales,  with  July  delivery  of 
1716  units,  an  increase  of  24.7  per  cent 
over  July,  1934. 


nounced  aadition  of  three  men  to  the 
staff:  Gordon  Eldredge  in  the  copy 
department.  Lester  Mange  in  the  art 
department.  Willard  Wo^  as  publicity 
representative  for  the  Brother  Company 
in  San  Francisco  and  Los  Angeles. 

F.  T.  Denman,  in  charge  of  Mergen- 
thaler  Linotype  advertising  with  the 
Kenyon  &  Eckhardt  advertising  agency. 
New  York,  sailed  from  Quebec  Aug! 
17  on  the  S.  S.  Empress  of  Britain  on 
a  business  and  pleasure  trip  to 
land.  He  plans  to  visit  many  of  the 
leading  printing  and  publishing  plants 
in  London  and  other  English  cities. 

C.  T.  Hutchins,  who  recently  com¬ 
pleted  a  survey  for  the  American  .\sso- 
ciation  of  Advertising  Agencies,  has 
joined  the  executive  staff  of  the  J. 
Walter  Thompson  Company  and  will 
make  his  headquarters  in  New  York. 
Mr.  Hutchins  was  with  the  Goodyear 
Tire  &  Rubber  Co.  of  .\kron,  Ohio, 
for  twenty  years. 


Cwitral  Park,  the  Knight’s  squires  re¬ 
pelled  an  invasion  of  park  police,  and 
for  hours  the  black  horse  charged  back 
and  forth  before  the  camera.  His  ac¬ 
celeration  and  deceleration,  it  was  noted, 
were  both  painfully  slow,  but  that  was 
not  his  fault.  With  the  picture-taking 
over,  it  was  another  hour’s  job  to  get 
the  rider  off  his  horse  and  out  of  his 
form- fitting  tank.  You’ll  see  the  results 
some  day  before  long. 

The  advertisement  was  planned  and 
prepared  by  Harry  A..  Casey,  whose 
resignation  from  Scripps-Howard  to  join 
the  Hearst  organization  has  just  Ixen 
announced.  The  theme  is  that  now  is 


SILENTAIRE  TO  MULLER 

Truscon  Steel  Corporation  has  ap¬ 
pointed  J.  P.  Muller  &  Co.,  New  York 
agency,  to  handle  newspaper  adver¬ 
tising  of  its  Silentaire  air  conditioner. 
The  campaign  will  start  in  New  York 
at  once  and  be  extended  to  other  eastern 
cties. 


NAME  REDHELD-JOHNSTONE 

Mellin’s  Food  Company,  Boston  and 
E.  Griffiths  Hughes,  Inc.,  Kruschen 
salts,  Rochester,  have  placed  their  ad¬ 
vertising  with  Redfield- Johnstone,  Inc, 
New  York,  effective  Sept.  1. 


Bold  Knight  Indeed 

Not  often  does  the  suffering  that  the  time  to  advertise,  and  that  nothing 
goes  into  advertising  copy  draw  can  be  gained  by  waiting  for  a  moment 


Fall  Preparations 

New  activity  in  reorganization  of 
agencies  may  presage  a  busy  fall 
season.  The  last  few  weeks  have 
brought  an  unusual  number  of  changes 
among  well  known  firms,  as  reported 
in  other  columns  of  this  paper.  Some¬ 
thing  of  a  boom  is  already  reported  in 
the  pririting  of  advertising  materials  of 
many  kinds  for  circular  and  display  use, 
and  some  advertising  men  give  the 
credit  to  excess-profits  provisions  in  the 
new  Federal  tax  bill.  Similar  effect, 
of  course,  was  noted  during  the  years 
after  the  World  War  when  heavy  taxes 
on  corporations  made  it  possible  for 
them  to  get  “bargains”  in  advertising 
by  spending  money  which  otherwise 
would  have  had  to  be  shared  with  the 
government. 

Under  such  conditions  both  the  ad¬ 
vertiser  and  the  government  win  so 
far  as  there  are  immediate  profits  from 
the  advertising,  while  the  advertiser  at 
least  can  establish  a  reputation  that  may 
prove  valuable  in  future  years. 


Allowances  and  Advertising 

CHARLES  WATERFIELD,  pub¬ 
lisher  of  four  weekly  New  Jersey 
newspapers — the  South  Orange  Record 
and  Home  News,  and  the  Maplewood 
Record  and  News — told  us  this  week 
that  publication  of  the  advertising  al¬ 
lowances  given  by  well-known  firms 
to  the  A.  &  P.  grocery  chain  (Editor 
&  Publisher,  July  27,  page  12)  was  a 
valuable  service  to  both  newspapermen 
and  dealers  throughout  the  country. 
To  newspapers,  he  said,  it  offered  an 


advertising  copy 
public  attention.  The  agony  of  copy 
men,  artists,  and  others  is  endured 
heroically  in  private  that  the  public 
may  unthinkingly  enjoy  the  fruits  of 
their  exertions.  But  this  week  the  veil 
was  drawn  back  a  bit  at  the  Scripps- 
Howard  promotion  offices  and  readers 
of  the  New  York  World-Telegram  got 
a  glimpse  of  the  efforts  ^hind  a 
Scripps-Howard  promotion  advertise¬ 
ment. 

Principal  exertions  were  those  of 
Margaret  Bourke-White,  the  noted 
photographer ;  a  Knight  in  Armor, 
yclept  Cary  F.  Denny;  and  a  sturdy 
black  horse,  anonymous.  Miss  Bourke- 
White  had  been  commissioned  to  pro¬ 
duce  a  dramatic  photograph  of  a 
mounted  knight  to  illustrate  an  adver¬ 
tisement  headed  “Fortune  Favors  the 
Bold.”  Mr.  Denny,  erstwhile  advertis¬ 
ing  man  and  former  amateur  steeple¬ 
chase  rider,  undertook  to  be  tbe  knight, 
thinking  light-heartedly  it  would  be  a 
tame  bit  of  riding  indeed.  The  horse’s 
emotions  are  unrecorded ;  his  chief  qual¬ 
ification  was  a  build  sturdy  enough  to 
bear  up  the  weight  of  a  man  in  authen¬ 
tic  steel  armor, 

William  D.  O’Brien,  World-Telegram 
staff  writer,  described  the  proceedings 
thus : 

“Four  men,  stout,  healthy,  willing 
men,  tried  to  lift  the  armored  knight 
onto  the  black  horse.  They  could  not. 
.\  number  of  boxes  were  arranged,  in 
step  formation.  Up  these  steps,  one  at 
a  time  between  spells  for  breathing  and 
sundry  observations  through  the  helmet, 
the  knight  moved  slowly.  He  awk¬ 
wardly  mounted  the  horse,  whose  feel¬ 
ings  were  spared  by  way  of  a  blind¬ 
fold. 

“Through  the  village  street  of  La 
Mancha — West  65th  street,  if  you  still 
insist — went  the  steed  and  his  rider. 
Nursemaids  bawled  for  their  charges, 
and  fled  with  them,  hand-in-hand. 


when  there  will  be  no  cloud  anywhere 
in  the  business  sky. 


AGENCY  WINS  BY  DEFAULT 

A  judgment  for  $5,023,  obtained  by 
default,  was  filed  in  Manhattan  Supreme 
Court  recently  on  behalf  of  Kelly, 
Nason  &  Roosevelt,  advertising  agency, 
against  Soap  Products,  Ltd.  The  com¬ 
plaint  set  forth  that  on  last  Oct.  17  the 
defendants  retained  the  Kelly,  Nason  & 
Roosevelt  agency  as  advertising  coun¬ 
sel  for  a  newspaper,  periodical,  street 
car  and  radio  campaign.  The  com¬ 
plaint  stated  that  the  defendants  also 
guaranteed  to  repay  the  plaintiffs  for 
any  expenses  incurred  in  the  prepara¬ 
tion  and  placing  of  the  advertising  space 
and  radio  time. 


POWERS- 
SOUTH  AFRICA 


The  Joshua  B.  Powers  Orsaniza- 
tion  announces  its  exclusive  repre¬ 
sentation  lor  North  America  ol: 


SOUTH  AFRICAN 

MORNING  NEWSPAPERS 
Ltd. 


“Cap*  Ham" . Cap*  Towa,  C  P. 

“Natal  Maicary"  .  .  .  Owban,  Natal 
“Rand  Daily  Mail"  .  .  Jehannatbart,  Td. 
“Sanday  Tiaias"  ....  iohannatbarf,  Td. 


JOSHUA  B.  POWERS,  Inc. 

S20  Eait  4tnd  Straat,  Naw  yoik 

London  Paris  Berlin  BuenosjAirei 
Rio  de  Janeiro  SSo  Paulo 
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BY  COMPARISON 
Ratio  of 

City  Zone  Circulation 
To  Families 

Courier-Post  99.2% 


Evening  Bulletin  70.7% 

(Firat  tn  Philadelphia) 

Newark  News 


48.1% 


(Firat  in  Newark) 


(Source:  Market  and  Newapaper 
Statiatica— A.  A.  A.  A.) 
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JOHN  W.  JENNINGS 


Death  followed 


Ckicago 


the  Sacramento  Union. 
a  brief  illness. 

F.  A.  WiGGS,  editor  of  the  Banner 
News,  a  weekly  newspaper  of  Marble 
Hill,  Mo.,  died  there  on  Aug.  16  at  the 
age  of  78  years.  He  had  been  active 
the  newspaper  held  in  Southeast 


Agency  Vice-President  It 
Killed  in  Fall 

(Special  to  Ediioe  &  Pu»i.ishe») 

Chicago,  Aug.  19— J9hn  W.  Jen¬ 
nings,  38.  former  art  dir^tor  in  the  - - 

Chicago  office  of  Erjyin,  Wasey  &  Co.,  Missouri  for  50  years, 
who  recently  resigned  ^  assuiro  a  Haskell,  79,  publisher  of  the 

simiUr  position  with  the  Burnett  Com-  (Xeb.)  IVcekly  Qmz  from  1881 

pjny,  new  advertising  agency,  plunged  1917^  died  at  his  home  Aug.  16. 

to  his  death  here  last  hrituy  in  an  a  widely  known  country 

eight-story  'f®*?  *9®  h.rwin,  Wasey  ^ns  known  for  his  militant 

office  at  230  N.  Michigan  Ave.  . 

He  had  gone  to  his  old  office  to  wind 
up  some  unhnished  business  before  tak¬ 
ing  an  active  part  in  the  Burnett  agency, 
of  which  he  was  also  vice-president. 

He  had  been  in  ill  health  recently  and 
nervously  upset,  it  was  stated  at  the  in- 
ouest  He  is  survived  by  his  widow, 

^rali,  and  two  children. 

Bom  in  Evanston,  111.,  Mr.  Jennings 
received  his  college  education  at  the 
University  of  Wisconsin  and  studied  art 
at  the  Chicago  Academy  of  Fine  Arts. 

During  the  war  he  was  an  ensign  in  the 
Navy.  Prior  to  joining  Erwin,  Wasey 
four  years  ago.  he  was  with  the  Grau- 
man-Jennings  Studios.  Before  that  he 
was  art  director  of  Henri,  Hurst  &  Mc¬ 
Donald  agency. 


JULES  P.  STORM 


Agency 


Wat  Head  of  Advertising 
Since  1888 

Jules  P.  Storm,  head  of  Jules  P. 
Storm  &  Sons,  Inc.,  New  York  City 
advertising  agency,  died  Aug.  15  in 
Mount  Kisco.  He  was  70  years  old. 

He  had  a  long  career  in  advertising, 
for  which  he  prepared  by  reportorial 
work  on  the  old  New  York  Daily  News. 
In  1888  he  opened  his  own  advertising 
agency,  which  still  bears  his  name.  He 
first  specialized  in  real  estate  advertis¬ 
ing  and  then  added  the  fields  of  legal 
and  dry  goods  advertising. 

Mr.  Storm  added  the  fields  of  banking 
and  insurance  advertising  later.  He 
prevailed  upon  John  R.  Hogan,  presi¬ 
dent  of  the  Metropolitan  Life  Insurance 
Company,  to  commence  advertising  im¬ 
mediately  after  the  Hughes  insurance 
investigation. 

GUSS  W.  ROCHE 

Guss  W.  Roche,  director  of  the  home 
economics  and  civic  activities  division 
of  tht  Spokesman-Rezfiew  and  Spokane 
Chronicle,  died  August  16  following  ad¬ 
ministration  of  a  local  anaesthetic,  pre¬ 
liminary  to  what  was  supposed  to  &  a 
minor  operation.  He  was  70  and  had 
suffered  from  heart  trouble,  but  made 
light  of  the  ailment  and  usually  ap¬ 
peared  in  good  health.  He  joined  the 
advertising  department  of  the  Chronicle 
^  long  time  was  adver¬ 
tising  manager  of  the  publication.  He 
was  a  charter  member  of  the  Spokane 
Advertising  club  and  one  of  his  chief 
interests  was  promoting  truth  in  adver¬ 
tising. 


(K^faftuary 


JOHN  MARTIN,  63,  assistant  busi- 
ness  manager  of  the  Fremont 
|^®b.)  Tribune  since  1904,  died  August 
10.  Martin  served  on  the  Fremont  city 
council  five  terms  and  was  recently  an 
unsuccessful  candidate  for  mayor. 

_  Lloyd  Craig,  39,  news  photographer 
since  the  World  War,  died  August  18 
in  Sacramento,  Cal.,  where  for  the  past 
three  years  he  had  been  employed  by 


attitude  toward  prohibition  and  fre¬ 
quently  was  involved  in  violent  episodes 
over  his  ideals.  He  sold  his  laj^r  to 
H.  U.  Leggett  in  1917  for  the  highest 
purchase  price  ever  paid  for  a  weekly 
in  Nebraska. 

Joseph  Lippman,  77,  former  general 
manager  of  the  Salt  Lake  Tribune,  died 
ir.  Santa  Monica,  Cal. 

Pall  E.  Barron,  35,  world  war  vet¬ 
eran,  former  city  editor  of  the  Lynn 
(Mass.)  Tclegratn-N cii's,  died  Aug.  12 
at  his  home  in  Bradford,  Mass.,  of 
heart  disease.  He  had  served  as  staff 
and  desk  man  at  the  Haverhill  Gazette 
in  Lynn  and  on  Enright  papers  including 
the  Bostem  Telegram  and  the  A'cro  York 
Bulletin.  He  was  also  formerly  con¬ 
nected  with  the  Froz'idence  Journal,  the 
Portland  (Me.)  Evening  Neies  and  the 
Bridgeport  Herald. 

William  Jlstls  Boles,  for  many 
years  a  financial  writer  in  New  York 
City,  died  in  Bradford,  N.  IL,  Aug.  12. 
Mr.  Boles  had  made  his  home  for  thirty- 
five  years  at  Bloomfield,  N.  J.  In  the 
early  19()0s  he  was  associated  with  the 
Nezo  York  Ez'ening  Post  as  assistant 
financial  editor  and  later  contributed  to 
the  Sun  and  Tribune. 

Miss  Alvina  N.  Dawley,  for  many 
years  New  York  Times  and  Boston 
Globe  correspondent  in  Vermont,  died 
recently  at  Westminster,  Vt.,  at  the  age 
of  72.  For  a  number  of  years  she  was 
editor  of  the  Ludlow  (Vt.)  Vennont 
Tribune. 

Charles  J.  Shipp,  74,  retired  news¬ 
paper  publisher,  died  at  his  home 
in  Cleveland,  Tex.,  Aug.  14.  .\  son. 

Nelson  Shipp,  is  editor  of  the  Columbus 
(Ga.)  Ledger-Enquirer.  Mr.  Shipp 
was  one  of  the  founders  of  Cordele,  Ga., 
and  was  for  many  years  a  leader  in  its 
activities.  He  published  one  of  that 
City’s  first  newspapers,  the  Cordele 
Rambler. 

Joseph  N.  Mackrell,  54,  register  of 
wills  of  Allegheny  and  a  former  prom¬ 
inent  newspaper  man  died  suddenly  on 
August  17  at  his  home  in  Pittsburgh 
following  a  heart  attack.  He  started 
as  a  reporter  on  the  old  Pittsburgh 
Times  and  later  went  to  the  Pittsburgh 
Dispatch  and  later  to  the  Philadelphia 
Press.  Returning  to  Pittsburgh  he  be¬ 
came  political  writer  for  the  Chronicle 
Telegraph  and  in  1921  after  20  years 
of  newspaper  work  he  entered  politics. 

A.  J.  Hazlett,  70,  publisher  of  the 
Inland  Oil  Index,  Casper,  Wyo.,  died 
Aug.  13  in  Casper.  His  first  newspaper 
work  was  as  circulation  manager  of  the 


Tiffin  (O.)  Advertiser.  Later,  he  was 
publisher  of  the  Bucyrus  Crazt/ford 
County  News  and  the  Findlay  (O.) 
Morning  Republican.  He  was  a  member 
of  the  Ohio  house  of  representatives 
from  1896  to  1900. 

.Albert  H.  Clark,  63,  died  suddenly 
at  his  home  in  Cincinnati  .Aug.  11  of  a 
heart  attack.  He  had,  at  various  times, 
been  connected  with  the  editorial  staffs 
of  the  Western  Newspaper  Union,  the 
Bill  Board  and  the  Tri-State  Mason. 

Karl  A.  Kanney,  47,  founder  of  the 
Kanney  Advertising  System  and  one  of 
the  most  widely-known  business  men  in 
Northern  Indiana,  died  while  on  a  visit 
to  his  parents’  home  in  Napoleon,  O., 
last  week. 

Harry  Toohill,  31,  Los  Angeles 
publicity  man  and  former  reporter  on 
the  Los  Angeles  Illustrated  Daily  News, 
died  from  a  heart  attack  Aug.  13. 

Edgar  Smiley  Nash,  63,  former 
newspaperman  and  magazine  editor, 
who  was  identified  for  many  years  with 
the  publishing  business  in  Philadelphia 
and  New  York,  died  of  a  heart  attack 
.Aug.  17.  He  had  the  distinction  of 
being  in  IVho’s  IVho  at  the  age  of  21 
while  an  editorial  writer  on  the  Phila¬ 
delphia  Record,  with  which  he  was  asso¬ 
ciated  for  many  years. 


JOHN  T.  LEONARD 

John  T.  Leonard,  87,  editor  and  pub¬ 
lisher  of  the  Gainesville  (Tex.)  Reg¬ 
ister,  since  1890,  died  of  heat  stroke  in 
Gainesville  Aug.  18.  He  went  to 
Gainesville  from  Oconee,  Ill.,  where  he 
was  postmaster  from  1884  to  1888.  For 
many  years  he  was  head  of  the  Oconee 
schools  and  editor  of  the  Oconee  En¬ 
terprise. 
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that  they  approved  the  advertising 
method.  Two  suits  had  been  filed 
against  the  trust  company,  alleging  that 
it  could  not  sell  mortgaged  property  by 
advertising  but  only  through  foreclosure 
proceedings  in  Chancery  Courts. 

TWO  BUREAUS  ADDED 

Addition  of  two  emergency  bureaus 
by  Central  Press  has  provided  this 
photo  and  feature  service  with  a  total 
of  five  Pacific  Coast  bureaus,  it  is  an¬ 
nounced  by  Webster  K.  Nolan,  coast 
manager.  Assisting  the  San  Francisco 
bureau  in  the  daily  mat  service  to 
points  on  the  Coast,  in  Hawaii  and 
Alaska  are:  William  H.  Krauch,  Los 
Angeles ;  George  L.  Scott,  Portland ; 
Cliffe  Erickson,  Seattle  and  Harvey 
Hancock,  Salt  Lake  City.  Herbert 
Racle  has  been  added  to  the  San  Fran¬ 
cisco  office.  Mr.  Nolan  formerly  was 
with  King  Features,  New  York  staff, 
and  with  I.N.S.  in  Washington  D.  C. 

CAMERAMAN  GETS  APOLOGY 

Assault  charges  against  Albert  Bates, 
Ford  Motor  (2o.  transportation  super¬ 
intendent,  were  withdrawn  in  Detroit 
Aug.  16  when  Bates  apologized  to  Gus 
Thornrose,  Detroit  Times  photographer. 
Bates  smashed  Tliornrose’s  camera  and 
struck  the  photographer  during  an  in¬ 
vestigation  in  the  office  of  Prosecutor 
Duncan  McCrea  of  an  alleged  kidnap¬ 
ing.  Bates  publicly  apologized  for  his 
conduct  in  Judge  W.  McKay  Skillman’s 
court,  and  agreed  to  pay  for  the  smashed 
camera. 
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FORECLOSURES  LEGAL 

The  Bankers  Trust  Company’s 
method  of  foreclosing  mortgages  through 
newspaper  advertising  was  upheld  Aug. 
8  in  an  opinion  handed  down  in  Federal 
District  Court  at  Detroit  by  Judge 
Ernest  A.  O’Brien  in  a  60-page  brief. 
.At  a  hearing  before  William  S.  Sayres, 
master  in  chancery,  it  was  disclosed  that 
approximately  $19,0(X),0(X)  of  face  value 
of  mortgages  had  been  closed  by  the 
trust  company  through  advertising,  and 
attorneys  representing  $10,000,000  of 
par  value  bonds  and  certificates  said 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siema  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man; 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  PtNclw 
tM  Fwckmn  Avwmm 


MISSOURI  GRAD  AT  CLINTON 

John  Dewane  Shelley,  University  of 
Missouri  journalism  graduate,  who 
“stole  the  show”  at  the  concluding  ses¬ 
sion  of  the  Inland  Daily  Press  Asso¬ 
ciation  June  meeting  in  Chicago,  is 
working  this  summer  on  the  Clinton 
(la.)  Herald  in  the  editorial  department. 
A  member  of  the  Herald  staff  took  a 
three-month  leave  and  A.  M.  Clapp, 
publisher,  hired  young  Shelley  to  give 
the  latter  a  chance  to  round  out  his 
college  training  with  practical  experi¬ 
ence. 


ACCURACY 


United  Press 


SPEED 


NO  CHAROe  TO  EMPLOYERS 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  poati  in  tba 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  atnlity. 

Address:  Clarence  B.  Bystar, 
Secretary-Treasurer,  Tht 
Peoria  Star.  Peoria,  Tllinoia. 
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Ralph  Blumenfeld  Essays  to  Review 
50  Years  of  Mankind's  Comic  Opera 


Ever  the  journalist,  Ralph  Blumen- 
feld,  for  30  years  the  guiding  des¬ 
tiny  of  the  powerful  London  Daily  Ex¬ 
press,  rises  from  his  choice  “front  seat 
in  the  stalls  of  the  Human  Theatre”  to 
review  the  comic  opera  of  mankind  dur¬ 
ing  the  past  half  century.  The  princi¬ 
pal  characters,  mainly  of  yesteryear,  are 
those  whose  coat  sleeves  he  has  side- 
swiped  and  those  whose  friendship  he 
has  earned  in  i)rosperous  pursuit  of 
American  journalism  sugar-coated  with 
what  Mr.  Blumenfeld  entitles  English 
“halance”. 

Written,  of  course,  for  popular  utili¬ 
zation,  "R.  D.  B.’s  Procession,”  just 
published  by  Macmillan  t$2.50),  will 
probably  go  lH*st  with  two  groups :  those 
who  love  life  for  the  fascination  that”s 
in  it,  and  those  who  love  newspaper- 
ing  for  the  ...  at  least  Mr.  Blumen¬ 
feld  feels  that  way  about  it. 

This  journalist,  as  he  optimistically 
says  of  all  his  confreres,  the  great  and 
the  small,  “sees  the  vanities,  the  striv¬ 
ings,  the  sacrifices,  the  kindliness  and 
tlie  selfishness,  the  triumphs  and  the 
failures  as  they  pass  before  him  on 
that  stage,  and  experience  enables  him 
to  distinguish  between  the  good  and 
the  bad,  the  great  and  the  small.”  The 
police  reporter  finds  weakness  in  the 
hadged  captains  he  had  worshipped  as 
a  youth — Mr.  Blumenfeld,  moving  in 
the  circle  beyond  the  city  room,  finds 
insufficiencies,  blemishes,  even  faults 
with  the  great  and  the  near-great  it  has 
been  his  privilege  to  know. 

The  procession  is  a  long  one — it  can¬ 
not  be  described  by  picturizing  any  one 


of  the  military,  economic,  political  or 
journalistic  giants  in  the  glittering 
l)arade  the  London  editor  has  eagerly 
eyed  for  the  past  fifty  years. 

In  each  sketch,  as  one  would  ex¬ 
pect  from  Mr.  Blumenfeld,  there  is  a 
surprise.  Not  a  muckraker,  he  is  at 
least  a  myth-buster.  Coolidge  smiles. 
Bismarck  is  gentle.  Rhodes  reveals 
weaknes.i  in  uncontrollable  outbursts  of 
temper.  Barnum  is  naive.  Lawrence 
of  .\rabia,  in  answer  to  Mr.  Blumen- 
feld’s  suggcsti(>n  of  a  l)ook  on  “the 
.\rahian  business.”  complains  that  "Pub¬ 
licity  has  taken  away 
“(i)  My  pre-War  job. 

“(ii)  My  pre-War  name. 

“(iii)  My  ,'Ml  Souls’  Fellowship, 
“(iv)  .\11  the  poor  opportunity  I  had 
of  a  fresh  start  to  make  a  living. 

“.And  you  suggest  more  of  it ! 

“Hoots !  Yours  ever,  T.  E.  Shaw.” 
■And  so  on  through  the  list  of  English 
and  Continental  puppetteers  who  have 
pulled  the  strings  guiding  national  and 
international  activity.  Journalistically. 
Mr.  Blumenfeld  sometimes  makes  the 
most  of  a  casual  contact  with  men  he 
has,  perhaps,  known  only  through  a 
single  interview.  But  he  deals  in  each 
case  that  deft  touch  which  has  brought 
him  newspaper  renown. 

There  remains  for  the  newspaper 
reader  of  this  book  two  men — James 
Cordon  Bennett,  the  younger,  and  Lord 
Beaverhrook  uiKin  whom  Mr.  Blumen¬ 
feld  must  remain  an  undisputed  author¬ 
ity.  -A  protege  of  Bennett,  “my  first 
real  newspaper  tyrant,”  Mr.  Biumen- 
feld  was  hired  on  the  basis  of  a  de¬ 


scriptive  story  he  wrote  for  a  com- 
jretitor  of  the  New  York  Herald.  Ben¬ 
nett  sought  out  the  fledgling,  hired  him 
and  used  him  to  the  full  for  several 
years  with  typical  good-natured  disre¬ 
gard  for  Blumenfeld’s  personal  com¬ 
fort,  feelings,  desires.  The  London 
editor  spent  many  pleasant  and  unpleas¬ 
ant  hours  with  the  famous  absentee 
editor. 

“I  left  him  for  good,”  says  Mr. 
Blumenfeld,  “on  Ixiard  his  yacht  Na- 
mouna  at  Venice  one  fine  morning  when 
I  arrived  from  one  of  those  futile  voy¬ 
ages  from  New  York  to  talk  about 
everything  and  nothing.  She  was  a  fine 
yacht  with  a  crew  of  sixty,  and  when 
i  came  alongside  1  found  them  all  clean¬ 
shaven,  from  Captain  Hutt  downward. 
Hutt  had  once  a  fine  sailorman’s  Cap¬ 
tain  Cuttle  heard.  The  commodore, 
too,  had  sacrificed  his  beard.  So  had 
several  of  his  guests  by  his  direction. 
I  owned  a  fine,  flowing,  silky  moustache 
which  people  cultivated  in  the  nineties. 
I  kept  mine,  but  the  Herald  saw  me  no 
more.” 

That’s  what  happens  when  will  meets 
will. 

This  brevity  does  Mr.  Blumenfeld  an 
injustice,  since  his  book  virtually  defies 
coherent  review — being  of  a  pleasant 
rambling  nature  itself — but  to  Lord 
Beaverbrook  he  pays  this  respectful 
compliment : 

“If  I  were  young  again  I  think 
I  would  adopt  this  astonishing  man’s 
niethcxls.  How  successful  I  might  be  I 
do  not  know,  but  it  is  all  so  simple. 
First  you  must  have  an  unquenchable 
ambition.  Next  you  must  be  sure  of 
yourself  and  have  no  false  modesties  or 
false  standards.  Y^ou  must  work  and 
you  must  plan.  You  must  pull  through. 


Supplies  and  Equipment 


Rebuilt  Presses 

SCOTT  24  and  32-page  Pressea,  also  Modern 
Multi-Unit  and  Straight  Unit  Presaea  in 
rarioua  capadtiea. 

GOSS  32-page  arith  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-apeed  Octupie  with  Kohler  Reela. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit”  Color  Presa, 
all  couplea  reversible.  Prints  from  yi*  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  pressea 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  Ofic*  A  Factary . PlainfiaU,  N.  J# 

Naw  Tark  Oftca . 231  Waat  4lM  Straal 

CUcaiaOftca . 1331  Manainack  Black 


HOE 

PRECISION 
THINNING 
&  SHAVING 
MACHINE 

Gives  Better  Plates.  Reduces 


'’T^HE  finest  and  most  accutate  ma- 
^  chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-fnetion  bearings 
throughout.  Push  button  controL 

Costly  Makeready.  Lengthens  Life  of  Plates. 

Send  for  details 


R.  HOE  &.  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


Fof  Everything  Electric 
5m  General  Electric 

’The  temfUu  G-E  line  enables 
yon  to  entrust  em  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabla  AddrM.  NENSCO — WorcMt.r 


When  Ixird  Beaverbrook  lus  decided 
on  a  course  he  goes  through  to  ^ 
end  and  lets  nothing  divert  him  I 
liken  him  in  this  to  a  ferret  which  U 
after  a  rabbit.  A  dozen  fatter,  slower 
more  attractive  rabbits  may  amble  acres* 
the  path,  hut  this  ferret  goes  on  after 
number  one  rabbit.  .  .  .” 

And  with  that  this  biographical  blood 
hound  is  off  after  another  notable’* 
scalp  to  hang  up  in  “R.  D,  b/j 
cession”— a  semi-civilize<l  setiuel  mj. 
we  suggest  after  his  picture  of  Bennett 
to  Ernest  Thompson  Seton’s  "Wild 
-Animals  I  Have  Known.” — B.  C. 
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GUILD  AWARDS  PLANNED 

(Streial  to  Editor  &  Publisher) 
PniL.xDELi-iUA.  Aug.  ’O-.Annual 
awards  for  excellence  in  reinirtorial  and 
photographic  work  will  he  presented  by 
the  Newsiiaper  Guild  of  Philadelphia 
and  Camden  under  a  plan  of  the  Awards 
Committee  just  approver!  by  the  Execu¬ 
tive  Council  of  the  Guild.  Work  sub- 
niittecl  will  lie  judged  in  the  follow¬ 
ing  classifications ;  FZditorial,  car¬ 
toons,  feature  stories,  woman’s  page 
headlines,  photographs,  news  story  (to 
be  divided  between  rewrite  and  leg  men 
where  indicated),  column,  sports  and 
reviews  ( including  music,  books,  movies 
and  theatre).  First  awards  will  be 
made  in  December. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 

3  Times  —  .4t  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  (^der) 

1  Tim.  —  .75  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

FORMS  CLOSE  THURS.  NOON 
White  space  chu-ged  at  same  rat.  po-  Urs 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  liaei. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 
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For  Sale— Daily 

in  high  class  exclusive  Eastern 
territory,  sales  area  approximate¬ 
ly  50,000.  Well  equipped,  with  job 
plant.  Has  earned  good  profit  on 
1100,000  capital.  Buyer  must  have 
$15,000  cash  and  show  excellent 
publishing  record.  A  distinctly 
local  paper  and  ideal  for  able 
metropolitan  Journalist  wishing  to 
retire  to  fine  community  and  work 
imt  principal  investment.  Chief 
consideration  of  seller  is  charac¬ 
ter  of  buyer.  Communications 
confldentlal.  .Act  promptly  and 
give  references  first  letter.  Small 
brokerage  fee  involved.  Box  B- 
963,  Editor  &  Publisher. 
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IF  you  SEEK 
A  NEWSPAPER  JOB- 


1.  TWm  40-word  "*ilMlioa"  .d*  ia  EDITOR  8 
PUBLISHER. 

8.  A  3-Moiiih  lubieriptieii,  or  .xtMsioa,  to 
EDITOR  *  PUBLISHER. 

3.  Ragidration  with  E.  A  P.  Pmonn.l  S«vic« 

for  (ix  nmatln. 

4.  ^pardion  by  in  of  100  pholo-IHfco  bal- 

Idin*  about  your  qualitkdiom  and  as- 
paricncM  with  your  photograph  iacladad 
Umtcos.  TTmm  wa  tand  to  newipapan 
naading  a  awn  of  your  abililit*. 

DRAFT  an  ad  now  if  yon  am  making  a  nawi- 
papar  connaction,  and  mad  it  to  u*  wMh 
$5.00  chack  or  nionay  ordtr,  to  covtr  all 
tha  above  mrvicai.  A  ragiitration  bfaak 
will  than  ba  mnt  you.  A  raaronabit  ad¬ 
ditional  pafccnUga  charga  will  ba  amda 
whan  and  if  a  poiition  i>  meurad  through 
our  mivica,. 
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Shuations  Wanted 


Situations  Wanted 


- - i  iU>d  wf»kly,  job  shop  Afrountant,  Auditor,  AsHlstant  Bnslnriut  Editor — Manaaina.  t’lty  Ilrsk  or  Sports. 

W,U  Two  separate  plants.  .Manaiter — Thorouahly  trained,  experienced  .\ll-round  experience.  Not  Just  a  Rood 

„nd  ortice  supi^^j Southwest  county  seat  in  newspaper  accountina,  costlna,  budget-  man ;  plenty  of  them  on  every  hand.  Cir- 
Only  (0  y’m)  population.  Nearest  Ing,  collections,  statistics,  analyses,  etc.  culatlon-huilding  Ideas  as  well  as  editorial 

town  of  ®^,|,|on'over  lUU  miles.  Netting  Competent  producing  prompt,  accurate  fl-  ability.  Now  employed.  B-941.  B  &  P 

dally  '•‘“"'v' 130  you  annually.  Iteason  for  nancial  and  operating  statements,  compll-  Personnel  Service. 

owner  in  Uemocratlc  town.  ing  taxes;  understands  general  otllce  man-  - 

*****’  iiuu  out)  down  payment  JSO.oOO.  agement,  purchasing.  Age  42.  married.  Editor — News,  City,  Telegraph.  7  years  city 

yrlce  •*  '  r^fpronce  with  reply.  11-933,  Episcopalian.  Available  now  permanency  desk  last  Job.  Age  34.  I'rotestant,  mar- 

dive  "•  “t,  .niioher.  desired.  U-964,  B  &  P  Personnel  Service.  rlcd.  Metropolitan,  small  dally  experience. 

Kditor _ _ _  -  ■  — .  Heliable.  sober,  hard  worker  with  good 

-■.I.,  v.asoaoer  and  .lob  Plant — 65  mile  .Accounting  executive — Several  years  with  background.  (Sood  personality  and  mixer. 
"***“'."  York.  Official  paper  for  town  t'hlcago  dally  as  chief  accountant  and  as-  1‘refer  East.  B-936,  E  &  P  I’ersonnel  Ser- 
ervlng  'i-mlle  area  11,000  population.  sistant  to  business  manager.  Prior  public  vl<  c. 

■'I'lilUv  two  large  trading  centers.  Price  accounting  experience  with  New  York - 

ituiHi  Including  land  and  building.  Down  firms.  Experience  In  credits,  collections.  Experienced  Executive  re<iuests  opportunity 
't  17  ido  or  110,000  cash.  No  debt.  budget.s.  comparative  records  and  handling  to  submit  record  In  confidence  to  imblisher 
t  now  ’making  money,  tiwner  ill  In  otflee  personnel.  Age  48.  protestant,  mar-  who  needs  assistance  in  increasing  net 
”il*  tVeit  B-96U,  Editor  &  Publisher.  ri'-d.  Excellent  references.  Now  located  profit.  Successful  career  as  advertising 

’ _ ! - in  New  Y'ork.  B-968,  E  &  P  Personnel  salesman  and  manager,  business  manager 

7  Town  Dallv — Southern  State;  won-  Service.  and  publisher  on  papers  of  from  .'>0,000  to 

iTfoi  opportunity.’  Includes  good  comraer-  - - — -  30J.00O  circulatl.jn.  Age  42.  B-942,  E  &  P 

1  .i^iuTrtment  with  plenty  of  business.  .Advertising  Executive.  38,  married.  In  Personnal  Service. 

[  c’lSl  PricH  l>resent  orxaltlnn  „  U  h  .loll.,  _ _ _ _ _ 


B-964,  E  &  P  Personnel  Service. 


ril'd.  Metropolitan,  small  dally  experience. 
Heliable.  sober,  hard  worker  with  good 
.Accounting  executive — .Several  years  with  background.  <iood  personality  and  mixer, 
t'hlcago  dally  as  chief  accountant  and  as-  1‘refer  East.  B-936,  E  &  P  I’ersonnel  Ser- 
slstant  to  business  manager.  Prior  public  viie. 

accounting  experience  with  New  York - 

firms.  Experience  In  credits,  collections.  Experienced  Executive  re<iuests  opportunity 
budget.s.  comparative  records  and  handling  to  submit  record  in  confidence  to  publisher 

otflee  personnel.  Age  48.  protestant,  mar-  who  needs  assistance  in  increasing  net 

ril'd.  Excellent  references.  Now  located  profit.  Successful  career  as  advertising 

in  New  Y'ork.  B-968,  E  &  P  Personnel  salesman  and  manager,  business  manager 

•Service.  and  publisher  on  papers  of  from  .'.O.iiOO  to 

- - — -  30,1. IJOO  circulatl.jn.  Age  42.  B-942,  E  &  P 

.Advertising  Executive.  38,  married.  In  Personnal  Service. 


•  L  dcoartment  with  plenty  of  business.  .Advertising  Executive.  38,  married.  In 

t'pison'^for  sale:  Wife’s  health.  Price  present  position  with  .Middle  Western  dally 

()UU.  I'ale  must  be  uulck.  B-9H6,  8  years.  14  years’  successful  advertising 


jis.toiu.  bate  mu^ 
Editor  &  Publisher. 


8  years.  14  years’  successful  advertising  J'arm  News  Editor  or  Editorial  Writer- 
activity.  Able  to  furnish  the  best  of  ref-  15  years  experience  newspaper,  magazine 


-Big  weekly,  big  Held,  big  plant, 


erences  as  to  character,  executive  ability, 
advertising  knowledge,  promotion  and 


-maker,  big  future;  owes  noth-  salesmanship.  W'ill  consider  any  sound 


inx  has  surplus;  *20,000  buys  control. 
Ij.s’ea.  Editor  >y  I'ublisher. _ 

Newspapers  Wanted 


liroposition  anywhere.  Not  afraid  of  keen 


and  farm  organizations.  Age  39,  married, 
college  graduate.  Understands  agricultural 
news,  farmer  organizations  and  iiolitics. 
Writes  clear,  convincing  editorial  copy  on 


competitive  situation.  B-943.  Editor  &  social,  economic  and  human  interest  sub- 
l“ublisher.  jects.  B-958,  E  &  P  I’ersonnei  Service. 


‘  _ _ -Advertising  -Man — Now  assistant  to  spacc- 

- 7  small  town  dailv  news-  buyer  of  a  leading  agency.  Wishes  to  sell 

Wsnted-Exc  usite  small  town  dalb^  promotion  for  newspaper. 

paper  makm„  p  •  ,  f...  Address  Kxperieiiccd  in  all  branches  of  commerciai 

tial  payment  on  good  prop^^^  research  work.  Would  qualify  for  mer- 

F.  1.  Sargeant,  Hamilton  court.  Ardmore.  ^-handising  department.  University  gradu- 

!’*• _ _ _ ^ - - - — —  ate.  Young,  ambitious,  hard  worker. 

Wanted — Small  daily  or  good  weekly  B-927,  E  &  P  Personnel  Service. 

paper.  *5.uuu  to  *19.000  to  pay  down.  - - - - 

Prefer  mid-west  territory.  B-959,  Editor  Value 

&  Publisher.  in  this 


Here’s  the  4’ure  for  some  newspaper’s 
linancial  headache — I'lcan  cut.  capable, 
dignified  executive.  He  will  command  re- 


Situktions  Wanted 

With  nine  years’  experience  in  New  Y'ork 
and  Middle  West,  want  editorial  depart¬ 
ment  or  publicity  Job,  Eastern  metropoli¬ 
tan  area,  l.ast  handled  city  desk,  dally  of 
81,000  circulation.  Good  rewrite.  Know 
radio,  stage,  movies.  Anything  except 
copy  desk.  Twenty-nine.  Heferencee. 
B-92S,  E  &  P  Personnel  Service. 

A'oiing  .tlan,  21,  Inexperienced  but  ambitious 
and  eager  to  get  a  start  in  Journalism, 
wishes  any  kind  of  Job  in  news  or  adver¬ 
tising  end.  College  graduate,  athlete, 
musician,  with  wide  variety  of  interests. 
Single.  Want  real'  work.  Will  go  any¬ 
where.  B-926,  E  &  P  I'ersonnel  Service. 

Newspaper  Machinist 

Moving,  erecting,  dismantling — pressroom 
and  stereotyi)e  equipment.  Call  BE  3-5967. 
H.  -Ammon  &  Co..  95  Clift  St.,  N.  Y'.  C. 

Mechanical  Equipment  for  Sale 

Matrice8-4‘2  Fonts- Exceptional  Opportunity 

Uue  to  recent  changeover  to  different 
style  of  ty|)e  face  the  Chicago  ’Tribune 
must  dispose  of  the  following: 

35  fonts  Minion  No.  2  with  Boldface 
3  fonts  Minion  No.  2  with  Italic 
5  fonts  Nonpareil  No.  2  with  Boldface 
1  font  Nonpareil  No.  2  with  Italic 
All  practically  now — Contrast  processed. 
Proofs  sent  on  request.  Address  Purchas- 


spect  and  loyalty  of  your  staff  and  com-  IhK  Dept.,  Chicago  Tribune,  Tribune  Tower, 
munity,  promote  good  will  with  agencies,  t.lhicago.  111. _ 


i>ulld  your  lineage  on  a  sound  and  perma¬ 
nent  basis.  Now  employed  as  contact  man 


Conveyor — 1-arge  newspaper  plant  which 
has  discontinued  its  Sunday  publication 


ITefer  mid-west  territory.  B-9U9,  r-uiior  Value 

&  Publisher.  in  this 

- - ;  ~  ~  ;  jr  ■  Advertising  .Manager 

IVsnted  For  Besirablc  4  ustomer,  midwest  w’ho  is  at  i>resent  .Advertising  Manager  on 
daily  newspaper,  city  of  at  least  100,000  the  toughest  sheet  to  sell  in  New  York 
population.  *500,000  available  for  initial  city.  'Tireless  worker,  expert  salesman, 
payiin-nt.  J.  B.  Shale,  'Times  Building,  contract  closer.  Originator  of  Ideas  and 


on  metropolitan  daily.  B-970,  E  &  P  ims  three  sections  of  up-to-date  conveying 

Personnel  Service.  system  for  sale,  with  motors.  Combined 

- sections  total  241  lineal  feet.  Five  running 

Here’s  it  .Alan.  Splendid  background,  fine  speeds  with  adjustable  tension.  Belts  30 

reputation,  youth,  courage,  intelligence,  inches  wide.  A  number  of  A-1  steel  deliv- 


In  this  Here’s  a  .Alan.  Splendid  background,  fine  speeds  with  adjustable  tension.  Belts  30 

Advertising  .Alanager  reputation,  youth,  courage,  intelligence.  Inches  wide.  A  number  of  A-1  steel  deliv- 

who  is  at  present  .Advertising  Manager  on  college  ilegrce,  seven  years  Display  and  cry  room  tables  also  for  sale.  For  further 

the  toughest  sheet  to  sell  in  New  York  Classified  experience.  Now  employed.  New  particulars  address  Box  B-965,  Editor  & 

City.  'Tireless  worker,  expert  salesman,  contact  must  have  possibilities.  Single.  I’ublisher. 

contract  closer.  Originator  of  Ideas  and  Christian.  I’refer  East.  WHAT’S  THE  tw..  r  sfeM  t  .illev  Ranks-  one's-foot 

promotions.  For  five  years  Advertising  JOB’’  B-935,  B  &  P  Personnel  Service.  ^  drawee 


New  York. _  promotions.  For  il\’e  years  Advertising 

Weekly  Newspaper  Wanted  in  live  trading  Manager  of  large  Brooklyn  Department 
territory.  Tell  all  first  letter.  Send  re-  Store — giving  him  important  background 
cent  issues.  B-971,  Editor  &  Publisher.  In  aiding  your  retail  merchants  with  their 


Alanager  or  Staff  Position — Six  years  exec- 


Two  fl-foot  Steel  thilley  Banks;  one  8-foot 
steel  galley  bank;  48-drawer  and  4U-drawcr 
Hamilton  Cut-Cost  type  cabinets,  electric 
lights;  also  flat-top  cabinets;  nine  \Ve.sel 


NcAvspaper  Brokers 


in  aiding  your  retail  merchants  with  their  utlve  experience  in  retail  stores  plus  tour  ,  I®”  JL .  7  and  s’-column  Hoe 

advertising  and  merchandising  problems.  years  of  display  selling  Indicates  a  man  casing  boxi^  “4x  3’o  R  Hoe  AV^ 
Knows  how  to  work  well  with  his  men  who  can  increase  the  lineage  of  almost 


- and  make  hi.  men  work.  Age  37.  Ameri-  any  type  account.  Age  31.  Moderate  sal-  s’erlL  Serd  foV  detaUed  lisT 

N"’reaLes''or"frad*es'*‘"No  ifstmT^hTg":  a'^%"rmanen^congenia'l  Per.sonnel  tirvL'."  ^  Thos.  W.  Hall  Co.,  Stamford.  Conn, 

Un  Feighner.  Pythian  Building,  Nashville,  requfrVng"’the' *sahiry°  that  ^  he  ^'is^  worth*  News  Fxnert  37  wants  to  I’’*’’®  I-inotype  machines  in 

rmond.^-v:;^'-  E  ^  P  PersoLel  Servi*ce.‘* 


Mich.,  or  J.  VV.  Mapoles,  Murphy’s  Hotel, 

Kichmond.  A’a. _ _ 

M.  Moure,  Newspaper  Broker 
Beverly  Hills,  California,  has  weekly  and 
exclusive  liaily  paper  to  offer. 


proof  press;  8,000  lbs.  modern  foundry  type 
in  complete  series.  Send  for  detailed  list. 
3'hos.  W.  Hall  Co.,  Stamford,  Conn. 

Two  Alodel  Five  I-inotype  machines  in 


Business  Opportunities 


Advertising  Manager  or  eVssIstant-Prefer  He  ca^  de^elo*;  smaU^b"u^  ml^hTy  tta^!  ^S^liTele^st^iteVhase  and* Emerson 
Metropolitan  new«paper  in  Middle  or  subFtItute  ideas  for  money,  attract  loyal  vvfnfilt  ^  ..ndpl-  Onrnine  Y 

Southwest.  Ape  36.  with  12  years’  expert-  circulation  without  clatter,  contests  or  cru-  i-.<.auer.  ^ocninig,_aN._i. - 

erice  in  newspaper  agency  and  merchan-  sading.  B-946,  E  &  P  Personnel  Service.  Llnotyites — 1.  5,  8,  11,  13,  19,  26.  Inter- 


erice  in  newspaper  agency  and  merchan-  sading.  B-946,  E  &  P  Personnel  Service. 

dising  field,  including  5  years  with  one - — _ _ 

of  largest  dailies.  Now  advertising  man-  Newspaiierman,  with  12  years’  experience 


- - of  largest  dailies.  Now  advertising  man-  Newspaiierman,  with  12  years’  experience 

Wanted — To  contact  experienced  news-  ager  large  drug  chain.  B-932.  E  &  P  all  news  capacities  in  towns  17,000  to 

liaperman  with  *25,000;  merger  two  Personnel  Service.  100.0_00,_  wants  Job.  JIarried,  aged  31. 

claihea;  growing  California  field;  high - -  Good  feature  writer,  fast  and  accurate 

grade  proposition.  B-953,  Editor  &  Pub-  Advertising  .Alanager,  Salesman— With  per-  desk  man  reliable  reporter.  Available  im- 

ligher.  manent  connection  where  initiative  and  mediately.  Address  B-937,  E  &  P  Per- 

hard  work  backed  by  12  years’  experience  sonnel  Service. 


Circulation  Promotion 

Belter  Daily  Newspapen*  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation  build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  deflaite  A.  B.  C.  circulation  in¬ 


will  pay  a  future  reward.  32  years  of  age. 
Excellent  education.  Thorough  knowledge 
of  retail  problems  and  promotion.  Not  a 
“floater”  or  "Job  liunter."  A  go-getter 
who  knows  job  and  gets  results.  B-931, 
E  &  P  Personnel  Service. 

Advertising  .Salesman — Broad  knowledge 


crease  regardless  of  business  conditions  sales,  sales  promotion,  national  and  local, 
m  your  fleld,  write  or  wire  collect  The  Nine  years  outstanding  newspaper  experl- 
I  artlowe  Company,  Occidental  cnee.  Sell  new  accounts  and  increase  old 
Building,  Indianapolis.  over  keen  competition.  Well  qualified,  too, 

r  ~  — -  take  charge  of  10,000-publication  depart- 

Bonded  (ainpaigns  Surre«>d — Hudson  De  ment  and  show  results.  *50.  B-956.  E&P 
Priest  &  Associates,  World’s  Record  Cir-  Personnel  Service 

culation  Builders,  246  I'llth  Ave.,  N.  Y.  C. _ _ 

r  ;  ~~  ~  ~  ;  ; - - -  .Amherst  College  Graduate,  25.  married, 

Neaapaperdom  sLeadingC^irculationBuilders  seeks  editorial  position  with  future.  For- 
.  _  Alorrison  I’lan  mer  assistant  editor  college  paper.  Tal- 


I’runioHon  .Alanager,  35,  dynamic,  college; 
New  York  and  out-of-town  newspapers; 
editorial  and  advertising  background. 
Excellent  record.  Raymond  J.  I-e  Strange. 
Hotel  Montclair.  I-exington  Ave.  at  49th 
St.,  New  York  City. 

I’romotlon,  Sales  or  Publicity  connection 
.sought  by  able  young  man  with  more  than 
ten  years  experience  in  feature  syndicate, 
press  association  and  daily  newspaper 
fields.  Executive  ability,  producer,  aggres¬ 
sive.  good  mixer.  No  sidelines  considered. 


types  B  and  C.  Ail  guaranteed.  Terms. 
HOFF'MAN  MACHINERY  &  ENGRAVI.NO 
CO..  413  1-afayctte  St.,  New  York  City. 
Rebuilt  Equipment  —  Presses.  Linotypes, 
New  Type.  Printers’  supplies.  We  liqui¬ 
date,  buy,  sell,  trade.  Central  States 

I’rlnters  Exchange.  Peoria,  Illinois. _ 

F'or  Sale — Due  to  consolidation,  R.  Hoe  & 
Company  dry  mat  roller  with  motor  and 
drive,  and  1.000-lb.  ingot  metal  pot  with 
hood;  both  ready  for  use.  Herald-News, 
Passaic,  N.  J.  _ _ 

Mechanical  Equipment  Wanted 

AA’anted — 1  pair  of  Press  cylinders  for  a 
Hoe  color  unit,  2114-inch  cutoff.  9914 
inches  long  with  3%-inch  Journals  6  inches 
long.  Complete  color  in  ring  system  of  4 
intermediate  ink  drums,  fountain,  and 
ductor  drive.  Vibrating  mechanism,  roller 


- -  mer  assistant  editor  college  paper.  Tal . ,„a„  wno  can  lu 

...  *" ®  That  I  ays  and  Proves  It”  ented,  conscientious,  responsible.  Consider-  nlsh  best  of  references.  Nine  years’  e 

,  Morrison  Company,  able  business  experience,  some  newspaper  perience.  Will  go  anywhere.  Age  : 
vin  nr..  Shops  Bldg.,  Des  Moines,  Iowa.  work  since  graduation  in  1932.  AVill  go  Write  B-968,  E&P  Personnel  Service. 

— — anywhere.  References.  B-940,  E&P  - - - - - !_ 

Feature  Exoloitation  Personnel  Service.  Iteirarter,  rewrite,  22.  Good  feature  writi 

7 — - 7;—,-^ - , - - - -  Experience  on  large  Eastern  daily  new 

eoniic  and  Narrallve  Strips  corrected,  re-  Circulation  .Alanager  —  -Aggressive,  ambi-  paper.  College  grad.  High  recommend 
used  and  marketed.  Continuity  and  gags  tlous,  capable,  good  past  record.  Knows  tlons.  B-934,  E&P  Personnel  Service. 

supplied  by  expert  staff.  Excellent  ad-  carrier  promotion  and  Agency  Alanager  - r~  _ - _ 

and  marketing  facilities.  National  system  from  A  to  Z.  Age  31.  Now  Sports  Writer,  employed,  single  31  see 


able  business  experience,  some  newspaper  perience.  Will  go  anywhere.  Age  31. 
work  since  graduation  in  1932.  Will  go  Write  B-968,  E&P  Personnel  Service. 

anywhere.  References.  B-940,  E&P  - - - - - - ' 

Personnel  Service.  Iteirarter,  rewrite,  22.  Good  feature  writer. 

-  Experience  on  large  Eastern  daily  news- 

Cireulation  .Alanager  —  -Aggressive,  ambi-  paper.  College  grad.  High  reconimenda- 


Experienced  salesman  and  sales  manager!  shafts,  etc.  B-944.  Editor  &  Publisher. 

B-962.  E&P  Personnel  Service.  AVanted  at  once  electric  drive  for  Gos» 

71  ~  "  press;  also  complete  stereotype  equipment 

Keirarter-.Artist-l  hotographer.  Presently  Interested  in  complete  newspaper  plant, 
employed.  Combination  man  who  can  fur-  press  excepted.  Wire  Louisville  Daily 
nlsh  best  of  references.  Nine  years’  ex-  News  and  Enquirer,  Louisville.  Ky.  _ 


visory  and  marketing  facilities.  National 


nil,..!  T,  ..  ", . . .  . . . . -  «.  - -  Sports  Writer,  employed,  single.  31.  seeks 

Allied  I  ubllcations,  Inc.,  Suite  1102,  49  employed  in  circulation  department  of  one  connection  on  dally  paper.  Seven  years 

west  46th  St..  New  York  City.  of  nation’s  largest  newspapers  at  salary  experience.  lAJcation  immaterial  Ener- 

~  '  =  of  *50.00  per  week.  Prefer  to  locate  in  getic  worker,  with  reportorial  background 

Foreign  Publication  East  or  extreme  West.  B-947,  E&P  Can  supply  strong  references.  B-95‘’’ 


Ont-nf-Town  Newspapers  Books 
roreign  Magazines  Periodicals 

I  SCHULTZ  NEWS  AGENCY 
Hi  West  44th  St,,  N.Y.C,,  MEdalllon  3-9061 

Multigraphing  and  Mineographing 

Wuick  Service-Duality  Work 
,,,  _  f’entury  letter  Co. 
l.t  W.  46th  St.  BRyant  9-2277 


of  *50.00  per  week.  Prefer  to  locate  in 
East  or  extreme  West.  B-947,  E&P 
I’ersonnel  Service. 


Classified  Manager 

15  years  successful  record,  now 
employed.  Get  full  details  from 
E&P  Personnel  Service  Dept. 


Photo-Lithographing 


Help  Wanted 


getic  worker,  with  reportorial  background. 
Can  supply  strong  references.  B-952, 
B  &  P  Personnel  Service. 

This  Alan  was  free-lancing  when  the  de¬ 
pression  hit  us — advertising  copy,  lay-out, 
etc.,  for  concerns  of  national  prominence. 
Has  been  in  Louisville  since  the  crash — 
working,  but  not  placed  as  he  should  be. 
Improving  conditions  should  prompt  in¬ 
quiry  from  a  publisher  who  wants  someone 
to  create  and  service  business — or  handle 
editorial  work — or  do  both.  Address: 
B-954.  Editor  &  Publisher. 


Classified  .Alanager.  Hard  worker  with  good  B-954.  Editor  &  I’ublisher. 

Newspaper  Publishing  records  in  cities  100.000  to  1,000,000.  In-  —  — - - - — - 

- - - ^ _ _  creased  revenue  30  per  cent  and  rate  col-  lnoroughI.r  competent  makeup  man  isopen 

lAiblUhers!!  Avail  yourselves  of  our  com-  lected  per  inch  20  per  cent  on  paper  40.000  for  situation  in  East  or  West.  Also  experi- 
Plete  service:  composition  stereotvnInB-  circulation.  Good  business  man  as  well  as  enced  on  ads.  Now  employed.  Married. 
Presswork.  all  in  one  plant'  Arnesen  4808  sales  manager.  Bonus  arrangement  pre-  V"*®"'  reliable.  Report  imme- 

hh  Ave..  Brooklyn,  N.  Y.  Tel  SU  nset  ferred.  B-938,  E&P  Personnel  Service.  diately.  B-925.  E&P  Personnal  Service. 

•  -6300.  6306.  ...  .  - - - - - — - - - - - - - ^ 

_ College  Teacher  well  qualified  in  Journal-  AVage  Peak  Reached  in  present  job  on 

pL_»  I  ftl.  !_•  ism  desires  to  return  to  editing  or  editorial  small  city  newspaper.  What  can  you  offer 

_ *  Poto-Lltnograpliing  writing  work,  preferably  in  the  Middle  woman  feature  writer  who  has  al.so  suc- 

V-  - - — - —  AVest.  Background  Includes  three  years  of  cessfully  handled  men’s  runs,  headed 

Hter.t,,;*  Illustrate  advertising  smalt-city  editing,  eight  years  of  college  woman’s  department  In  city  of  200.000, 

Low«.»  ®*®'  teaching,  and  res.>arch  In  the  fleld  of  jour-  and  sold  features  for  metropolitn  Sun- 

10(1'.  P®''  20c  additional  nallsm  B-949,  E&P  I’ersonnel  Service.  day  sections?  B-948  E&P  Personnel 

*■  Passantlno.  250  W.  49th.  LO-5-7644  _ _ ! - Service. 

, ,  .  , - .  '  =  Desk  or  Rewrite  Alan,  Reporter  (Married) - - - 

Help  Wanted  38,  16  years  small  and  large  dallies.  Will  Wanted — A  job  either  writing  copy  in  an 

- - — _ accept  *35  anywhere.  C.  O.  Blauvelt,  agency  or  as  a  reporter.  H.  J.  University 

Raw  two  openings  for  classified  telephone  H  Pier  St..  Yonkers,  N.  Y.  of  Missouri  School  of  Journalism  and 


teaching,  and  res.>’arch  in  the  fleld  of  jour-  and  sold  features  for  metropolitn  Sun-^ 
nallsm.  B-949,  E&P  I’ersonnel  Service.  day  sections?  B-948  E&P  Personnel 


- — — - -  accept  *35  anywhere.  C.  O.  Blauvelt.  agency  or  as  a  reporter.  H.  J.  University 

Have  two  openings  for  classified  telephone  H  Pier  St..  Yonkers,  N.  Y.  of  Missouri  School  of  Journalism  and 

room  supervisors  (female).  One  at  *36-  - - -  "early  11  years  on  small  and  metropolitan 

40.  the  other,  salary  open.  Write  in  con-  Editor  small  daily  seeks  change.  Expert-  dailies,  including  roporting  and  display 

r-eoce  at  once.  B  &  P  Personnel  Service,  enced  copy  reader,  reporter:  can  handle  advertising.  Specialties:  beauty  problems. 

1.700  Times  Bldg.,  Times  Square  New  wire.  32.  College  grad.  East,  mid-west.  fashions  and  educational  features.  B-930, 

•Of*'  ’  B-957,  Editor  &  Publisher.  E&P  Personnel  Service. 


press;  also  complete  stereotype  equipment 
Interested  in  complete  newspaper  plant, 
press  excepted.  Wire  Louisville  Daily 

News  and  Enquirer,  Louisville.  Ky. _ 

Wanted — Used  newspaper  cash  register — 
prefer  nat’l  built  with  dep’t  totals — state 
serial  No.  and  price.  B-967,  Editor  & 

Publisher. _ _ 

“Newspaper  Press,  capacity  16  pages,  327 
N.  Gay  St.,  Baltimore,  Md.” 

Photo-EngraAfing  Equipment  for  SoJe 

Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 

116  .lohn  Street.  New  York  City. _ 

Photo-Engraving  Equipment  for  Sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  B.  16th  Street.  N.  Y. _ 

_ Newspaper  Supplies _ 

stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


36 


Editor  &  Publisher  for  August  24,  1935 


By  MARLEN  PEW 


Racing,  always  a  glad  six)rt,  would 
■  be  more  interesting  to  persons  who 
appreciate  fine  horse-flesh,  and  wish  to 
back  individual  hang-tails  in  the  betting 
ring,  if  the  parade  of  the  contestants 
would  take  place  at  least  a  few  minutes 
before  the  bets  are  placed.  Under  the 
present  system,  the  betting  is  blind  for 
all  those  who  do  not  follow  racing  con¬ 
tinuously.  I,  for  one,  like  to  put  my 
two-cents  on  a  horse  that  has  been  ex¬ 
hibited  under  saddle,  preferably  in  com¬ 
parison  with  the  ponies  he  must  beat. 
To  one  who  thinks  he  knows  how  to 
size  up  equine  quality,  it  is  a  miserably 
unsatisfactory  business  to  make  a  selec¬ 
tion  from  a  printed  card,  or  from  press 
descriptions  however  accurate  they  may 
be,  and  after  bets  have  been  placed  see 
your  nag  for  the  first  time,  usually  to 
suffer  a  disappointment.  It  softens  the 
blow  to  lose  money  on  an  animal  you 
have  picked  as  admirable. 

I  wish  the  press  stand,  always  highly 
influential  in  racing,  would  consider 
this  reform  and,  if  it  is  found  prac¬ 
ticable,  campaign  for  it.  I  see  nothing 
to  prevent  a  parade  of  horses  suffi¬ 
ciently  in  advance  of  an  event  to  permit 
of  betting  on  one’s  own  estimate  of 
horse  values.  I  want  to  take  chances 
on  flesh  that  dances  on  sleek  and  nimble 
legs,  that  seems  to  display  power  and 
a  winning  spirit,  and  not  on  some  fly¬ 
bitten,  stiff  and  obviously  worn-out  nag, 
though  such  critters,  I  understand, 
sometimes  supply  race  surprises. 

*  ♦  * 


IT  seems  to  me  that  the  expert  work 
newspapers  do  in  connection  with 
horse  racing  is  underestimated.  Recent¬ 
ly,  at  Saratoga,  I  took  an  afternoon  to 
study  it  It  is  fast  work,  almost  as  ex¬ 
citing  as  champion  prize-ring  reporting, 
and  much  more  accurately  done.  For  in¬ 
stance.  I  witnessed  a  race  in  which  there 
were  18  contestants.  And  shortly  after 
it  was  run,  I  bought  a  newspaper,  pub¬ 
lished  in  a  nearby  city,  containing  the 
tabulated  result,  set  up  in  6-pt.,  two- 
column  measure,  in  such  perfect  typog¬ 
raphy  that  it  could  be  printed  for  per¬ 
manent  binding  in  a  book  with  credit  to 
a  publisher.  This  lovely  typography 
told  a  wonderful  tale  in  brief.  The 
race  conditions  were  described  com¬ 
pletely,  each  horse  accurately  named, 
with  post  position,  weight,  positions  at 
the  start,  the  first  quarter,  the  second 
quarter,  the  third  quarter  and  the  finish. 
The  names  of  the  jockies  were  correct 
in  each  instance,  compared  with  the  of¬ 
ficial  program,  and  the  betting  odds 
were  given  for  the  opening  and  the 
close,  to  win,  for  place  and  to  show. 
No  serviceable  detail  was  missing.  The 
betting  odds  were  correct  in  every  in¬ 
stance.  tallying  with  the  odds  I  had 
scratched  on  my  program  in  the  betting 
ring.  But  the  speed  with  which  this 
factual  matter  was  collected  and  trans¬ 
mitted  was  the  wonder  of  it  all.  Most 
races  represent  a  mere  flash  against 
the  sky.  Even  with  glasses,  I  was  often 
in  doubt  as  to  which  horse  was  leading 
in  the  back  stretch,  but  the  skilled  press 
men  were  able  to  report  the  varying 
positions  of  all  of  the  contestants  from 
the  drop  of  the  barrier  to  the  judge’s 
stand.  I  have  faith  that  they  were  ac¬ 
curate. 

What  I  missed,  however,  was  a  color¬ 
ful  news  story  of  the  big  race  of  the 
day,  by  a  first-class  descriptive  writer. 
The  news  accounts  seemed  dry  and 
technical,  written  for  habitual  race 
goers  and  professionals.  They  were  all 
about  money,  ignoring  the  vibrant  scene 
of  20,000  excited  persons  in  the  holiday 
throng,  and  the  glory  of  proud  horse 
flesh  in  whirlwind  action.  The  way  I 
like  a  race  classic  dished  up  is  after  the 
fashion  of  the  New  York  Sun  in  the 


olden  days,  when  some  gifted  descrip¬ 
tive  writer  would  turn  a  tale  in  narra¬ 
tive  form  which  would  start  in  column 
one,  page  one,  and  run  for  six  or  even 
eight  columns,  broken  only  by  subheads, 
reflecting  all  of  the  brilliance  of  the 
giddy  occasion.  To  me,  such  a  story 
was  even  better  than  attendance  at  the 
race  itself. 


A  NEWSPAPERMAN  who  has 
been  an  influence  in  my  life  for 
more  than  30  years  passed  from  the 
scene  at  Washington  last  week,  mourned 
by  the  elder  group,  but  little  known 
among  the  youngsters  of  the  present 
day.  He  was  Gilson  Gardner,  for  25 
years  Washington  correspondent  of 
NEA-Service,  one  of  the  builders  of  that 
organization,  and  in  his  prime  the  po¬ 
litical  advisor  and  intimate  of  the  late 
E.  W.  Scripps.  For  several  years  he 
had  been  in  practical  retirement.  His 
last  notable  work  was  the  biography  of 
his  old  chief,  titled  Lusty  Scripps. 

Gilson  Gardner  was  a  progressive  to 
his  finger  tips,  and  had  as  much  to  do 
with  the  movement,  under  the  guidance 
of  Theodore  Roosevelt,  as  any  man  in¬ 
cluding  members  of  the  late  President’s 
official  family.  A  battling  reporter,  he 
fought  devils  of  reaction  and  privilege 
on  any  and  all  fronts  with  uncommon 
intelligence,  vaulting  spirit  and  bravery. 
There  was  no  movement  that  seemed  to 
spell  democratic  progress  that  did  not 
receive  the  benefit  of  his  gifted  pen 
and  he  was  the  tireless  and  uncomprom¬ 
ising  champion  of  the  underdog  citizen. 
Quiet,  unassuming,  studious,  calm, 
forceful,  faithful,  he  lived  a  full  life  of 
public  service  of  the  first  quality  and 
without  thought  of  reward.  The  name 
of  Gilson  Gardner  belongs  deep  graven 
iti  the  hall  of  newspaper  fame. 


Last  May,  as  some  readers  of  this 
I»ge  may  recall,  we  discussed  the 
question  whether,  if  the  owners,  editors 
and  reporters  of  the  press  of  the  world, 
would  use  their  power  to  establish  uni¬ 
versal  peace,  it  could  be  achieved. 

Frederick  J.  Libby,  in  a  book  titled 
The  Causes  of  IVar,  had  asserted  that 
the  press  could,  if  it  would,  bring  about 
world  peace.  I  agreed  with  him.  The 
Shop  Talk  argument  was  based  on  the 
following  text: 

“The  power  of  the  press,  being  tlje 
power  to  disseminate  truth  and  popular 
understandiiig,  is  limitless.  The  people 
endure  curses  on  their  civilization  be¬ 
cause  of  ignorance  and  disorganizaton. 
Truth  breaks  all  chains.  No  mortal 
evil  can  endure  against  the  impact  of 
intelligent  and  fearless  exposure  and 
the  type  of  righteous  crusading  that  a 
free  press  is  capable  of  conducting.” 

To  my  surprise,  the  National  Council 
for  the  Prevention  of  War,  directed  by 
Mrs.  hlorence  Brewer  Boeckel,  wife  of 
Dick  Boeckel,  and  herself  a  competent 
newspaper  writer,  picked  up  the  Shop 
Talk  article  and  asked  a  group  of  news¬ 
paper  editors  whether  they  agreed  with 
my  belief.  Recently  Mrs.  Boeckel  re- 
iwrted  to  me  the  following  results  of  the 
survey,  to  date. 


WHAT  HE  READ  IN  THE  PAPERS 

SAINT  PETER  was  standing  up  there  by  the  Gate 
With  a  lot  of  Old  Timers,  all  there  to  await 
The  hasty  arrival,  by  fast-flying  freight 

Of  a  boy  we  all  knew  as  Will  Rogers. 

And  Saint  Peter  extended  his  kindly  old  hand 
As  he  welcomed  this  lad  to  the  long  promised  land. 

To  a  seat  at  the  top  of  the  Golden  Grandstand — 

That  boy  we  all  knew  as  Will  Rogers. 


“Say,  Will,”  said  the  saint,  from  the  midst  of  the  throng, 
“Why  have  you  put  off  this  engagement  so  long. 

While  we’ve  been  awaiting  your  rollicking  song? 

You  kind-a  signed  up  with  the  dodgers! 

Now  that  you’ve  been  to  the  ends  of  the  earth, 
-U-scattering  wisdom,  philosophy,  mirth. 

It’s  time  you  came  here  where  there’s  often  a  dearth 
Of  wisecracks  like  those  of  Will  Rogers.” 


Old  Will,  with  that  comical  nod  of  his  head. 

Went  chewing  his  gum,  and  his  face  blushing  red. 
Took  a  look  at  Saint  Peter,  just  sideways,  and  said, 
“Here  I  am — to  begin  cuttin’  capers; 

But  this  place  is  a  new  one.  Saint  Peter,  to  me. 

And  I’ll  never  get  started  until  I  can  see — 

It’s  an  old  Rogers  custom,  as  old  as  can  be — 

What  the  boys  have  to  say  in  the  papers.” 


“So  that’s  what  you  want,”  old  Saint  Peter  said  then. 
And  he  sent  for  a  corps  of  trained  newspaper  men; 
But  he  couldn’t  find  one  who  was  working,  at  ten. 
They  were  all  out  that  night  burning  tapers. 

So  Will  pulled  a  fast  one  and  started  a  press 
Of  his  own,  with  some  actors  and  gag-men  who  jes’ 
Gathered  items  of  news,  causing  Will  to  express, 

“All  I  know’s  what  I  read  in  the  papers.” 


The  first  news  he  read  was  the  way  people  love 
A  man  who  is  blessed  by  the  heavens  above 
With  a  gift  of  fair  humor  as  soft  as  a  dove 

\^^en  he  dwells  with  the  earth’s  fellow  lodgers; 
He  crackled  his  wit  without  hurting  a  soul. 

He  bounced  many  quips  in  convivial  bowl. 

And  he  never  once  took  a  heart-break  as  his  toll — 
The  man  we  all  knew  as  Will  Rogers. 

—JOHN  JAY  DALY. 


Those  who  agree  that  the  press  of 
the  world  could  stop  war  are: 

Daily  Mercury,  Anacortes,  Wash. 
J.  O.  McNary.  Editor. 

Hollywood  Citizen  News,  Hollywood, 
Cal.  Harlan  G.  Palmer,  Editor. 

Trenton  Times,  Trenton,  N.  J. 
James  Kerney,  Jr.,  Editor. 

News-Tribune,  Fort  Pierce,  Fla.  H. 
B.  Moore,  Editor. 

Daily  Tribune,  Hastings,  Neb.  Henry 
G.  Smith,  General  Manager. 

Neius  Leader,  Richmond,  Va. 
Douglas  S.  Freeman,  Editor. 

Lock  Haven  Express,  Lock  Haven, 
Pa.  Rebecca  F.  Gross,  Editor. 

Press  Scimitar,  Memphis,  Tenn.  Ed¬ 
ward  J.  Beeman. 

Those  who  do  not  agree  are : 
Washington  Post,  Washington,  D.  C. 
Felix  Morley,  Editor. 

Times-J oumal,  Selma,  Ala.  F.  T. 
Raiford,  Editor.  (He  added  that  “press 
might  stop  war  in  a  democracy,  not  in 
an  autocracy.”) 


Answers  not  categorical: 

“Not  altogether.”— Bttffo/o  (N.  Yi 
Evening  News.  A.  H.  Kirdi«il 
Editor. 

“Not  alone.” — Quincy  (Mass.) 
triot  Ledger.  O.  L.  Stevens,  Editor 
“Yes,  if  it  be  a  free  press.”— Fi^ 
E.  Gannett,  Gannett  Newspapers. 

“If  they  could  be  unifi^  ytl_  j. 
does  not  seem  that  this  is  even  a  rem 
possibility  now.” — Kansas  City 
Kansan.  W.  A.  Bailey,  Editor.  ^ 
“Not  absolutely;  they  could 
amazingly.  But  the  economic  roo^  ' 
w  ar  must  be  extracted  to  secure  ' 
—Los  Angeles  (Cal.)  Open  Form  , 
Clinton  J.  Taft,  Editor. 

“Yes  and  no.”— W.  W.  Wayn^i 
Des  Moines  (la.)  Register-Tribunt.  I 
“Probably.” — Toledo  (O.)  Netos  it,  I 
C.  K.  Watson,  Editor.  '  ^ 

“Yes,  I  agree  with  Mr.  Pew  thattht  ' 
press  of  the  world  could  at  least  te 
the  overtures  that  lead  to  war— if  tkt 
press  of  the  world  were  free.  ITi^. 
tunately,  about  two-thirds  of  the  wai 
of  the  world  is  not  free.” — D.  E.  wo. 
ver.  Editor,  Coiwgton,  (Ky.)  Post. 

“They  Could,  Yes — But  They  WooV 
— head  of  editorial  in  Muskegon  (Mich.) 
Chronicle. 

The  press  could,  but  “the  main  body  i 
of  the  press  promotes  peace  only  so  far 
as  it  thinks  it  is  to  the  interest  of  dx 
dominant  class  that  it  should  do  sO;”— 
Editorial  in  Milivaukee  (Wis.)  Leaitt. 

It  is  proposed  by  the  Coun^  that  a 
conference  of  editors  be  held  on  the  sub* 
ject  at  Washington  and  Mrs.  BoecUs 
says  that  ten  editors  have  expressed! 
interest  or  have  promised  to  attend. 


More  than  100  friends  and  former: 

associates  of  Elenore  Kellogg  at¬ 
tended  her  funeral  in  New  York  oe 
August  14  and  Jim  Barrett,  forinerk 
city  editor  of  the  old  New  York  WorU 
and  now  head  of  the  Press  Radio  Be- 
reau,  read  a  brief  tribute  to  the  brilliam 
woman  staff  writer  of  the  A.  P.  what 
untimely  death  brought  sorrow  to  al 
who  knew  her.  ^ 

Here  is  what  Jim  said:  “All  of  ■I 
who  know  Elenore  Kellogg  understmd  * 
why  there  is  no  ritual  for  her  h« 
today.  Elenore  was,  I  should  say  she  is, 
a  woman  with  a  mind  always  in  scirdi 
of  new  facts ;  but  we  do  not  know  any¬ 
thing  ateut  her  religious  convictioii:  * 
possibly  she  had  none  at  all,  in  the  or 
dinary  sense  of  the  word;  and  yet  it! 
would  be  very  wrong  to  say  she  had 
no  faith.  We  all  kmow,  certamly  li 
know,  as  her  former  city  editor,  thWI 
she  had  a  strong  faith  in  creative  woA 
But  she  never  identified  herself  with 
any  established  religious  cr^.  There¬ 
fore,  to  have  any  denominational  funenl 
service  for  her  now  would  be  inappt*- 
priate. 

“However,  that  does  not  mean  thm 
we  want  her  to  go  away  from  us  -Tfle 
out  an  expression  of  our  love  and 
esteem.  In  newspaper  work,  it  oftei 
happens  that  we  are  sent  away  on  lor" 
assignments  out  of  town;  and  on  s^ 
occasions  our  friends  and  fellow  work¬ 
ers  like  to  get  together  to  give  V* 
affectionate  send-off,  together  with  a) 
little  tribute  to  work  well  done. 

“In  that  spirit,  we  are  gathered  hat! 
today  to  pay  our  tribute  to  Elena* ) 
Kellogg.  Of  her  we  would  like  to  s*. 
just  as  she  would  like  to  have  u»,5»‘.‘ 
“That  she  was  a  true  and  loyal  fri«L 
generous  to  a  fault ;  that  she  had  a  qtw 
and  sympathetic  spirit;  that  she  1(» 
life:  that  she  was  a  hard  worker;  » 
above  all  she  was  a  good  newspMg  ^ 
woman;  she  always  kept  an  o;»n  am 
for  the  truth  about  every  situation:  t» 
she  was  a  patient  searcher  after  fx* 
and  a  good  clear  reporter  of  the 
news  of  her  assignments ;  we  shall  ofWv 
think  about  her  while  sbe  is  away 


t| 


hope  to  see  her  soon  again-^nd  so  f*|' 
a  while — good-bye,  Elenore.”  I 


REFUND  FOR  LAWSON  ESTATt^ 
The  estate  of  Victor  F.  Lawson,  fJT 
mer  Chicago  Dailv  News  publisher,  wM 
died  Aug.  19,  1925.  became  mtitled  tog 
refund  of  $1,728.24  in  inheritance  t*^^ 
this  week  when  Judge  Edmund  M 
Jarecki  entered  an  order  disposing  •T 
an  appeal. 


